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Ford Flys High 
Cutler of Knox 
Ben F. Hopkins 
Canny Canadians 
Graham Get-Together 


By 
Chris Sinsabaugh 


HEY FORD, sage of Dear- 

born, is reported to have 
spent a half hour a week ago 
Friday afternoon in a pleasure 
jaunt above the city of Detroit in 
one of the American Airlines huge 
21-passenger planes. It was his 
third flight. The other time, years 
ago, he went up with none other 
than Lindbergh. This air adven- 
ture of this all-powerful motor 
magnate is regerded as additional 
evidence of public acceptance of 
this modern mode of transporta- 
tion and a feather in aviation’s 
cap. 

Most of the old timers remem- 
ber the days when Henry Ford, 
although a motor car manufac- 
turer of increasing importance, 
was not above participating in 
races and speed trials. That was 
when Alexander Winton, himself 
a builder of automobiles, also sat 
behind the wheel in important 
races. He drove in the great Gor- 
don Bennett cup road race in 
Ireland, and, if memory serves 
re right, once he and Ford met 
_ @ match race on a Detroit dirt 
ack and the Dearborn man won 
id Ford also set up a mile 
raightaway record on Lake Ste. 
aire and participated in the 
Jach races at Cape May. So one 
need not feel surprised that in his 
twilight days he should thusly ex- 
press his confidence in the safety 
of air travel. 

* oe * 


WE OF THE automobile in- 
dustry cannot help but feel in- 
terested in this American Airlines 
development, for more and more 
we take to the air because of the 
time-saving of plane travel, The 
Ford flight came as a sort of 
curtain-raiser to the inauguration 
Thursday of.this week of a non- 
stop service from New York to 
Chicago, put on by American Air- 
lines. In this service right now 
there are three 21-passenger ships 
and the schedule calls for three 
hours, 55 minutes for the east- 
bound flight and four hours, 45 
minutes for the west-bound. In a 
few weeks, more of these big ships 
will be put on a Chicago-Detroit 
route. 

President C. R. Smith of Amer- 
ican Airlines is the bold person 
w'o is responsible for the build- 
in; of this fleet which eventually 
will humber 20 ships, each costing 
$120,000. By the end of July all 
20 will be in commission, it is ex- 
pected. 

* * * 

FEW OF THE present genera- 
.ion ever heard of the Knox auto- 
mobile, a name recalled by the 
death this week in New York of 


(Continued on Page 12, Col 1) 
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World Output 3,126,680 


aly th Producesi— 
77% of Total 
1935 Production 


WASHINGTON. — World pro- 
duction of passenger cars, trucks 
and buses in 1935 totaled 5,126,680 
units, over a million and a quar- 
ter more than the 3,735,841 pro- 
duced in 1934, according to re- 
ports from the Department of 
Commerce. 

This mark is 18.3 per cent un- 
der the record year of 1929, when 
output was placed at 6,277,451. 


The low point in recent years 
was recorded in 1932, with a total 
of 1,976,963. 

Following is a table of world 
production for the last five years: 

In 1935 the United States made 
still further headway as the larg- 
est producer of motor vehicles in 
the world by turning out 77 per 
cent of the entire world produc- 
tion as compared with 73.3 per 
cent of the total in 1934. During 
the past three years this report 
shows that manufacturers of 
automobiles and trucks in this 
country have been getting an in- 
creasingly larger share of the 
world production of automobiles 
despite the reports that the mo- 
tor industry in other countries 
had shown a relatively better im- 
provement than has been ex- 
perienced at home. 

During 1931 the United States 
production accounted for 78.4 per 
cent of the world output while 
Canada held 2.7 per cent and the 
rest of the producing companies 
garnered 18.9 per cent. At the 
bottom of the depression in this 
country, in 1932, the United States 
share of the total production 
dropped to 69.1 per cent, Canada 
climbed to 3.1 per cent and the 
other countries combined rose 
sharply to 27.6 per cent. In 1933 
the United States started its 
comeback, accounting for 71.7 per 


(Continued on Page 19, Col. 1) 





The Top Ten 


Commercial Cars 


Months *Plus 42 
May. 


Make 
Chev. 62,840— 2 
Ford 75,751— 
Dodge 22,496— : 
Intl. 18,349— 
GMC 3,838— 
Dia-T 2,566— 
White 1,210— 
Reo 


for Four 
States for 


1936 

Pos. 
1—89,564 
2—75,354 
3—33,985 
4—26,730 
5— 7,891 
6— 3,000 
J— 2,031 
8— 1,520 
9— 1,120 Plym. 
10— 1,084 Fed 


Total All Makes 
249,249 194,207 
*Conn. missing for April. 


| 
| First Ten in Registrations 


1935 
Pos. 




















Entire World 
United States 


Other Countries 





United States (consumption) 
United States (taxes) 


Automotive Vital Statistics 


PRODUCTION CARS AND TRUCKS 


GASOLINE CONSUMPTION AND TAXES 


1934 
3,735,841 
2,753,111 

116,852 

865,878 


1935 


Gals. 
15,292,01 


Gals. 
16,264,961 





FIRST HALF 1936-35 PRODUCTION 


Cars 
. .* 2,047,253 
For U. S. Market Only *1,927,526 


United States ....... 


1935 
Trucks 


370,828 
311,349 


1936 
Trucks 


*426,668 
*359,017 


Cars 
1,847,427 
1,733,249 


FIRST HALF 1936-35 REGISTRATIONS 


Cars 
. ** 1,900,000 
**May and June Estimated. 


United States Only.. 


“june Estimated. 


Cars Trucks 
1,461,940 254,063 


Trucks 
ok 326, 952 2? 





Buick Expansion to Add 
$1,500,000 in New Buildings 


FLINT.—An extensive expan- 
sion program, involving imme- 
diate construction of $1,500,000 in 
new buildings, made necessary by 
the company’s progress in 1936, 
was announced today by Harlow 
H. Curtice, president and general 
manager of the Buick Motor Co. 


Permits were filed for five pro- 
jects which will add some 400,000 
square feet of floor space to the 
Buick plant. 

Ground will be broken at once 
for the first unit and it 
pected the entire building pro- 
gram will be under way within 
30 days, Contracts call for speedy 
completion so that all buildings 


Canadian Show 
Opening Leads 
N. Y. by 4 Days 


TORONTO.—J. L. Stewart, gen- 
eral manager, Canadian Automo- 
bile Chamber of Commerce, stated 
to Automotive Daily News today, 
the National Motor Show of Can- 
ada will be held in the Automo- 
tive building, exhibition city, Tor- 
onto, Nov. 7-14 _ inclusive. He | 
added that the Chamber is pre-| 
cluded from holding the show at 
a later date in November by the 
Royal Winter Fair which is held 
annually at exhibition city, Tor- 
onto. 

The first available subsequent 
date would run.the show into De- 
cember and that would defer the 
Montreal show until the height 


is ex-| 





of the Christmas buying season | 
(Continued on Page 4, Col. 5) | 


may be put into immediate use in 
an expanded manufacturing pro- 
gram contemplated by the com- 
pany. 

The new construction, which 
will substantially redesign the 
company’s manufacturing layout, 
was necessitated by the rapid ex- 
pansion of Buick volume during 
the past few years and the need 
for added and more efficient pro- 
duction facilities to meet the re- 
quirements of the future, accord- 
ing to Curtice. 

This progress is demonstrated 
in Buick’s steady growth of sales 
figures for the years from 1933 to 
date. In 1933, Buick sales were 
43,000, in 1934 they were 65,000 

(Continued on Page Col. 3) 
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The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 — 1935 
Pos. Make Pos. 
1—402,801 Chev. 233,394— 2 
2—318,142 Ford 385,454— 
38—194,836 Plym. 163,590— ¢ 
4— 98,126 Dodge 73,752— 
5— 82,278 Olds. 60,335— 5 
6— 68,094 Pont. 56,684— 
7J— 61,609 Buick 25,392— 
8— 42,274 Huds.* 30,952— 
9— 26,862 Stude. 16,243—10 
10— 23,327 Chrys. 18,101— 9 
*Includes Terraplane. 
Total All Makes 
1,402,975 1,118,890 


See Total Registrations to Date, 1936- 
1935, pages 20 and 21, this issue. 











$6 Per Year, 10c Per Copy 


TRUCKS AT ALL-TIME HIGH 


First Half Sales 
Of 300,000 Pass 
Previous Record 


Passenger Car Sales Are 
Best with Exception 
Of 1929 Period 


By BILL CALLAHAN 


DET ROI T.—Recording 
the highest first six-month 
sales in the history of the 
industry, the commercial car 


outlook for the remainder of 
1936 is more full of promise than 
a political platform—and more 
likely of fulfillment. Up to the 
end of June, with May and June 
registration totals estimated, new 
commercial car registrations will 
come very close to the 300,000 
mark, if not above it. This com- 
pares with the previous record 
year of 1929, when the first six 
months netted a total of 263,192 
units. 

New passenger car registrations 
also are expected to be the best 
in history for a first-half period, 
with the exception of 1929. The 
registrations this year, with May 
and June estimated, should run 
to approximately 1,900,000 units as 
compared with 2,155,377 in the 
first half of the record year of 
1929, and 1,653,519 in the first half 
of 1930. 

The remarkable stamina shown 


5, Col. 1) 


(Continued on Page 


Elihu H. Cutler, 
Auto Pioneer, 


Is Dead in N. Y. 


NEW YORK.—Elihu H. Cutler, 
who organized and headed the 
Knox Automobile Co., of Spring- 
field, Mass., a prominent concern 
in the early days of the industry, 
died Monday at his home here, 
aged 80. 

Early in the century Mr. Cutler 
collaborated with Harry Knox in 
the construction of a three- 
wheeled, air-cooled “horseless car- 
riage,” which later resulted in the 
formation of the Knox Automo- 
bile Co., which operated for about 
10 years, turning out cars under 
the basic Selden patents. 

The new industry expanded, 
and the Assn. of Licensed Auto- 
mobile Manufacturers came into 
being. Mr. Cutler served as its 
president. All the members had 
rights to the Selden patents and 
shortly after the opening of the 
20th century litigation concern- 
ing them arose between the as- 
sociation and Henry Ford. 

As head of the group, Mr. Cut- 
ler conducted the litigation. Ford 
won the suit. 

Later Mr. Cutler entered an en- 
tirely different field, and in 
Springfield, Mass., where he lived 
for many years, was vice presi- 
dent of the Cutler Company, 
wholesale grain merchants. He re- 
tired from business 15 years ago 
and came to New York in 1927. 





WASHINGTON.—Gasoline con- 
sumption by motor vehicles in| 
1935 increased 6.4 per cent over | 
the preceaing year and state taxes 
yielded a revenue of $619,000,00¢ 
according to statistics collected b~ 
the Bureau of Public Roads ot 
the U. S. Department of Agri- 
culture. Every state reported in- 
creased consumption, the largest 
increase being 13.4 per cent in 
New Mexico. Increases of more 
than 10 per cent are reported for 
Alabama, Arizona, California 
Georgia, Idaho, New Mexico, 





Tax Rate at Net 


End of Year 
State 


$ 10,313,112 
3,278,598 
8,261,907 

39,983,955 
6,009,533 
5,671,844 
1,481,819 

17,896,972 

15,771,723 
3,124,297 

30,385,382 

19,262,319 

11,549,118 
8,961,190 
9,835,918 
9,416,969 
4,572,827 
8,278,025 

17,334,090 

22,790,561 

11,362,258 
7,512,370 
9,845,301 
3,844,542 
9,808,734 

962,040 
2,868,166 

18,205,102 
2,877,605 

56,311,245 

19,147,015 
2,323,387 

39,169,151 

11,877,151 
7,942,853 

40,708,840 
2,106,204 
8,584,144 
4,315,419 

14,966,016 

33,606,085 
2,714,341 
2,048,645 

13,340,505 

12,568,379 
6,102,941 

16,249,747 

,912 

2,197,209 


$619,677,466 


Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
Iowa 


Kentucky 
Louisiana 

Maine 

Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire . 
New Jersey 

New Mexico 
New York 
North Carolina .. 
North Dakota 
Ohio 

Oklahoma 
Oregon 
Pennsylvania ; 
Rhode Island .... 
South Carolina .. 
South Dakota ... 
Tennessee 


Vermont 
Virginia 
Washington 
West Virginia ... 
Wisconsin 

1,931 
Dist. Columbia .. 


3.8 


Receipts* 
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Gasoline Taxes Yield $619,000,000 Revenue in °35 
Average Rate 3.8 Cents; . 


Four States Raise Lviles 


North Carolina, Oklahoma, Ore- 
gon, South Carolina, and Utah. 
".he average tax rate was 3.8 
cents. Gasoline consumed on high- 
ways amounted to over 16,000.000 - 
000 gallons. This figure includes 
some non-highway consumption 
in 13 states that do not allow re- 
funds of the tax for non-highway 
use. During the year the tax rate 
was increased by one cent in 
Connecticut, Delaware, Nebraska 
New York and Pennsylvania. 
Details concerning state taxes 
on gasoline are as follows: 
Increase in 


Consumption 
Per Cent 


Approximate 
Amount 
Used on Highways 


Gallons 


172,474,000 
67,323,000 
131,784,000 
1,340,137,000 
152,324,000 
263,781,000 
42,948,000 
256,609,000 
264,617,000 
63,743,000 
1,015,019,000 
472,010,000 
386,489,000 
295,308,000 
201,324,000 
186,201,000 
114,532,000 
204,850,000 
584,233,000 
767,987,000 
374,701,000 
123,291,000 
498,350,000 
77,393,000 
219,165,000 
24,046,000 
71,992,000 
594,432,000 
57,987,000 
1,495,863,000 
305,579,000 
78,877,000 
965,240,000 
299,593,000 
160,434,000 
1,171,439,000 
106,133,000 
143,014,000 
97,415,000 
216,386,000 
835,942,000 
69,396,000 
51,388,000 
272,169,000 
252,601,000 
153,105,000 
405,909,000 
47,445,000 
111,983,000 


16,264,961,000 


11.3 
11.1 
** 
11.8 
6.3 
6.1 
8.7 
8.9 
10.5 
11.2 
4.5 
7.6 
3.1 
4.0 
9.2 
4.4 
3.3 
4.7 
3.1 
9.9 
3.6 
9.4 
4.1 
5.6 
2.3 
7.6 
4.9 
4.7 


2.2 


4.6 
6.0 
10.8 
10.7 
5.2 
3.2 
11.2 
9.2 
7.3 
5.7 
10.4 
5.8 
9.1 
5.6 
7.5 
5.4 
76 
8.6 


6.4 


*Includes receipts from dealers’ licenses, inspection fees and miscellaneous items. 
**Figures for 1934 and 1935 not comparable because of change in policy with regard to refunds. 





San Francisco Dealers 
Bar Unethical Practices 


SAN FRANCISCO.—One of the 
first official acts of President 
Fred Pabst, recently installed 
head of the Motor Car Dealers 
Assn. of San Francisco, was to 
put the organization on an ethical 
standing. 

Pabst had a resolution pre- 
pared, introduced and quickly 
passed without a dissenting vote 
by which the members of the or- 
ganization voted not to counte- 
nance the practice of dealers ex- 
hibiting cars or parts of cars of 
competitors for the purpose of 
directing adverse criticism. 

Declaring these practices to be 
not only unethical but vicious, 
Pabst pointed out that while 
there has been no evidence of the 
method in San Francisco, al- 
though prevalent in other parts 
of the country, the resolution was 





drawn up to prevent its inception 
into San Francisco dealers’ sales 
policies. 

The resolution follows: 

“Whereas, it has come to the 
notice of this association that in 
certain parts of the country, it 
has become a practice for certain 
dealers to exhibit in their show 
rooms parts of cars, or cars, with 
certain exposed parts of entire 
competitive cars for the purpose 
of adversely criticizing parts or 
construction of such competitive 
cars. 

“Therefore, be it resolved that 
this association condemns this 
procedure as a vicious practice 
and we further resolve to dis- 
courage such practices and agree 
not to become parties to any such 
unethical sales methods.” 








BIDDING GOODBYE to the truck load of boys, sons of Chrysler employes, just before they left 
Detroit on their 1,800 mile tour of eastern cities, is K. T. Keller, Chrysler president. Dodge trucks carry- 
ing 60 boys comprised the first caravan. Four other groups will take the same tour before school starts 
next fall. The boys are charged only one-third the regular cost, the company paying the balance. 


Chrysler Workers’ Sons 
Visit Historic Shrines 


DETROIT.—Sixty young sons 
of Chrysler, Dodge, Plymouth and 
De Soto workmen left Wednes- 
day on an 1,800-mile educational 
trip in six specially-built Dodge 
buses to historic spots and prin- 
cipal cities of the eastern United 
States. Each tour will take two 
weeks. 

This trip is believed to be the 
first of its kind ever sponsored 
by an industrial organization for 
the benefit of the children of its 
workers. Before school begins 
next fall, a total of four trips over 
the same route will be taken, 
making a total of 300 boys who 
will benefit from this movement 
which is offered them by Chrysler 
Motors at approximately one- 
third of the actual cost. These 
trips are conducted by the Boys’ 
Educational Tours, Inc., of Ann 
Arbor, Mich. 

The itinerary of the trip, start- 
ing from Detroit, follows: Pitts- 
burgh, Gettysburg battlefield, 
Washington and vicinity (three 
days). Washington’s home at 
Mount Vernon, historic Potomac 
river and old Alexandria in Vir- 
ginia. Competent guides are pro- 
vided at all points of interest. 

After leaving Washington, the 
rest of the itinerary includes the 





Heavy Business 
‘Natural Thing’ 
To vanDerZee 


DETROIT.—A. vanDerZee, gen- 
eral sales manager of the Dodge 
division of Chrysler Corp., sees 
nothing in today’s high automo- 
bile sales level to cause astonish- 
ment or elation. He holds that 
developments leading up to the 
conditions which keep the factory 
and dealers on their toes came, 
in logical sequence, on the heels 
of the country’s partial recovery 
from the effects of the depression. 

When things began to hum 
again, the improvement was due 
to the release of two pent-up 
buying forces: the first of these 
was the much-quoted replacement 
market comprising passenger car 
and truck users who under more 
nearly normal circumstances 
would have purchased a new ve- 
hicle two, three and even more 
years ago, but found it wise or 
necessary to postpone the deal. 
The second latent sales factor to 
become active was the car buying 
begun on the part of hundreds of 
thousands of persons grown to 
motoring age since 1929 and now 
able to satisfy their desire for 
personal transportation. 





United States naval academy at 
Annapolis, Baltimore, spots of 
historic interest in Philadelphia, 
and then on to New York City via 
the Hudson river tunnel. While 
in New York three days, they will 
visit Radio City, the Metropolitan 
Museum of Art, the Zoological 
and botanical gardens, Battery 
park, the New York aquarium, 
steamship piers, Wall street, Old 
Trinity church, Chinatown, Har- 
lem, the Ghetto and many other 
places of educational significance. 

Leaving New York they will 
visit West Point and the United 
States military academy. 

The six Dodge buses used on 
the trip also will carry complete 
camping equipment and food sup- 
plies. The boys will camp 
throughout the trip in selected 
spots, where all necessary facili- 
ties are provided in advance. 


Pontiac Shifts 
Four Zone Men 


To New Offices | 


PONTIAC.— -Personne! changes 
in the sales department of the 
Pontiac Motor Co., effective July 
1, were announced today by C. P. 
Simpson, vice-president and gen- 
eral sales manager. 

A. C. Tiedemann jr., manager of 
the Pontiac zone which includes 
Michigan and parts of Ohio and 
Indiana, has been appointed to 
the central office sales depart- 
ment staff, reporting directly to 
Simpson. Tiedemann will be in 
charge of group selling. 

Tiedemann will be succeeded in 
the Pontiac zone by James A. 
Grier, manager of the Buffalo 
zone for the past two years. Prior 
to his appointment at Buffalo, 
Grier was assistant manager of 
the Pontiac zone. 

F. H. Fenn, sales promotion 
manager at the central office, will 
take over the duties of assistant 
zone manager in Cincinnati, suc- 
ceeding W. R. Cartwright who 
becomes manager of the Buffalo 
zone vacated by Grier. 

S. C. Bray, manager of the 
Denver zone for the past two 
years, returns to the central office 
in the capacity of sales promo- 
tion manager which he formerly 
occupied, succeeding Fenn. 


De Soto Names Spencer 

NEW YORK.—K. Ray Spencer has 
been appointed De Soto regional 
manager in New York. He comes 
from the home office in Detroit. He 





has at various times been regional 
manager in Pittsburgh, Kansas City, 
Omaha and Detroit. 


Bohn in Europe 
Making a Study 
Of Engineering 


DETROIT. — Charles B. Bohn, 
president of the Bohn Aluminum 
and Brass Corp., has left for a 
tour of Europe during which he 
will study engineering develop- 
ment abroad. Bohn is principally 
interested in the rapidly increas- 
ing uses of aluminum alloys in 
the automotive as well as a num- 
ber of other industries in Eng- 
land as well as on the Continent. 

Recent reports of outstanding 
developments, particularly in Ger- 
many, prompted the investigation. 
European engineers strongly favor 
the trend toward lightness with 
equal or greater strength due to 
the use of aluminum alloys as 
well as some of the new stainless 
steels. In this respect it is re- 
ported that they have surpassed 
American engineering in many 
respects. The use of aluminum al- 
loys has grown particularly rap- 
idly in the transportation indus- 
try and also for reciprocating 
parts of machines used for all 
industries. 

On the other hand, Bohn points 
out that America leads the world 
in the art of extrusion. By this 
method of manufacture, in which 
the metal, while in a plastic con- 
dition, is drawn through dies into 
tubing and various shapes useful 
to the architectural industry, 
many shapes and forms can be 
obtained which would not be pos- 
sible commercially by any other 
method. Many of our modern 
skyscrapers use extruded alumi- 
num and bronze for window 
frames and other purposes. 

Bohn will be in Europe about 
two months. 


Chevrolet’s Ace 
6 Month’s Sales 
Record is Passed 


DETROIT.—W. E. Holler, vice- 
president and general sales man- 
ager of Chevrolet Motor Co., an- 
nounced this week that on June 
12, the company’s sales this year 
had surpassed 582,964 units, a 
figure that has stood since 1928 
as the company’s all-time record 
for the entire first half of any 
year. By the end of June, said 
Holler, 1936 sales will have ex- 
ceeded any previous record for 
the first six months by approxi- 
mately 80,000 units. 

Sales in the first half of last 
year were 436,669, a total that 
was passed this year before May 
10. This figure will be exceeded 
by 50 per cent, it is estimated, 
during the same period this year. 





WASHINGTON. — Whether the 
federal government, because of 
the passage of the Motor Carrier 
Act, may prescribe weights and 
sizes of trucks and the limits of 
loads carried in interstate com- 
merce is one of the important in- 
terpretations of the new law 
awaiting clarification by the 
courts. 


A case to test jurisdiction of 
that subject is expected to be 
filed soon in a federal court, ac- 
cording to the American Trucking 
Assn. The South Carolina weight 
law, it is said, will be attacked on 
the grounds that it is a direct and 
substantial burden on interstate 
commerce by motor vehicle which 
is under federal jurisdiction. 


Many of the laws in the states 
regulating sizes and weights of 
trucks, students of the question 
point out, have little or no rela- 
tion to safety or preservation of 
the highways, but were drafted 
by railroad interests to cripple 
the trucking business. 


An exhaustive study of the 
legal phases of the size and 
weight question has just been 
completed by J. Ninian Beall and 
published by the American Truck- 
ing Assns. Beall’s pamphlet in- 
cludes detailed research of the 
congressional hearings on the 
present law and prior proposed 
motor carrier acts; the reports 
of the _ Interstate Commerce 
Commission and the Coordinator 
of Transportation; congressional! 
debates, and more than 100 cases 
dealing with interstate commerce. 


The points covered in the ana- 
lysis are: Standards of equip- 
ment; ICC jurisdiction; adminis- 
trative regulation; state police 
powers; preservation of high- 
ways; recommendations to Con- 
gress; committee hearings; and 
the superceding of state laws and 
regulations, 

The author concludes that the 
ICC has exclusive jurisdiction to 
co-operate with the joint boards 
of the states and to prescribe 
weights and sizes of trucks and 
buses operating in _ interstate 
commerce. 

Copies of Beall’s pamphlet, 
“Motor Vehicle Sizes and Weights 
Under the Motor Carrier Act, 
1935,” may be obtained from the 
ATA, with headquarters here in 
re. 


Court . Decision 
May Stall Rise 
In Shipping Cost 


DETROIT.— At a meeting of 
traffic managers, members of the 
Automobile Manufacturers Assn., 
J. S. Marvin, chairman of the 
conference, reported on a decision 
rendered by the District Court 
of the United States, Western 
District of Pennsylvania, that the 
Interstate Commerce Commission 
had exceeded its statutory powers 
in the so-called car spotting case. 

The court granted an injunc- 
tion asked for by six industries at 
Pittsburgh which perform the 
placement of cars and receive al- 
lowances therefor under pub- 
lished tariffs. While the commis- 
sion ordered the cancellation of 
these allowances, the court finds 
them legal and proper. 

“If this finding of the District 
Court is sustained in the Supreme 
Court of the United States,” said 
Marvin, “the placement of cars 
for loading and unloading at pri- 
vate industries and automobile 
plants will continue as a part of 
transportation under the line haul 
freight rate instead of being sub- 
jected to extra charges for place- 
ment within the interchange 
tracks.” 

Companies represented at the 
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U.S. Power Under Carrier Act Waits Clarification 


Expect Test Case Attack 
On S. Carolina Weight Law 


o— 


meeting were: Auburn, Buick, 
Cadillac, Chrysler, General Mo- 
tors Truck, General Motors Traf- 
fic Assn., Graham-Paige, Hudson, 
Hupp, Pontiac, Olds, Reo and 
Studebaker; also K. A. Moore, 
AMA, and Marvin. 


NAITD Protests 
A Second Trade 


Practice Meet 


NEW YORK. — The National 
Assn. of Independent Tire Dealers 
Inc., has protested the action by 
the Federal Trade Commission 
suggesting a second trade prac- 
tice meeting to find the tire 
makers’ attitude as to the trade 
rules adopted at the conference 
in Chicago, June 4. 

Commenting on the suggestion, 
the NAITD points out that: “Each 
and everyone in the industry, to 
the best available information, re- 
ceived invitations from the FTC 
to attend this conference. If they 
failed to co-operate in the com- 
mission’s effort to establish fair 
trade rules, we see no reason for 
a second invitation. 

“We have hopes and expecta- 
tions that the commission will 
pass the rules as presented at the 
conference, and release them to 
all members and let the members 
of the industry, the majority, fa- 
vor the acceptance or rejection, 
and in no other way. This asso- 
ciation stands for this procedure 
and this alone. We will use every 
plan possible within the law to 
see that this procedure is carried 
out.” 


State Inspection 
Soon in Jersey 


TRENTON, N. - Compulsory 
examination of motor vehicles at 
tue owner’s expense will be in- 
augurated shortly in New Jersey 
following recent passage in the 
state legislature of senate bill 
171, sponsored by Senator Robert 
C. Hendrickson of Gloucester 
County. 

Under the new legislation, State 
Motor Vehicle Commissioner 
Arthur W. Magee is authorized to 
name 300 inspectors to check the 
lights, brakes and general safety 
of all vehicles in the state. A 
charge of 50 cents will be imposed 
upon car owners for the inspec- 
tion, which is expected to yield 
annual revenues of $600,000, suf- 
ficient to defray the cost of the 
examinations. 

Fines not to exceed $100 for the 
first offense and $200 for the sec- 
ond will be levied against any 
person refusing to make recom- 
mended repairs or adjustments to 
their vehicles. 


Stewart-Warner 
Meeting June 29 


CHICAGO. — The annual radio 
convention of the Stewart-Warner 
Corp., to be held at the Drake 
Hotel in Chicago June 29 and 30, 
is expected to be attended by 
more than 500 distributors, deal- 
ers and salesmen from all parts 
of the country, officials of the 
company stated. It will be the 
largest radio convention in the 
history of the company. 

More than 20 new radio models 
will be introduced to the trade, 
it was stated, embodying several 
new developments. Price range 
will be the same as last season. 

Preliminary radio production 
schedules of Stewart-Warner 
for the coming year are much 
larger than for the past season. 





3 





THE FIRST CANADIAN long-distance truck economy run is in progress, sponsored by Chevrolet. 


Here is the truck before it left Windsor, Can., 
run is to be certified by the Canadian Automobile Assn. 


Motors of Canada. 


Chevrolet in 


Canadian 


Long Distance Truck Run 


WINDSOR, Ont.—The first long 
distance truck run ever held un- 
der the sanction of the Canadian 
Automobile Assn. was_ started 
from here Monday when a Chev- 
rolet-Maple Leaf 2%-ton truck, 
hauling a 7-ton payload, set out 
for Moncton, N. B. Officials from 
General Motors of Canada, Ltd., 
the local plant; Chevrolet in the 
United States, and representatives 
of Windsor municipal bodies were 
on hand to speed the truck on its 
way. 

Covering a route of 1,261 miles 
between this city and Moncton, 
the truck and its drivers will be 
concerned chiefly with demon- 
strating safety and economy. 
Speed will be controlled to 35 
miles, in accordance with the 
regulations of _ all provinces 
through which the truck passes. 
It is hoped to prove it is possible 
to operate a truck of reasonable 
size and weight over a reasonable 
distance with complete safety. 
Official observers for the C.A.A. 
will check economy of operation 
in such items as oil, gas and en- 
gine repairs. 

In charge of the expedition is 
J. L. Kirkhope, assistant fleet and 
commercial manager, Genera! 
Motors Products of Canada, Ltd. 
With him are his assistant, Stan 
Bowers, George M. Shaw, repre- 
senting the Canadian Automobile 





Crossing Crashes 
Cut One-Third 


WASHINGTON, — Total fatal- 
ities resulting from accidents at 
highway-railroad grade crossings 
in 1935 were approximately one- 
third less than in the record year 
of 1928, according to a report of 
the committee on prevention of 
highway crossing accidents of the 
Assn. of American Railroads. 

This, it is pointed out, reflects 
in a measure not only the aggres- 
sive steps taken by the railroads 
to reduce such accidents but also 
the keener sense of appreciation 
on the part of the public to ap- 
proach railroad crossings more 
cautiously. 

The members of the committee 
are officers in charge of the 
safety work on the various rail- 
roads of the United States, Can- 
ada and Mexico. 

Comparison of the figures on 
the railroad-highway grade cross- 
ing accidents in 1935 with those 
of 1928 showed a decrease of 32.2 
per cent in the number of acci- 
dents, a decrease of 34 per cent 
in the number of fatalities, and 
a decrease of 30 per cent in the 
number of injured. 

In 1935, there was one fatality 
in a grade crossing accident for 
every 15,576 automobiles regis- 
tered, compared with one for 9,638 
automobiles in 1928. 





Assn.; Howard Weber, of the 
Truck Equipment Co.; and G. W. 
Wallace. Shaw is making the trip 
in order to certify, on behalf of 
the C.A.A., the operating figures. 
Previously, Warren B. Hastings, 
M.S.A.E., and C. E. Hastings, en- 
gineer, C.A.A., selected and sealed 
the motor, transmission, rear axle, 
and the truxmore unit and frame 
which are being used on the trip. 
Gas and oil intake pipes are also 
under seal during the journey. 

The truxmore unit consists of a 
third axle which has the effect of 
increasing load capacity without 
appreciably increasing the weight 
of the truck chassis. The 7-ton 
load consists of a pyramid of 
solid cement. 

Prior to the departure of the 
truck from Windsor on Monday, 
a luncheon was given at the 
Prince Edward, attended by 
Mayor Bennett, city officials and 
executives of General Motors of 
Canada. 


Traffic Deathe 
For 24 Weeks 


Down from ’35 


WASHINGTON Traffic deaths 
in 86 principal cities during the 
first 24 weeks of this year totaled 
3,424 compared with 3,827 during 
the corresponding period last 
year, according to the U. S. Cen- 
sus Bureau. 

Deaths during the week ended 
June 20 totaled 157 compared with 
171 the previous week and 125 in 
the same week of 1935. Thirty- 
four of the 86 cities reported no 
fatalities last week. 

New York, with 16 deaths com- 
pared with 23 the week previous, 
led all major cities in totals last 
week. The records of other lead- 
ing cities, compared with those 
of the previous week, were: Chi- 
cago, 7 against 14; Cincinnati 1 
against 1; Cleveland, 4 against 4; 
Detroit, 5 against 3; Los Angeles, 
9 against 7; Philadelphia, 5 
against 4; Pittsburgh, 2 against 
5; St. Louis, 5 against 3. 


Car, Truck Registrations 


Are Up 47% in Toledo 

TOLEDO.—New automobile and 
truck registrations in Lucas 
county during May showed a 47 
per cent gain over the same 
month a year ago, according to 
the monthly business survey made 
by the University of Toledo. Total 
registrations for the month were 
1,643, a gain of 525 over May, 
1935. The May total for this year 
was 60 per cent above the same 
month in 1930. 

The survey also showed car and 
truck registrations for the first 
five months of 1936 to be 38 per 
cent greater than the same period 
last year. 





loaded with a concrete block weighing 20,000 pounds, The 
Pictured with the truck are officials of General 


Rear Engined 
Motor Coaches 


Added by Wood 


DETROIT.—Gar Wood Indus- 
tries, Inc., is now manufacturing 
a new line of 20- and 24-passenger 
streamlined rear-engined motor 
coaches. 

Prices range from $4,500 to 
$5,200, depending on interior seat- 
ing equipment and accessories. 
Welded tubular steel is used for 
the entire structural framework. 
There is no_ separate chassis 
frame; the body unit serves as 
both body and chassis frame in 
one integral section. All mechan- 
ical parts are attached directly to 
the body unit. The motor is 
placed at the rear instead of at 
the front or side. 

Light weight, economy of oper- 
ation, smoother riding qualities, 
less inside noise, no inside fumes 
or odors, better driving vision, 
and quicker acceleration are some 
of the features claimed. 

Stanley E. Knauss is manager 
of the new motor coach division. 
“For the time being, we are going 
to confine our sales activities to 
within a 1,000-mile radius,” 
Knauss said. “Later on, we will 
expand nationally.” 


Motor Freight 
Operators Aim 
Toward Harmony 


CHICAGO.—Activities in motor 
freight circles were concentrated 
this week upon efforts to work 
out harmony among the large 
and small operators, particularly 
in the matter of rates and tariffs. 

Out of meetings held at the 
Stevens Hotel and presided over 
by Chester G. Moore, chairman of 
the Central Motor Freight Assn., 
has come a plan to publish tariffs 
through a single agency in the 
states embraced by the associa- 
tion. It was also made known 
that there will be five sectional 
publishing bureaus throughout the 
United States, each operating 
upon the same basis as the one 
adopted here. 

Consolidation of classifications 
and merging of bureaus are the 
chief topics of discussion among 
the truck operators. It is expected 
that Ted V. Rodgers, president of 
the American Trucking Assns., 
will return to Chicago to help in 
formulating a satisfactory work- 
ing arrangement. 


Joins Bantam 

BUTLER, Pa. — R. H. Blackie, 
who since 1931 has been works man- 
ager of the American Austin Car 
Co., will continue in the same capa- 
city with the company’s successor, 
the American Bantam Car Co. 
Blackie is a native of England and 
for a number of years was associ- 
ated with Vickers, Ltd., and Beard- 
more, Ltd. In the U. S. he was 
connected with the Chevrolet, Ma- 
son and Buick companies, before 
coming to Butler. 
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Beiters Vote 3 to = for Special Truck Salesmen 


Inquiring Reporter Finds 


Commercial Training Helps 





ADN’s Inquiring Reporter This Week Asked 
The Following Questions: 


“Do you employ specially trained salesmen to sell trucks? 
Do you give your men special training in truck selling and 


does such training pay?” 


If the Inquiring Reporter’s Query did not get around to you, 
your comment would be appreciated. Please write us your 


views on these questions. 


DETROIT.—When the Inquir- 
ing Reporter asked several truck 
men what was the hottest question 

in truck mer- 
chandising to- 
day the almost 
unanimous an- 
swer was: 
“Shall we _ use 
specially trained 
salesmen to sell 
trucks in dual 
dealerships?” 
This being the 
tip-off the long 
nosed snoop 
dropped in on 
some dealers 
down in the 
Centernial City 
of Dallas to ask them what they 
were doing in regard to trucks 
salesmen. 

The question he asked was: “Do 
you employ. specially trained 
salesmen to sell trucks? Do you 
give your men special training in 
truck selling and does such train- 
ing pay?” Three to one these 
dealers voted for the specialist. 
The consensus apparently is that 
the selling of trucks requires a 
greater knowledge of truck serv- 
ices than could be expected from 
the combination of car and truck 
salesman and the only man who 
can be expected to have such 
knowledge is the man specially 
trained and constantly employed 
in the truck department. 

One dealer points out that his 
regular salesmen are at liberty 
to pick up truck prospects but 
once these prospects have been 
ferreted out they are immediately 
turned over to a specialist who 
sticks on the job until the deal is 
closed. 

But it is better to let these deal- 
ers speak for themselves. Here 
are their answers: 


* * * 


J. A. McDaniel, sales manager 
General Motors Truck Co., Dallas, 
Tex.: “All our salesmen special- 
ize on trucks, we sell nothing 
else. We have seven of these and 
they are given plenty training 
before they go on the road. That 
training equips them ffor the 
work they are to do. When in- 
vestment in traveling salesmen is 
poor we change salesmen. We 
are trying to have dealers in 
various points, where other lines 
are handled in connection with 
GMC Truck to employ special 
truck salesmen, but find most 
dealers are inclined to use com- 
bination men. We believe if spe- 
cial salesmen are employed it 
would benefit both the dealer and 
the truck manufacturer.” 


* * * 


S. English, English Brothers, 
Dodge dealers, Dallas, Tex.: “We 
use special truck salesmen in our 
truck department and find that 
the money spent that way pays 
dividends. A salesman who spe- 


| 
| 
| 





cializes in trucks studies the need | 
| of inattention; others, losing their 


of the prospect and sells him 


transportation whereas a combi- | 


nation salesman, knowing noth- 
ing of trucks, sells any unit he 
can, usually the cheapest, and 


low motorists, 








transportation and conditions 
generally in this section.” 


* * * 


John E. Morris, John E. Morris 
Co., Dallas, Tex., Chevrolets: “We 
employ no special truck salesmen 
because we have found by ex- 
perience it does not pay. That 
experience was that too fre- 
quently truck salesmen went out 
and worked up a sale and then 
some other fellow made it. Our 
policy now is sell them before 
someone else does. We give our 
salesmen no special truck sales 
training. The combination men 
know our lines and sell them.” 


* * * 


Ben Griffin, Ben Griffin Co., 
Fords, Dallas, Tex.: “All our 
salesmen sell trucks. But we 
have two specialized truck men. 
These men get on the job when a 
car salesman finds the prospect 
wants a truck and they stay un- 
til it is closed. We have found 
this pays because the special 
salesman knows trucks better 
than the combination man, also 
knows prospect’s needs in nature 
of service, loads, lengths, speed, 
etc. They are specially trained 
for the job.” 


Human Behavior 
Accident Cause, 
Says" Scientist 


GRAND RAPIDS, Mich. A 
safety lecture on “Human Be- 
havior on the Highway,” occu- 
pied the greater part of the meet- 
ing of the traffic and motor 
transport divisions of the Grand 
Rapids safety council. The speaker 
was Dr. Andrew H. Ryan whose 
work in the field of industrial 
fatigue and more recent studies 
of “automobile fatigue” have cre- 
ated considerable stir in circles 
working toward the prevention 
of traffic accidents. 

Dr. Ryan’s observations were 
part of a series of non-commer- 
cial talks given under sponsor- 
ship of the Dodge division of 
Chrysler Corp. With mishaps due 
to mechanical causes, road condi- 
tions and similar factors totaling 
only about 15 per cent of the ac- 
cident total, a large number of 
the remaining mishaps are 
amenable to measures which, to 
be effective must be based on an 
understanding of the human side 
in motoring, Dr. Ryan said. 


Among the things that may be 
said to predispose drivers to acci- 
dents, Dr. Ryan cited physical 
faults, such as impaired vision, 
lack of color perception, over- 
weight and high blood pressure 
which cause drivers to tire un- 
duly, muscular development un- 
equal to the task of prolonged 
driving. Some drivers, resenting 
traffic control by policemen, 
grumble themselves into a state 


tempers over the actions of fel- 
impair their driv- 
ing judgment to the point where 


| accidents result. Impulsive, timid- 


that is not always good for the} 


buyer or seller. 
truck salesmen special 


ity, general irresponsibility, low 


We give our | intelligence, lack in powers of ob- 
training | servation 


these and other mental 


as prepared by factory and then | faults play their parts in causing 


additional training dealing with 


accidents. 








BUICK OFFICIALS watched Schmeling dispose of Louis. Left to 


right, are: 


H. H. Curtice, president, and T. H. Corpe, director of 


advertising of the Buick Motor Car Co. watched the thrilling action 
of the Schmeling-Louis battle from ringside seats, 


Cleveland Exposition Ready 
To Open This Week-end 


CLEVELAND.—With more than 
700,000 of the 1,000,000 .advance 
tickets already sold, with nearly 
200,000 square feet of exhibition 
space disposed of, with the huge 
construction program started 
early in the spring well ahead of 
schedule, the Great Lakes Expo- 
sition, which will open here Sat- 
urday, promises to be the most 
successful regional exposition ever 
held in the United States. 

Approximately 200 exhibitors 
have taken space, including Ad- 
dressograph - Multigraph Corp., 
American Brake Shoe & 
Foundry, American Rolling Mill 
Co., American Trailer Coaches, 
Inc., Bendix-Westinghouse Auto- 
matic Airbrake Co., Cleveland 
Tractor, Briggs Mfg. Co., Chase 
Brass & Copper Co.; Chrysler 
Corp., Firestone Tire & Rubber 
Co., Cleveland Graphite & Bronze 
Co., Ford Motor Co., General Mo- 
tors Corp., General Electric Co., 
Great Lakes Steel Co., Greyhound 
Bus Lines, International Business 
Machine Co., International Nickel 
Co., Leece Neville Co., Mullins 
Mfg. Co., National Cash Register 
Co., National Steel Co., Ohio Rub- 
ber Co., Pennzoil Corp., Republic 
Steel Corp., Standard Oil Co. of 
Ohio, Sherwin-Williams Co., Soc- 
ony-Vacuum Co., Timken Roller 
Bearing Co., Thompson Products, 
United States Steel Corp., U. S. 
Steel Corp., U. S. Truck Lines, 
Westinghouse Electric & Mfg. Co., 
White Motor Co., Willard Storage 
Battery, Winton Engine Co., 





Youngstown Sheet & Tube Co., 
and Plymouth Motor Corp. 

Exhibitors and the Exposition 
itself are investing approximate- 
ly $25,000,000 in the show which 
will celebrate Cleveland’s 100th 
anniversary as a city. 

Located less than two blocks 
from Cleveland’s Public Square, 
the heart of the city’s transporta- 
tion system, the Exposition 
grounds include Cleveland’s $40,- 
000,000 Mall and nearly a mile of 
its lake front. 


Kenneth Elliott 
Elected V.-Pres. 
of Studebaker 


SOUTH BEND. — Kenneth B. 
Elliott, for several years a mem- 
ber of the executive staff of the 
Studebaker Corp. was elected 
vice-president today at a meeting 
of the board of directors, accord- 
ing to an announcement by Paul 
G. Hoffman, president. Elliott’s 
duties will be those of assistant 
to the president, a position he has 
held since 1930. 

Elliott joined the Studebaker 
ranks in 1928 following several 
years experience in banking and 
accounting. He was appointed as- 
sistant treasurer and later named 
assistant comptroller for the or- 
ganization. This latter post he 
held until 1930 when he was 
named assistant to the president. 


DADDY AND THE BOYS watch the eclipse of Brown Bomber. 
W. F. Hufstader, general sales manager of the Buick Motor Car Co, 
and his two sons were ringside spectators at the thrilling Max 


Schmeling-Joe Louis battle. 
of the event. 


Buick sponsored the radio broadcast 





Oldsmobile Sales 
Are Continuing 


At Record Pace 


LANSING. — Retail sales of 
Oldsmobiles from Jan. 1 to June 
20 passed the 100,000 mark. As of 
June 20, 103,265 Oldsmobiles have 
been delivered by dealers since 
the first of the year, according to 
D. E. Ralston, general sales man- 
ager. 

“Oldsmobile sales are continu- 
ing at a rapid pace, During the 
second 10 days of June, 7,644 new 
Oldsmobiles were delivered to 
purchasers. This represents an in- 
crease of 14.5 per cent over the 
first 10 days of June, and a gain 
of 29.7 per cent over the second 
10 days of June last year. 


“Production schedules are being 
maintained at a record breaking 
rate with both plants at Lansing 
running day and night to keep 
pace with the demand. Total 
production of the 1936 model 
since introduction last fall up to 
June 20 has totaled 173,915 units,” 
Ralston said, 


y Act 


Recover 


Attacks Ruled 
Invalid in Wis. 


MADISON, Wis. — Attacks on 
the constitutionality of the Wis- 
consin Recovery Act were ruled 
out June 22 by Chief Justice 
Marvin B., Rosenberry of the state 
supreme court in an original ac- 
tion to test assessment features 
of the law. 

Counsel for the Wisconsin Con- 
tractors, Inc. argued that one 
section of the law could not be 
disassociated from the rest of it, 
but he was instructed to confine 
his arguments to the assessment 
feature. 

It was argued that it is a fun- 
damental premise that the legis- 
lature cannot regulate a lawful 
industry to the most minute de- 
tail and then assess against mem- 
bers the entire cost of administra- 
tion; that it is ‘unconstitutional to 
penalize a man by making him 
pay an assessment because he 
happens to be a member of the 
construction industry instead of 
some other industry not codified; 
that no judicial review is pro- 
vided under the act as there is 
under the industrial and public 
service commission laws. 

Fred M. Wylie, trade practice 
commissioner, responded that 
where there was a power to regu- 
late there was also the power to 
assess for regulations. Friends of 
the court who concurred in 
Wylie’s brief included Carl B. 
Rix, attorney for the Wisconsin 
Automotive Trade Assn. 


iia Show 
Opening Leads 
N. Y. by 4 Days 


(Continued from Page 1) 
thus force of circumstances will 
result in Canada’s National Motor 
Show being the first collected pre- 
sentation of 1937 models in the 
western hemisphere, 

The dates thus selected for the 
Canadian National Show would 
make that exhibition open four 
days in advance of the New York 
National Show. It further com- 
plicates the show situation by 
overlapping the New York ex- 
hibit. Just to what extent the 
American makers can co-operate 
in the Canadian National Show 
remains to be seen since in order 
to have their products on display 
there it would be necessary to re- 
veal their 1937 secrets publicly 
before the New York show opens. 
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Truck Sales in First Half Set New All-Time High 


Passenger Cars Second 


Only to 1929 Record 


(Continued from 


by commercial car sales during 


the first half of this year is per- | 
indicator of gen-| 


haps a better 
eral business than the sharp in- 


crease the industry has enjoyed | : 
| which 


Sal of the new commercial ane | domestic market and 57,651 were 


less than two-ton | 
capacity, which indicates that the | 


in new passenger car sales. The 


sales are of 


increase in prosperity has filtered 
down to the smaller business man 
and shopkeepers. 

Completed commercial car reg- 
istrations for April show a total 
of 64,961 units against the ADN 
estimate of 65,000 units, which 
Government figures for the first 
five months of 1936 released 
this week show a production 
total of 2,114,442 or only 2.1 
per cent above the ADN esti- 
mate of 2,070,314 for the same 
Period, published May 27. 


_ a amen 


causes our faces to flush to a 
deep red. Imagine missing an 
estimate of this sort by 39 units! 
In passenger car registrations for 
April the total of 397,190 com- 
pares with the ADN estimate of 
398,500, which puts us out 1,340 
units on that figure. 


Four Month’s Total 201,452 

The complete April commercial 
car figures brought the total at 
the end of the first four months, 
this year, to 201,452 units as com- 
pared with 157,852 in the same 
period a year ago. 
totals for the first four months 


were 1,090,912 as compared with | e¢_ 
| elimination to that extent of the 


888,377 last year. 
Estimating the entire first half 
new 


exceed May. This would bring 


the total new car registrations for | 
the first half in the United States | 


to 1,900,000 units and would com- 
pare with an estimated produc- 
tion total for the United States 
market of 1,987,526 units for the 
same period. 


Five Month’s Output Listed 


Production figures for the first | , 
| Accommodations have been 


five months of this year, released 
by the Department of Commerce 
this week, show a total of 2,114,- 


Passenger Car | 
| duction of New York state’s gaso- 





passenger car registrations, | 
ADN has placed the May total at | 
405,000 units and the June total | 
at the same figure, although scat- | 


tered reports indicate June may | 
| leum 


1) 


States market and 99,727 were ex- 
ported. In the commercial car 
field the United States production 
during the first five months of 
this year totaled 366,668 units of 
309,017 went into the 


Page 


exported. The Canadian produc- 
tion was comprised of 73,238 pas- 
senger cars and 16,263 trucks, giv- 
ing a total of 89,501. 

An analysis of production and 
registration figures for the first 
half of the current year indicates 


| dealers will go into July in ex- 


ceptionally good shape from an 
inventory standpoint in both pas- 
senger cars and trucks. The 
margin between production for 
the domestic market and registra- 
tions in the domestic market since 
Jan. 1, is under 200,000 units, 
which, at the current rapid sales 
pace, is not more than 20 days’ 
supply. For this reason, with 
banks of unfilled orders still on 
the books, plants generally are 
maintaining the fast pace which 
has been held throughout the 
spring, with the total this week 
placed at 102,688 units. 


See New York 
Gas Tax Slash 
As Wise Move 


RICHMOND, Va. (UTPS).—Re- 


line tax, effective July 1, and 
diversion of highest funds to gen- 
eral purposes, hopefully are 
viewed as the beginning of a 
downward trend in automotive 
tax costs, according to E. A. Kyhn, 
secretary of the Virginia petro- 
industries committee who 
left yesterday for New York. 
Kyhn, with F. H. Skehan, chair- 
man of the Virginia committee, 


| will represent Virginia at a con- 


ference of petroleum industries 


| committee officers from 12 states 
| to be held in the headquarters of 


the American petroleum indus- 
tries committee in Radio City. 
re- 
Hotel 


served for them at the 


Gotham. 








SUN LOVERS and sightseers will be pleased with these new slid- 
ing top taxicabs put into operation in New York this week. The De 
Soto division of Chrysler Corp. furnished the entire fleet totaling 
2,200. They were all built on one order, said to be the largest single 


taxicab order ever placed. 





Buick Expansion to Add 
$1,500,000 in New Buildings 


(Continued from Page 1) 


and in 1935 they jumped to 107,- 
000. A conservative estimate for 
1936 places sales for this year at 
170,000. 

“Not long ago,” Curtice said, 
“we completed a $15,000,000 fac- 
tory rehabilitation and expansion 
program 


the 1936 cars were 
these facilities have been taxed 
to the limit and the need for more 
space and greater capacity is ur- 
gent.” . 
Adds 400,000 Feet 

Curtice said the present build- 
ing program will provide approxi- 
mately 400,000 square feet of floor 
space, will involve the shifting of 
entire manufacturing departments 
into new quarters and the more 
efficient utilization of other build- 
ings vacated by the change. 

An entirely new transmission 
plant will be built which will have 


in preparation for the} 
production of 1936 models. Since | 
introduced | 


|an increased assembly capacity. 


and will be serviced with railroad 
tracks, pavements, roadways and | 
docks to care for general stock | 
keeping, maintenance and con- 
struction. 
Other plans 
struction of a new heat treating | 
department for the gear and axle | 
plant, present facilities having | 
proved inadequate. The new struc- 
ture will be a fireproof building | 
of increased size and capacity to} 
assure continuity of processing. 
Curtice said the completion of | 
the program will involve impor- | 
tant changes in the physical pro-| 
duction set-up that will result in 





include the con-| 


Plan Uniform Marking 


CHICAGO.—Information that the 
Illinois division of highways will | 
shortly issue a new manual provid- 
ing for uniform highway 
markers in the state has just been 
made known by the 


| recognition for achievements 


| tinctive merit for 1936 


|} in the 


signs and | 


Illinois Auto- | 


bhi cakes Wins 
Package Award 
For Second Time 


DETROIT. 
cessive year, 
dustry has 


For the third suc- 
the automotive in- 
been awarded high 
in 
a field that until recently was oc- 
cupied exclusively by manufac- 


| turers of popular-priced articles 
| of merchandise, 


This recognition came to the 
Chevrolet Motor Co. when it won 
the Irwin D. Wolf Award for dis- 
in the 
American Management Assn’s. 
sixth Packaging Exposition, held 
at the Hotel Pennsylvania, New 
York City. The award was for the 
design of containers for motor 
parts entered by Chevrolet and 
judged by the jury to be the most 
effective family of packages 
placed on the market during 1935. 

Packaging has become one of 
the important phases of mer- 
chandising, and since its impor- 
tance was recognized, virtually 
every wrapper, carton, bottle and 
container familiar to the buying 
public has been modernized to 
give a better display and a 
greater eye appeal. In the science 
of packaging the term family of 
packages has been given to con- 
tainers of different sizes and 
shapes, for different articles made 
by a single manufacturer, in 
which the various containers are 
easily recognized as related to 
each other through similar gen- 
eral effects in coloring and letter- 
ing. The containers used by Chev- 
rolet are canisters and boxes in 
which are packed such parts as 
armatures, spring shackles, dis- 
tributors, coils, and other items 
that formerly were sold direct 
from bulk supplies kept in parts 
bins. A distinctive feature of the 
| packages is their photographic 
labeling, showing an exact illus- 
tration of the contents. 

Chevrolet in 1934 won an award 
All American Packaging 
Competition, and last year won 


|an American Management Assn. 


Award. M. D. Douglas, national 
manager of the parts and acces- 
sories department, has declared 
| that modern packaging has 
brought about numerous benefits. 


Joins Keeshin 


According to Carl A. Barrett, pres- CHICAGO.—Park M. Smith, assist- 
ident, “no important changes in the | ant director of the Interstate Com- 
signs and markers are anticipated,” | merce Commission’s bureau of motor 
but “increased marking of pavements | carriers, has joined the Keeshin na- 
to more definitely direct the move-|tion-wide freight transport organi- 
ment of motor vehicles is anticipated, | zation here. Smith formerly was 
such as providing a double white line | also connected with the Greyhound 
in the center more clearly to divide | Management Corp. and the Minne- 


a capacity of 70,000 transmissions 
a month, he said. This plant will | 
be 1,027 by 138 feet, a monitor 
type building, one story high in 
the main section with a two-story 
section ‘)» accommodate dining 
room, locker rooms and offices. It 
will provide 162,700 square feet 


| mobile Club. 


422 in the United States and Can- “New York, the largest gasoline 
ada. Of this total 2,035,921 were | tax-paying state, has set a wise 
produced in the United States, precedent in reducing its tax rate 
comprised of 1,669,253 passenger | to three cents from four cents 
cars and 366,668 trucks. Of the/ and in eliminating the use of the 
passenger cars produced during | revenue for purposes other than 
the first five months, 1,569,526| highway financing,” explained 
went into the domestic United ! Kyhn. 


N.Y. Motor Truck Assn. 


Holds 26th 


Annual Picnic 


By BOB MOUNTSIER 


NEW YORK.—The big automo- 
tive social event of the week in 
this part of the world was the 
26th annual outing of the New 
York State Motor Truck Assn. 
This grand picnic, which is held 
at the New York Athletic Club’s 
Travers Island, has become so 
famous that even wives look for- 
ward to it, since hubby always 
comes home with a gift bag, also 
prizes if he is lucky or unusually 
athletic or golfic. 

The winners of the two chief 
door prizes carried away a $100 
console radio, presented by Ford, 
and a $75 wrist watch, the gift of 
International Truck. There were 
35 prizes averaging a wholesale 
value of $15 per for 125 golfers, 
and 22 prizes, ranging from bat- 
teries to directional signals, for 
winners of the athletic events 
The fleet operator who won the 
paper rolling contest by a nose 
received a handy oil-conditioner 
as a reward, and the strong- 





armed, hairy-chested truck oper- 
ators who pulled hardest in the 
tug-of-war each went home with 
a quarter of a pound of tea. 

Last Thursday’s outing began 
at 9 a.m. with the filling of gift 
bags with 62 items each and 
ended more than 12 hours later. 
There were two meals, plenty of 
peer and no speeches. Over 700 
automobile men attended the out- 
ing, and credit for the usual suc- 
cess of the function goes to the 
New York State Motor Truck 
Assn.’s Ted Pratt and “Buck Sez’ 
Buckland and to Smith & Greg- 
ory’s Arthur E, Smith and 
Wheels’s John F. Creamer. 

The Automobile Club of New 
York has unanimously re-elected 
J. Mack Young its president. This 
will be Young’s third term along 
with William J. Gottlieb, execu- 
tive vice-president and secretary, 
and J. R. Crossley, vice-president, 
who were also voted into office 
again. 


of floor space. In addition, a new 
heat treat building will be erected 
to handle all heat treating of 
transmission parts. Upon com- 
pletion, transmission production 
will be moved, releasing the pres- 
ent transmission building, which 
is a new and modern plant, for 
other use. 

Into the vacated building will 
be moved the service parts manu- 
facturing to improve material 
handling and _ storage facilities 
and to get material into fireproof 
buildings, the present ones being 
inadequate. Two old buildings will 
be destroyed in this process 
marking the passing of the old 
Imperial Wheel Works plant, one 
of the industrial wonders of its 
day. The change will provide 
twice the floor space for service 
parts manufacturing and han- 
dling. 

Includes Other Buildings 

Another new building will be 
erected to house the master 
mechanics division, the works en- 
gineering division, personnel de- 
partment, metallurgical and stan- 


dards division, a branch office of | 


the purchasing department and 
the factory police department 


This building will be three stories | 


high, 240 feet long and 220 feet 
wide, providing 
150,000 square feet of floor space 








approximately | 


opposing traffic, 
cross walks and turning lanes.” | 


marking pedestrian | sota 


railroad and warehouse com- 


mission. 


Federal Ends Second 


In Sales 


DETROIT.—The second of a 


series of sales schools inaugurated 
by M. L. Pulcher, president of the 
Federal Motor Truck Co. and de- 
signed to more closely synchro- 
nize 1936 retail selling with fac- 
tory sales activities has just been 
completed. Thirty-five men were 
in attendance for five days, rep- 
resenting 12 states of the U. S., 
and a province of Canada. 

Four new dealers were included 
in the school enrollment: R. W. E. 
Winslow, Portland, Me.; L. Kirsch 
Decatur, Ind.; John Lyle and Roy 
McCowan, Columbia, Mo.; and J. 
F. Santos, of .H. F. Santos, re- 
cently appointed at New Bedford, 
Mass. 

Also attending the school was 
John L. Carpenter jr., whose} 
father, John L. Carpenter of | 
Bridgeport, Conn., is the oldest 
Federal dealer from point of serv- | 
ice in the organization, having | 
been connected with the company | 
for more than 22 years. 





School Series 


the five-day session, 
members of the school received a 
course of mechanical study and 
the application of this knowledge 
to field selling. Executives of the 
company were in charge of the 
school and were assisted by com- 
panies allied with Federal in its 
merchandising and manufactur- 
ing activities. 

In commenting upon the sales 
schools and what they mean to 
both salesman and _ customer, 
Pulcher said, “The truck sales- 
man of today has more responsi- 
bility than just selling a truck. 
He must be able to translate its 
features of design and construc- 
tion into terms of performance— 
what they actually contribute in 
operating efficiency and satisfac- 
tion towards what the owner is 
most interested in—the operation 
of his business on a profitable 
basis. In brief, the salesman must 
be able to fit the truck to the job.” 


During 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 


10TH. YEAR 


the dissemination of NEWS which is timely, 


authentic and of value-—(ADN 6-10-1933) 
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Deciding Truck Dimensions 


[ee as to who will prescribe truck weight and 
size limitations in the future now rests with the 
United States Supreme Court. Action on the case now 
pending is expected soon and the question then of whether 
the several states or the Interstate Commerce Commission 
shall be the arbiter in the future will be settled. New con- 
fusion to further confound the confused truck operators 
was added to the picture when the Motor Carrier Act be- 
came effective recently. An early decision by the Supreme 


Court would be helpful. 


To us it is unimportant who does the future ruling but 
it is important that sane rulings be made. Under the pres- 
ent hit or miss system of varying state restrictions, state 
borders cease to mark merely geographical and political 
divisions and become feudal barricades which block and 
strangle progress in motor transportation. One of the 
most unfortunate angles in this muddle of state laws is 
that many of the restraints are not based upon a scientific 
study of truck operations or local conditions, but rather 
have been inspired by competitive interests who would 
wipe out by fiat the greater advantages of the motor truck 


in the transportation field. 


Lack of uniformity in requirements for motor trucks in 
various states long has been a burden on shippers, truck 
operators, truck producers and truck merchandisers. Re- 
gardless of whether the Supreme Court finds in favor of 
the ICC or the several states, some immediate action 
should be taken to bring the truck size, weight and other 
restrictions into line with commonsense so that shipments 
by trucks can be handled with greater speed and less ex- 
pense. The nation is entitled to the best the truck can give. 


Does Specialization Pay? 
HEN told by a dinner guest sitting opposite her that 
he was a Naval Surgeon, the mythical dowager blush- 
ingly remarked, ‘Well this is certainly an age of speciali- 
zation.” In selling passenger cars and trucks it is not 
necessary to draw our specializations so fine. There can 


be little question that selling passenger cars and selling 
trucks are two separate occupations. To ask a passenger 


car salesman to sell trucks would be like asking a polo 


pony salesman to sell dray horses. His clientele and their 


requirements would differ radically. 

In selling, perhaps, nothing can do more enduring harm 
than to oversell. By that we mean to build up in the buyers 
mind an expectation of performance from the product he 
is buying far above the ability of the product to perform. 
No salesman, except those thoroughly conversant with the 
problems of the truck operator, can be expected to avoid 


this pitfall. 


Requirements of trucks in service are as varied almost 
as the services they render. How well a truck performs in 
a given service depends largely upon how well it was fitted 
to the service originally. Only the trained salesman can 
judge that in advance because only the trained salesman 
knows the ability of his truck and how to adapt it to the 
buyer’s needs. Truck operators watch their competition 
closely. Purchases often are predicated upon how well this 
or that piece of equipment serves a competitor. Thus, a 
poorly sold truck, one not adapted to service in which it 
is placed, may wipe out a whole market in a community, 
whereas a well sold truck may create new sales. 


By the Publisher 


Congress has 
adjourned, the 
bonus has been 
paid, the Cleve- 
land convention is history, and as 
I write this, the only thing which 
the Democrats have to decide is 
what more they can promise in 
their platform than the Republi- 
cans did in theirs. Still the sale 
of new and used motor vehicles is 
keeping up at a rate which still 
threatens to top the all-time, all- 
highs. If there is a single cloud 
in the skies of this amazing in- 
dustry of ours we have not dis- 
covered it and our most pessi- 
mistic friends a:e beginning to 
get the expression of the old 
farmer viewing his first giraffe at 
the zoo and exclaiming “ther jest 
ain’t no such animal!” 


* * 


THE OLD GERMAN doctor 
who pares my corns now and then 
when they get too obstreperous 
may, however, represent one 
trend of thinking which ought to 
be corrected. Perhaps, in justice 
to the facts, I should tell you 
that he has harbored a grievance 
against this industry of ours for 
a good many years. It seems he 
went down with his daughter 
when she arrived at high school 
age to buy his first automobile. 
When the salesman asked him 
what kind of a used car he had 
to turn in and how much time 
he wished in which to pay for 
the new car, he replied he had no 
old car and required only suf- 
ficient time to make out a check. 
He agreed that they could find 
out whether the check was all 
right before he would expect them 
to deliver the car! I have never 
been able to convince the good 
doctor that the reason why no 
one from the same dealership ever 
called on him in the intervening 
years since is undoubtedly be- 
cause the original salesman died 
of shock and carried the secret 
of this perfect sale to his grave. 


* * * 


WELL, IT IS this same Ger- 
man doctor who looked up from 
his paring the other day and 
asked me (of all people) “how 
much longer this building of 
thousands and thousands of auto- 
mobiles could keep up?” It was 
like digging up the bones of a 
dinosaur. Here was the same 
old question which kept all good 
conservatives at the turn of the 
century from becoming the Fords, 
Chryslers and Sloans of our own 
day. The “old saturation point,” 
when all the people who wanted 
or could afford automobiles had 
them, even then was a boogey. 
And yet I have heard this same 
question raised, not so directly 
it is true, but still with the same 
import, by many men, some of 
whom could never have given it 
much thought. 


WHAT 
IS 
SATURATION ? 


* * * 


OF COURSE, the fact is, as 
Harry Klingler pointed out in a 
recent address, that if there were 
as many automobiles per capita 
in the entire United States as 
there are in Los Angeles County, 
there would be more than 80,- 
000,000 now registered, against 
our present paltry 20 to 25 mil- 
lion. That would require more 
paved roads in the country and 
wider streets in the cities! Sure, 
and the receipts for gas tax would 
have thousands of miles of super- 
highways and elevated streets. 
And if we ran out of gasoline (as 
there is no immediate danger) 
our engineers would find means 
of making motor fuel from the 
waste products on every farm to 
keep our motors humming. 


7 * * 


SO I TOLD the good old doctor, 
but he is still shaking his head 
and mumbling, which I trust you 
are not.—G. M. S. 


Why Not Take the Gravy Too? 





Study Better Ways 
To Build Cheap Roads 





WASHINGTON. — Laboratory 
research on soil road construction 
has recently produced much valu- 
able information on the charac- 
teristics and effects of the numer- 
ous materials that are being ex- 
perimented with to develop dur- 
able low-cost surfaces for secon- 
dary highways. Research work is 
being done by the Bureau of Pub- 
lic Roads of the U. S. Department 
of Agriculture, and by several 
state highway departments. Of- 
ficials of these agencies recognize 
that highway development has 
reached a point where greater at- 
tention must be given to the roads 
that lead from the main high- 
ways. There are about 2,000,000 
miles of unsurfaced road in the 
country. 


The primary materials for the 
surfaces of soil roads are granu- 
lar materials and a soil binder, 
usually clay. Common granular 
materials are: sand, gravel, cin- 
ders, and finely crushed stone or 
slag. 

It has been known for a long 
time that the granular material 
made roads stable in wet weather 
and that clay binder held the sur- 
face together in dry weather. 

New light is being thrown on 
the action of thin solidified mois- 
ture films in binding particles to- 
gether, the conditions under 
which mixtures may be com- 
pacted to form dense surfaces and 
where special materials may be 
mixed in the surface to advan- 
tage. 

Various materials are used for 
different purposes. Among these 
are bituminous material, Portland 
cement, slag, lime, limestone dust 
common salt, calcium chloride 
and soap. Each of these materials 
is used for a particular purpose. 
Some materials or conditions will 
require one treatment and some 
another. Selection of the proper 
treatment is a job for the engi- 
neer with special training in soil 





work. Methods are still in the de- 
velopment stage and much re- 
mains to be learned from field 
and laboratory experiments. 


Research workers do not expect 
to develop a single simple method 
or formula than can be appiied to 
all soils everywhere. One of the 
most important discoveries made 
is that treatments that are highly 
desirable under certain chemical 
or soil: conditions are not neces- 
sary under other conditions. 





AS OTHERS 
SEE IT 


Be Courteous 

Bad manners may not be 
classed with the cardinal sins, but 
when bad manners become rude- 
ness they are unpardonable. There 
is no place in which bad manners 
come to the surface more than on 
the highway behind the wheel of 
an automobile. The interesting 
part of it is that some people in 
an automobile display bad man- 
ners that they would not dare to 
use if they were on their feet. 


This display of bad manners is 
one of the most frequent causes 
of accidents, When one stops to 
analyze the cause of automobile 
smashups and he goes right to 
the bottom of the cause he will 
find that lack of courtesy is at 
fault. Few persons, unless they 
were frightfully ill-bred or drunk, 
would walk along the side walk, 
shouldering to one side those 
whom they passed. 

It is not a sign of bigness to 
drive an automobile with a su- 
preme disregard for the rights of 
others. It is, on the contrary, a 
sign of smallness. So be courteous, 
give the other fellow a break and 
you will live longer to enjoy this 
world.—_IMA News. 
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HEAVY TRAFFIC At Columbus Circle Where Vehicles Moving In Six Directions Endanger Lives Of Pedestrians, 
Has Resulted In Establishment Of Safety Zones As An Experiment, Police Dep’t. Announced Yesterday. If Suc- 
cessful, Zones Will Be Made Permanent. Photo Show Dense Traffic At This Dangerous Site. 


Mai were the traffic problems in that busy, 
bustling city of New York in the mad post-war year 


of 1919—when all motor cars were high-waisted, 


all tires clincher, there were no one-way streets 
and you got your gasoline at the garage! ... You 
could get a swell Packard that year for $4,800, a 
Franklin for $4,600, and a Cadillac for $4,.500— 
and all the neighbors said “Some class; huh?” . . . 
Buick was the moderate price car, though, with 
sixes running from $1,500 to $3,000... And if 
you didn’t mind Ford jokes, a snappy Model T 
(comes in black only) cost only $795 f.0.b.... 
And there were almost fifty other makes to choose 
from! 

Now you may not remember, but 1919 was 
also the year The News was started in New York 
—on June 26, to be specific. There were sixteen 
big newspapers in New York then, and no place 


for another one. 


(Underwood & Underwood Photo, 1919) 


It’s hard to believe that only seventeen years 
could make such a difference, isn’t it. A good 1919 
value in automobiles would be a mighty poor value 
today. But the market for 1936 cars is just four 
times what it was in 1919. 

A 1919 newspaper isn’t much of a buy, either. 
New York has fewer newspapers today—and much 
better advertising values. The News alone, the 
tabloid experiment of 1919, is preferred by two 
out of three New York families today. And The 
News is the popular model for most advertisers as 
well because it gives more value for the money. 
It’s the obvious first buy in the New York market. 

You wouldn’t buy a 1919 car with a 1936 field 
to choose from! ... And a New York newspaper 
list built on 1919 ideas isn’t much of a buy, 
either! Is your advertising in New York keeping 
up with the times, the market—and The News? 


THE | NEWS 


NEW YORK'S PICTURE NEWSPAPER 


Tribune Tower, Chicago * Kohl Building, San Francisco, 


* 220 East 42np Street, New YorK 
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Modern Lubrication ie Ce Business 


MODERN LUBRICATION was not considered an important adjunct to the Griffith Oldsmobile Co.’s business in 1934. Under this set-up it took care of a few service jobs 
a month, Today the company has every modern facility and is actually turning away business. Its April record totaled 337 cars. The average job was $3.09. The hoist operator 
made more than most car salesmen, so now he calls himself a professional lubricator. 


All Departments Gain as 
Owner Contacts Increase 


By E. M. 


DETROIT. — Showing increases 
in business running from 100 per 
cent to as high as 200 per cent 
and more, the books of the Grif- 
fith Oldsmobile Co., 10225 Grand 
River Ave., here, presents one of 
the most startling business devel- 
opments through modernization of 
the lubrication department yet re- 


Even the men 
the lubrication 


ness. 
of 


LUBECK 


have profited in the big increase 
shown to date. 

In September, 1935, the Griffith 
organization, after a hit and miss 
program. on lubrication, decided 
that competition was taking care 


of too many of the new cars it| 


had been selling as well as own- 
ers of the older cars. 


The first 


@‘“When we bought this 40-ton Manley Hydraulic Press 
we installed it at the side, out of the way. Then we got 
experimenting. Before long we were running over there all 


the time. 


So we changed the location to right where we 


tear ’em down and build ’em up. You’d be surprised how 
many different jobs are made easy with this Manley Press. 
“When you swing a gear or an axle onto the press you can 
get the table to the right height with a couple of twists on 
the crank. A spin of the wheel brings the shaft down to the 
work. When the job is done, a turn of the valve and the 


ram is up. 


“There’s plenty of force there, too—yet it doesn’t work a 
man hard. On many jobs, we don’t use the long handle, 


just pump with the socket. 
fast or a little at a time. 
it’s safe!’”’* 


You can get a lot of pressure 
That’s why it’s so handy! 


And 


Most garage men feel the same way. Your jobber’s sales- 


man will tell you why. 
* Name on request. 


MANLEY MANUFACTURING DIVISION 


of the American Chain Company, Inc 
York, Pennsylvania 


In Business for Your Safety 


I 4d 2 
STATION 


OWE 


EQUIPMENT 


© 


| per car the month before to $2.18. 
| The 





Thus Grif-| ness in customer labor in the shop 
corded. Every department of the/| fith was creating profits for others|the month the new business ar- 
company has increased its busi- | rather than himself. 

in charge | move was to change the location | 574.45 as compared with Septem- 
department | of the lubrication department from | ber, 1934, when business amounted 
to $1,073.71, 


|} and 
|that each month in 1936 has re-| 
| corded an increase, which demon- | 
| strates without doubt that lubri- | 


|to $1,172.25, with the average per | 


| Dodge Cars Are 





|up at the factory. To safeguard 
| pany service department keeps 


| parts 
| specifications on each and every 
| unit ever used in any Dodge au- 
| tomobile. 


| chasing 
| Co. 


the rear of the shop into one of 
the show windows. The effect was 
instantaneous. Business came roll- 
ing in, some of it voluntarily and 
the rest came in by solicitation 
and through a well planned di- 
rect mail campaign. 


Business Doubled 
In October the lubrication busi- 
ness almost doubled and the aver- 
age sale per car rose from $1.61 


number of cars handled 
jumped from 152 the month the 
new program was started to 239 
in October. The September busi- 


|rangement were made was $1,- 





while October, 1935, | 
|}a@ month later, went to $2,132.19. | 


Each month has shown an in-| 
crease over the previous month | 
it is particularly noticeable 


cation is one of the principal serv- 
ices of a dealership from a profit | 
standpoint. In the list showing | 
the variations in the department, | 
April, 1936, shows that business | 
increased over 400 per cent.| 
April, 1935, showed a total of| 
$294.14, while April, 1936, climbed 


car reaching a high figure of 





Never Too Old 
To Get Service 


DETROIT.- “Not even the old- 
est of Dodge automobiles, built 22 
years ago, is ‘orphaned’ as far as 
service and parts are concerned,” 
says W. R. Bamford, service di- 
rector of the Dodge division of 
Chrysler Corp. 


For cars up to seven years old, 
parts are carried in factory stocks 
and by dealers some of whom 
have sold Dodge cars ever since 
they were made, explains Bam- 
ford. For older cars the dealers’ 
stocks are more limited, but} 
larger supplies remain available | 
at factory headquarters, for 
prompt delivery to dealers or! 
owners. 


When cars are so far outdated 
that parts for them are no longer 
kept in active stock, it is still pos- 
sible to have replacements made 


this old-model service, the com- 


books 
and 


supplies of instruction 
catalogs, blueprints 


Mercer Named 

INDIANAPOLIS.- 
cer has been 

agent 


—George C. Mer- 
appointed general pur- | 
for P. R. Mallory & 





$3.09. This increase is attributed 
to the organization’s interest in 
the owners’ cars to the extent of 
getting the owners to come in for 
oil changes as well as getting the 
cars lubricated for summer opera- 
tions. 

On the chart accompanying this 
article is a record worth the con- 
sideration of every dealer in the 
business. It shows that lubrica- 
tion on the old “side line” basis 
jumped from $250 per month to 
nearly $700 per month as the re- 
sult of modernization and active 
solicitation for business. 


Stall Winter Drop 


The usual seasonal drop oc- 
curred during the winter months 


but when trained operators got on | 
the job in February, 1936, and new | : 
special lubricants were introduced | 
| business more than doubled, reach- 


ing nearly $1,200 for the month. 
This startling increase is the re- 


|sult of the company recognizing | 
month after month that lubrica-| g, 
tion business can be secured by 


going after it. 


But it is not in the lubrication | 


end alone that business has in- 
creased, for customer labor sales 
reached a figure of $2,264.87, parts 
and accessories jumped to $1,- 
486.76. In March the number of 
cars taken care of was 308, and 


the earnings of the operator at| 
The actual | 


the hoist was $166. 
figures from September, 1934, to 
date are shown in the accompany- 
ing table. 

While the figures show one of 
the most interesting developments 
in the value of modernized lubri- 
cation departments, the most re- 
markable part of the showing 
made so far is the fact that the 
Griffith Oldsmobile Co. is actually 
getting more business than it can 
handle. Griffith, however, says 
that the only way he can handle 
the business which is coming in 
will be to increase his facilities. 
At the present time no solicitation 
is being made and even the direct 








| Apr. 


| May 





mail campaign, which built up the 
business, is abandoned for the 
present. 


Month by month sales compari- 
sons are as follows: 
Total 
Lubrication 
Sales 
$229.83 
244.71 
292.90 
517.40 
242.76 
684.70 
177.38 
604.40 
209.30 
480.10 
175.56 
492.70 
292.94 
761.15 
294.14 1. 
1,172.25 3.09 
372.40 1.96 
1,019.07 2.75 
Accessories 
and 
Parts 
$ 778.17 
858.97 
1,179.89 
1,679.70 
1,205.58 
1,729.89 


Average 
Per 
Car 

$1.63 
1.61 
2.02 
2.18 
2.04 
2.57 


1.81 


.1934 
1935* 
1934 
1935 

. 1934 
1935 

.1934 
1935 
1935 
1936** 

.1935 
1936 

..1935 
1936 

.1935 
1936 

.1935 
1936 

Customer 
Paid 
oie 


2 — 
ornNo 


hoe Dod te DO 
cCnmonwen 
~~ 


~) 
© i 
al 


No. 
Cars 
141 
152 
145 
239 
119 
270 
98 
189 
115 
221 
84 
217 
151 
308 
154 
337 


"35 
"36 
"35 
"36 


"35 


1,394.90 
1,295.85 
1,268.64 
1,486.76 
1,627.32 
1,796.25 
1,255.60 190 
1,615.22 309 
lubrication depart- 
new equipment and 


1,916.89 
1,588.15 
2,264.87 
1,802.11 
"36 2,521.37 
35 1,897.71 
"36 2,364.25 
*Remodernized 
ment with 
backgrounds. 
**Specially trained 
put in charge of 
special lubricants 
duced for sale. 
Checking these figures month 
by month, it can readily be seen 
that car lubrication makes con- 
tacts for other departments of the 
dealer’s business and increased 


lubrication men 
department and 
and oils intro- 
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THE STARTLING INCREASE in dollar volume per month by a 
modernized lubrication department is shown in this chart of the 


The small chart shows an equally interesting 
| graph of the number of cars serviced during the same period, 





U.S. Employment Index at New High. Point i in May 
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88,000 Workers Returned 
To Jobs During Month 


WASHINGTON. — Secretary of 
Labor Perkins reported that em- 
ployment and payrolls surveyed 
monthly by the Bureau of Labor 
Statistics reached a new high 
during May. Thijs is the third con- 
secutive month in which they 
have risen and the action is con- 
tra-seasonal. 

The employment index rose 
from 85.1 in April to 85.6 in May. 
The payroll index advanced from 
77.9 in April to 79.2 in May. 

The index indicates that over 
88,000 workers were returned to 
employment during the month 
and that weekly payrolls were 
about $6,700,000 greater. 


More than 650,000 workers were 
re-employed from May, 1935, to 
May, 1936 in the industries sur- 
veyed, with a gain of nearly $36,- 


Cadillac Pleased 
By Sales Contest 


DETROIT. — Gratifying results 
marked the progress of the “Na- 
tional Pennant Race,” a sales con- 
test recently conducted by the 
Cadillac Motor Car Co, in which 
salesmen were given cash awards 
aggregating $15,000. 

During the 70-day period of the 
contest, sales rose to levels that 
have not been attained in any 
corresponding period since 1930, 
Don E. Ahrens, general sales 
manager of the company, reports. 


The rules of the “race” as 
worked out by Ahrens, Nicholas 
Dreystadt, general manager, and 
R. L. Rickenbaugh, sales promo- 
tion manager, made provision for 
the maintenance of sustained in- 
terest and effort throughout the 
contest. 


Built around a baseball motif 
the contest was divided into seven 
10-day periods or games. The 
salesmen in each distributorship 
represented one of the 148 teams 
which were divided into 18 
leagues. 


During the seven periods of the 
contest, each team played a 10- 
day game against each of the 
other teams in its league. The 
team scoring the highest per- 
centage of new car quota obtained 
in each of the 10-day or “game” 
periods was credited with a vic- 
tory in the won and lost columns 
over the team with which it was 
matched. Standings were figured 
exactly as in the regular baseball 
leagues. In case of teams being 
tied for first place at the end of 
a game or prize period, the de- 
cision was won by the team with 
the best accumulative record 
against quota during the contest 
period, 

In addition to the prizes dis- 
tributed to members of 74 dif- 
ferent teams, 92 salesmen won in- 
dividual “batting average” prizes. 
High individual honors during the 
contest went to H. C. Hoskinson 
of Washington, D. C., a member 
of the Cadillac Merit Men, honor- 
ary organization of star salesmen. 
Hoskinson recorded 32 “hits” or 
sales during the progress of the 
race, more than any other sales- 
man in any of the 18 leagues. 


Rumor Denied 


TARENTUM, Pa. Denial has 
again been made of the rumors that 
the Ford Motor Co. would remove 
its assembly plant in Pittsburgh 
to the abandoned plate glass works 
of the company at Glassmere, near 
here. After operating the glass plant 
for several years, the Ford company 
discontinued its use without explan- 
ation. The plant was recently visited 
by two representatives of the com- 
pany from Detroit. Workmen have 
been engaged in removing debris, 
which was washed into the plant last 
Mar. 17 by the Allegheny river flood. 


000,000 in earnings shown. Fac- 
tory employment gained 0.6 per 
cent as a result of the return of 
more than 43,000 workers to their 
jobs. Employment in furnaces, 
steel works and rolling mills was 
at the highest level since Septem- 
ber, 1930. Foundries and machine 
shops employed more than in any 
month since September, 1930, and 
a great number of other indus- 
tries were at their highest em- 
ployment marks since the latter 
part of 1931. 





|tadines in Akron 


Thank the Bonus 


AKRON, o- “The biggest busi- 
ness in years,” is what Akron and 
Summit county automobile deal- 
ers are saying these days. 

Their thanks are going out to 
the World War veterans and on 
back to the government that has 
been sending out the adjusted 
compensation bonds. 

A spurt that kept dealers hustl- 
ing to fill demands was felt the 
day checks for the bonds were 
returned to veterans. Many new 


” 





cars were sold along with a large 
stock of used cars. 

“It’s going to be beneficial to 
everyone in Akron, we believe,” 
Harry Bennett, secretary of the 
Akron District Automobile Assn. 
said. 

“The increased sale will help 
not only the automobile business, 
but other merchants as well. Like- 
wise, the sale of other merchan- 
dise to veterans will aid the auto-: 
mobile trade.” 

Dealers report that many vet- 
erans started ordering their cars 
many weeks back, while others 
waited until they were sure of 


Texas Gas Collections 
Gain $1,000,000 in May 
AUSTIN, Tex. — Gasoline tax 
collections for May totaled $3,343,- 
936.95, compared with $2,925,014.26 
in May, 1935, or an increase of 
$418,922.69, according to figures 
compiled in the office of State 
Comptroller George H. Sheppard. 
Sheppard predicted that gaso- 
line tax collections for the 1935- 
36 fiscal year, which ends July 31, 
would approximate more than 
$40,000,000. This will represent an 
increase of more than $3,000,000 in 
the annual income of the state 
from this source, or approxi- 





the payment. 








mately 8 per cent, it was stated. 





Biggest Non-Passenger-Car 
Builder of Trucks Is 


Automotive Dealers: 


INTERNATIONAL 


This forceful message on Interna- 
tional Harvester’s position in the 
truck industry recently appeared in 
national magazines read by millions 
of truck users. 

It is particularly significant from 
the dealer’s standpoint because: 1. It 
is proof of the stability of the Inter- 
national Truck franchise; 2. It is an 
example of the never-ending adver- 
tising which paves the way for the 
International dealer; 3. It is indicative 
of the increasing popularity and ready 
salability of International Trucks. 

Tie up with International Har- 
vester and cash in on the opportuni- 
ties the International Truck fran- 
chise offers. Call the nearby Com- 
pany-owned branch for information. 


HARVESTER 


—Proved by R. L. Polk & Co. 
official truck-registration figures 


This impressive statement sums 
up the secret behind Interna- 
tional Truck success. For 35 
years International Truck engi- 
neers have applied themselves 
to the building of trucks that 
are ALL TRUCK in basic design 


dling, peerless service, all-truck 
design—are recognized today as 
never before. Mark this fact: In 
1935, while the truck industry 
as a whole gained 26.4 per cent 
in new-truck registrations over 
1934, International Trucks 


Here is one example of what owners 
think of International Trucks: 


“The upkeep on Internationals 
is about one-third that of the or- 


dinary truck,” 


says Carl A. Mangold, general manager of the 
American Laundry Co., Dallas, Tex 
we bought our first two Internationals and 
are now using six of them. 

“We had used a number of types of trucks 


and in every working detail. To- 
day’s Internationals offer you the 


economy. 


The unusual values in Inter- 


- “In 1931, 


before purchasing Internationals, but none of 


them gave us anything like the economical 


service that we have enjoyed from these. We 
know of no other truck made that can com- 
pare with Internationals for economy, de- 
pendability, and real worth. We are sold on 
International Trucks for life, and the selling 
was done by the trucks themselves.” 


result of that long record—qual- 
ity trucks on which you can de- 
pend for exceptional service and 


national — style and appearance, 
cab-comfort and ease of han- 


showed 


a truck 


per cent. 
Call the near-by International 
branch or dealer and ask to have 


a gain of nearly 70 


brought to you for a 


demonstration. Sizes range from 


powerful 
types for 


(INCORPORATED) 


Half-Ton light-delivery up to 


Six-W heelers, with body 
all hauling needs. 


INTERNATIONAL HARVESTER COMPANY 
606 So. Michigan Ave. 


Chicago, Illinois 


NTERNATIONAL TRUCK 
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ICC i in Quandary Over Rail and Truck Rules 


Co-ordinatin g eo Carriers 


Proves Knotty Problem 


WASHINGTON.—How is the In- | 
terstate Commerce Commission to | 


carry out the dictates of congress | 
truck | 
at the same 


to co-ordinate rail and 
transportation and 
time foster the development of 
each agency? 

That issue was placed squarely 
before the 11 commissioners last 
week when argument was heard 
on the suspended joint motor-rail- 
motor tariff of the Keeshin Motor 
Express Co., Inc. The tariff pro- 
poses to establish joint rates for 
the transportation of loaded trail- 
ers and semi-trailers, on the flat 
cars of the Chicago Great West- 
ern and the Clinton, Davenport & 
Muscatine railroads, between 
points in the east and midwest. 
Thirty-two motor carriers, includ- 
ing a number controlled by 
Keeshin, are participants. 


Ask Tariff Take Effect 


Representatives of the Chicago 
Great Western and the Keeshin 
lines urged that the commission 
overlook, for the time being, the 
_ Many and complex legal questions 
raised in the proceedings, and 
permit the tariff to go into effect 
during the period of investigation. 
The matter was taken under ad- 
visement by the ICC. 

Luther M. Walter, of Chicago, 
a trustee of the Chicago Great 
Western and counsel for the 
Keeshin lines, argued that the 
commission had no power to sus- 


pend the tariff under the Motor} 
Carrier Act, which provides that | 
initial rates may not be suspended. | 


“IT appeal to you in the broadest 
possible expression of your discre- 
cretion to allow us to offer the 


first co-ordination under the Mo-| 


tor Carrier Act,” he pleaded. “You 
should encourage it, and see what 
the results are, particularly when 
nobody will be hurt. The Great 
Western doesn’t want the answers 
to the legal questions. We want 
to know whether we will be able 
to get this additional revenue and 
dissolve the trusteeship.” 
Sees Extra $1,000,000 

He estimated $1,000,000 per year 
would be added to the road’s rev- 
enues if the tariff were upheld. 

Representatives of Eastern and 
western roads, with few excep- 
tions, 


| the 





opposed the tariff, princi- | 


violate various provisions of both 
Part I and Part II of the Inter- 
state Commerce Act, and break 
down the entire railroad rate 
structure. 

Awaiting the decision on the 
Keeshin tariff are a group of 16 
other truckmen who are members 
of the Illinois-Minnesota Motor 
Carriers Conference. They have 
agreed to furnish similar service 
in connection with the Great 
Western between Illinois, Indiana 
and Wisconsin, on the one hand, 
and Minnesota and Wisconsin on 
the other hand. Their tariff al- 
ready has been filed by Agent 
Harry M. Slater, of the Central 
Motor Freight Assn., Inc., to take 
effect July 12. The ICC, however, 
is likely to suspend it if the 
Keeshin order is not vacated. 

Service Country-Wide 


The Keeshin tariff provides for 
service between points in Dela- 
ware, Illinois, Indiana, Iowa, Ken- 
tucky, Maryland, Michigan, Mis- 
souri, New Jersey, New York, 
Ohio, Pennsylvania, Wisconsin 
and the District of Columbia, and 
points in Iowa, Kansas, Minnesota, 
Missouri, Nebraska and Wiscon- 
sin. 

The points of interchange be- 
tween the motor carriers and the 
two railroads would be Chicago, 
St. Paul, and Marshalltown; Des 
Moines and Davenport, Iowa. 


Mention is Elected 
Head of Orleans Assn. 


NEW ORLEANS. — James C. 
Menefee was elected president of 
New Orleans Automobile 
Dealers Assn. at a meeting of 
the organization held last Tues- 
day. Menefee succeeds to head 
office Wiley Mossy, who becomes 
a member of the new board of 
directors. 

Other officers elected at the 
meeting were George Bohn, vice- 
president, and Sidney Gonzales, 
secretary-treasurer. The follow- 
ing were named to the board of 
directors: Mossy, Glen Cobb, Hill 
Blankenship, and Anthony Nas- 
tasi. 

Following an address by the 
former president, members of the 
association pledged themselves to 
a continued fight against traffic 


pally on the ground that it would | evils. 





New Departure creative 
engineering will be 
reflected in the 
bearings of the future 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORCED 


STEEL BEARING 


A 


THE HILL HOLDER in action. Studebaker trucks are now equipped with the Hill Holder, which 
holds the car on a grade as long as the clutch pedal is depressed, leaving the right foot free for acceler- 
ation. The device is now available on all Studebaker 114 and two-ton trucks and buses. 


Hill Holder Available 
On Studebaker Trucks 


SOUTH BEND.—The seitiitaaane 
hill holder, pioneered by Stude- 
baker for passenger cars, is now 
available as a truck feature on 
six bus and truck models. 


The hill holder device is avail- 
able on the 1%-ton Ace (2T2 and 
2M2), on the 2-ton Boss (2W6 and 
2M6) and the bus chassis (2TB2 
and 2MB2) models. It may be se- 
cured on both conventional and 
cab-forward models. 


The hill holder permits a driver 
to keep his truck stopped or 
“anchored” when it is facing up 
incline without the necessity of 
keeping his right foot on the 
brake pedal. This enables him to 
use his right foot upon the ac- 
celerator and he is assured of 
starting on up the hill without 
stalling his engine, and prevents 
the truck rolling back down the 
hill into the vehicle behind. 


The hill holder is an automatic 
device, located in the hydraulic 
brake system, that maintains the 
hydraulic pressure without con- 
tinued foot pressure on the brake 
pedal as long as the clutch is kept 
depressed, In simple words, when 
the truck is stopped facing up a 
hill and both brake and clutch 
pedals are depressed, the hill 
holder comes into action. 


Wis. Tool Plants 


Are Running High 


MILWAUKEE. Local tool 
manufacturers report business 
since Jan. 1 has been holding at 
a rate higher than a year ago. 
Prospects continue to look bright 
for the next two months at least, 
with indications that the tool 
shop business will run farther 
into the fall than it did a year 
ago. 

Officials of the Milwaukee Press 
& Machine Co., tool manufactur- 
ers, report their automobile pros- 
pects promising. Bliss Brothers 
report tooling beginning earlier 
this year than last, while A. O. 
Smith Corp. tooling is also ahead 
of last year. 

The frame production of A. O. 
Smith is beginning to taper 
off and preparations already are 
being made for the introduction 
of new models. Heavy production 
on these, however, is not expected 
to start until after Aug. 1. Frame 
production held up well in May, 
but was under April, the peak 
since 1930. 


Chrysler Business Up 


On the Atlantic Coast 
DETROIT. — Returning from a 
swing down the Atlantic coast 
from Boston to Washington, Jo- 
seph W. Frazer, vice-president of 
the Chrysler Sales division of the 
Chrysler Corp., reported that his 
company’s business in that sec- 
tion is the best that it has been 


in several years and that the ex- 
pected seasonal drop in the sales 
curve has been deferred longer 
than ever before in his experi- 
ence, 

“Past mid-June,” said Frazer, 
“I found that our dealers along 
the coast, instead of experiencing 
the drop that usually comes be- 
fore this time of year, are doing 
such a remarkable business that 
they have had to increase their 
factory orders. From Boston to 
Washington I found that general 
business was good. 

“One very striking feature of 
my trip was the increased de- 
mand for better motor cars. There 
is a very definite step-up into the 
middle and higher priced brack- 
ets.” 


Toledo Construction 


Is Best Since 1930 
TOLEDO.—Construction in To- 
ledo in the first five months of 
1936 has surpassed any single 
year since 1930. 

Building permits issued since 
the beginning of this year aggre- 
gate $2,809,776 and indicate that 
big strides have been made to- 
wards restoration of normal op- 
erations in the building industry. 
May construction was 485 per 
cent ahead of the same month 
last year. 

More than $1,000,000 of resi- 
dential construction is said to be 
awaiting estimates in architects’ 
offices. Federal government is al- 
so ready to start its $2,500,000 low- 
cost housing project. 


DOWNTOWN, on Union Squere . 


Allotting Space 
At Parts Show 
August 15 to 19 


CHICAGO. — The Automobile 
Accessories Assn. will hold an ex- 
hibit at the Automotive Acces- 
sories and Parts Show to be held 
here at the Stevens Hotel, Aug. 
15 to 19. 

The exhibit fee of $25, payable 
direct to the association, includes 
directory fees and signs. 

Allotment for rooms will be on 
the basis of first received. After 
allotment, a questionnaire cover- 
ing necessary information will be 
sent to each exhibitor. 

Fees are now being received by 
R. G. Ames, secretary, 409 Stevens 
Hotel. 


Three Awe Premetell 


At Superior Steel 
PITTSBURGH.—Superior Steel 
Corp. announces the promotion of 
two of its executive officers and 
an addition to its executive per- 
sonnel. 

William P. Ewing, who has been 
with the company since 1918, has 
been made executive vice-presi- 
dent, a newly created office. 

L. W. Briggs, who resigned early 
this month as general manager 
of sales of West Leechburg Steel 
Co., has been made vice-president 
in charge of sales, succeeding 
Ewing. 

David Pryde has been made 
vice-president in charge of oper- 
ations. Pryde is also a director 
of the company. 

The company is producer of 
stainless steel, also hot and cold 
rolled carbon strip steel. 


e for your 
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* San Francisco 


Drive your new models into our ball- 
rooms under their own power, for sales 
meetings and dealer banquets. . . ad- 
ditional space for accessories displays 


* 
Single Rooms from $3.50 


WRITE 
for information and 
floor plans 


@ HOTEL 
ST. FRANCIS 


Management JAMES H. McCABE 





Gasoline Demand Continuesto Exceed | Expectations 


See 78,900 Bol. 


eur June 
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bl. Daily Gain 


Consumption 


eo ee 


WASHINGTON, | Reporting 
that demand for gasoline con- 
tinues to exceed expectations, the 
Bureau of Mines predicted motor 
fuel demand in July will be 46,- 
480,000 barrels, a daily average ot 
1,499,000 barrels, The bureau 
recommended average daily pro- 
duction of 2,917,200 barrels of 
crude oil would meet estimated 
demand and provide for reason- 
able changes in stocks. 

This tigure is an increase of 
78,900 barrels above recommenda- 
tions for June, and 257,200, or 10 
per cent over July, 1935. It reflects 
seasonal and ‘normal gains in 
gasoline consumption, partially 
offset by increases in recom- 
mended withdrawals from gaso- 
line and crude oil stocks. 

The indicated motor fuel de- 
mand for July of 1,499,000 barrels 
daily is 12 per cent above the in- 
dicated demand for July, 1935, al- 
though only 9 per cent above 
“normal,” or estimated actual for 
that month. 

The Bureau of Public Roads, 
Department of Agriculture, esti- 
mated that gasoline consumption 
on highways in 1935 was 16,264,- 
961,000 gallons, or 6.4 per cent 
over the previous year. 

States collected taxes from 
gasoline sales and gasoline license 
fees during the year of $619,677,- 
466 during the same ported. 


Chatstate Buyer 
Tax is Upheld 
By High Court 


RALEIGH, N. C.—The North 
Carolina supreme court, in a de- 
cision returned June 15, held valid 
the excise tax levied on automo- 
biles purchased in other states. 


Upholding Superior Court Judge 
Barnhill’s ruling that the tax 
levied on automobiles purchased 
in other states is a “use tax” 
rather than a sales tax, Associate 
Justice Michael Schenck, who 
wrote the high tribunal’s opin- 
ion, said: 

“We are of the opinion, and so 
hold, that the tax levied by the 
portion of the act under consider- 
ation is neither an ad valorem nor 
a sales tax upon extra-territorial 
transactions, but it is an excise 
or use tax, levied and collected 
for the privilege of operating 
automobiles upon the streets and 
highways of North Carolina, The 
authority to levy excise and use 
taxes in general is well settled in 
this state.” 

The supreme court held unten- 
able the position taken by the 
plaintiff (W. <A. Powell, of 
Draper, who purchased an auto- 
mobile in Danville, Va. and 
brought suit against North Caro- 
lina’s commissioner of revenue, 
A. J. Maxwell, to force a refund 
of the $10 levy he paid in order 
to obtain his certificate of title 
and license plates, as required 
by the 1935 revenue act) that the 
section levying the protested tax 
violated the “due process” clause 
of the federal constitution. The 
high court added that it is “not an 
attempt to tax transactions which 
take place beyond the confines of 
the state, over which North Caro- 
lina has no jurisdiction.” 


PATA Wins Golf Trophy 
In Tourney with N. Y. 


PHILADELPHIA.—tThe first of 
this season’s “home and home” 
golf team matches for the silver 
trophy bowl mutually subscribed 
by the Automobile Merchants 
Assn., of New York and the Phil- 
adelphia Automobile Trade Assn., 
was played at Pine Valley Coun- 
try Club last week. 

Simultaneously with play for 
the trophy bowl, which must be 





won four times to secure owner- 
ship, both groups played for a 
silver cup donated by Samuel S. 
Thornton of Haverford and for- 
merly the active head of the 
Thornton-Fuller Co., Dodge-Plym- 
outh representatives in Philadel- 
phia. The cup was a “sudden 
death” trophy, going permanently 
to yesterday’s winner. PATA won 
by a total team point score 13 
to 12. 

A return match is scheduled for 
Sept. 16 at the Pelham Country 
Club, New York. 

Philadelphia, as a result of this 
win, has two legs on the trophy 
bowl, New York winning one of 
the two 1935 matches. 


& 
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Sales in Utah 


SALT LAKE CITY, Utah.—The 
bonus has stimulated the automo- 
bile business here appreciably, 
moving both new and used cars— 
especially used, and helping to 
clean up outstanding accounts as 
well. A number of the bonus sales 
were for cash. In all, the automo- 
bile dealers are getting a good 
share of the bonus money. 

F. L. Leaver, Arch Browning, 
Inc., Oldsmobile dealer, said: “We 
have sold 15 used and five new 
cars to receivers of the bonus 
since it was distributed. The used 
cars ranged in price from $200 to 
$400. In addition, a number of 
cars sold a short time back on 
the strength of the bonus, on 
which deposits had been made, 
are being paid for. Some 100 per | 
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cent cash sales have _ resulted 
from the bonus the past week; in 
some other cases large down-pay- 
ments have been made.” Leaver 
said they have been experiencing 
a shortage of new cars, due to 
business activity. Used cars on 
hand totaled only 50. He said 
business generally was more than 
100 per cent better than 12 
months ago. 

A. L. Chytrus, A. E. Tourssen 
Motor Co.: “We have sold prob- 
ably 20 cars as a direct result of 
the distribution of the bonus, plus 
money received from it on con- 
tracts already in force.” He said 
the bonus has sold more used 
than new cars, and described the 
price range as “all the way from 
$50 for a cheap used car to the 
price of a new car.” Chytrus said 
used car stocks were smaller 
than some weeks ago. 

The Jackson Motor Car Co., 
Packard distributor, sald: _ “The 
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bonus stimulated our business, 
moving both used and new cars. 
Some cash sales were made, as 
well as time, and some good 
grade used cars were moved.” 
New and used car inventories 
were normal for the time of year, 
but business was “much better” 
than 12 months ago, it was re- 
ported. 


DeVilbiss Catalog 

TOLEDO.—The DeVilbiss Co. an- 
nounces a new catalog, the “DE,” 
covering and supplementing the 
equipment featured in catalog “DD.” 
Included are complete descriptions, 
illustrations, and specifications of 
spray-painting equipment for ex- 
terior painting; interior decorating 
and automobile refinishing; exhaust 
fans and booths; air hose, fluid hose 
and service station equipment; spray 
booths and other items. 

Copies may be secured from the 
> | DeVilbiss Co., Toledo, oO. 
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ness weeklies, and newspapers alike are forecasting 600,000 
truck registrations in 1936. This would surpass 1929—the big- 
gest year in the history of the industry —by 73,000 units. 


The opportunities offered in a truck franchise, particularly in the merchandising 


of trucks in connection with passenger cars, were never before as great as they 


are today. But just how great these opportunities may be for you depends to a 


large extent upon which truck you select to represent. With Federal you start 


with a number of important advantages: 


You represent a manufacturer of recognized financial strength and experience; 


you have the backing of aggressive advertising and merchandising effort: you 


have a product with a twenty-six year reputation for dependability, economy, 
and long life: you have a complete line of trucks—% to 72 tons—which will 


meet every trucking requirement; and, finally, you have the greatest value 


on the market today—a truck outstanding in mechanical excellence and out- 


ward appearance, yet priced as low as $545 F.O.B. Detroit. 


The market for motor trucks is a permanent market; a market which is increas- 


ing and will continue to increase for years to come. There are definite advan- 
tages in entering this field now. We shall be glad to furnish complete informa- 
tion about the Federal dealer franchise and its profit making possibilities. 


FEDERAL MOTOR TRUCK COMPANY « DETROIT 
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E. H. Cutler, founder of the com- 
pany, yet in its day the Knox was 
among the leaders of the then in- 
fant industry. Mention of the 
name brings to me recollection of 
the cars of other days which fell 
by the wayside, while makes like 
Oldsmobile, Reo, Ford and Pack- 
ard syrvive. I refer to such old 
makes as Locomobile, Peerless, 
the Popes, Stoddard - Dayton, 
Stevens-Duryea, Royal Tourist, 
National, Cole, Winton, Apperson 
and Haynes, which enjoyed the 
limelight of the early days and 
seemed destined to be among the 
survivors, 
* * * 

NOW THAT I come to think 
about it, it is likely *aat my first 
automobile ride wa in a Knox. 
And a three-wheeler at that. At 
that time A. G. Spalding & Co., 
the big sporting goods house in 
Chicago, took on the Knox line 
and Jim Levy, now a prominent 
Buick salesman in Chicago, was 
the salesman. And Jim used to 
ride me around in the contrap- 
tion, allowing time out for re- 
pairs and adjustments at the end 
of each 10 miles. 

Mr. Cutler started with his air- 
cooled three-wheeler, but in 1900 
he introduced his four-wheeler at 
the New York show. It carried a 
single-cylinder air-cooled 4%x6 
motor. A two-cylinder job fol- 
lowed and later on Knox quit 
air-cooling and went on the mar- 
ket with what was then a modern 
car and which was one of the 
leaders in the industry at the 
time. 

*x *” * 

TRUE BEARINGS, house or- 
gan of the Cleveland Graphite 
Bronze Co., credited with being 
the largest producer of thin-wall 
bearings so extensively used in 
the automobile industry, comes to 
this editor’s desk carrying a page 
devoted to wishing the company’s 
president, Ben F. Hopkins, a 
happy birthday, which was cele- 
brated June 13—his 62nd, and giv- 
ing his biography. It reads like 
Horatio Alger, this story of a 
truly self-made man. 

Ben’s father was a coal miner 
who never made more than $100 
a month, but who raised a family 
of 11 children, most of whom 
made good in a big way. Son Wil- 
liam was at one time city man- 
ager of Cleveland, Martin was 
prominent in Republic Steel, 
George is a famous doctor and 
Arthur W. is the playright and 
writer. As for Ben, his record 
shows him starting his climb first 
as purchasing agent and assistant 
to the president of the Cleveland 
& Eastern R. R., then assistant to 








the president of the Standard 
Dredge Co., general manager of 
the Ohio Gold Mining Co., secre- 
tary and treasurer of the Carey 
Construction Co., which built the 
first completely re-inforced con- 
crete structure in America; chief 
engineer of the Cleveland Short 
Line R. R. and the man who dis- 
covered the belt line which is now 
in operation; vice president and 
treasurer of the Belt and Ter- 
minal Realty Co., and now presi- 
dent of Cleveland Graphite 
Bronze. 
* ae * 

THAT’S HIS BUSINESS career 
to date, but before that Ben had 
to take it on the chin, which he 
did successfully. Steel mill strikes 
sent the Hopkins family to the 
bread line and it was tough sled- 
ding for Father Hopkins. Young 
Ben’s first money was made at 
the age of 13, as family house- 
keeper for three months while his 
mother was ill, and his brother, 
William gave him $5. Despite 
these handicaps, Ben got an edu- 
cation, including a year at West- 
ern Reserve Academy, where he 
led his classes in the five studies 
he carried, finishing with a mark 
of 100 in algebra for the entire 
year. The finishing touch was ad- 
ministered at W.R.U., following 
which came a breakdown. 

og * K 

CHRISTOPHER COLUMBUS- 
ING for General Motors of Can- 
ada, a 2%-ton Chevrolet-Maple 
Leaf truck hauling a seven-ton 
payload — 20,000 pounds sounds 
more imposing—is now en route 
from Windsor, Ont., to Moncton, 
N. B., demonstrating safety on 
the highways and economy of 
operation, not forgetting that it 
is proving Chevrolet can take it 
when it comes to toting extra- 
ordinarily heavy loads. 

Such an expedition is something 
new for Canada, which explains 
why there was a luncheon at 
Windsor Monday noon, graced by 
His Worship, Mayor George Ben- 
nett of the city to the south of 
Detroit. Also in the going-away 
party was the. man who writes 
this column. 

* x A 

INTERESTING in connection 
with this luncheon was the talk 
of George Ansley, assistant gen- 
eral sales manager of GM of 
Canada, who unearthed statistics 
galore to prove the part the 
Dominion plays in the automobile 
picture. His figures showed that 
Canada, in 1904, produced 117 
motor vehicles of a value of $229,- 
000. Six years later there were 
only 2,643 but in 1917 the total 
had jumped to 93,810, to 161,970 
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GIANT FLAGSHIP of American Airlines, Inc., largest land plane in the United States, is cooled 
before flight, by the new Lipman airplane air conditioning unit, manufactured by General Refrigeration 
Corp., Beloit, Wis. Stewardess Laura Nash and Station Manager George Brieschke look on. 





in 1925, to 262,625 in 1929. In ’29 
the valuation was $163,500,000; 
then came the depression and a 
drop to 60,789 units. Since then 
Canada has been on the way 
back and it is hoped and ex- 
pected that ’36 will set an all- 
time high. 
* eS ok 

THEN ANSLEY gave us com- 
parative values that made us ap- 
preciate what we are getting for 
our money when we buy an auto- 
mobile these days. Said he, a suit 
of men’s clothes costs $7.50 per 
pound; a woman’s evening dress, 
$50 per pound, a pair of men’s 
working shoes, $3 per pound, a 
cigarette lighter $10 per pound, 
but for 30 cents a pound you can 
buy a Canadian-built Chevrolet 
standard sedan. 

* ok * 

GRAHAM HAS again proved 
its ability to cut for itself a huge 
chunk of Prosperity cake by 
staging a June homecoming for 
its dealer body in a series of 
meetings held in Detroit. It was 
a well-thought out plan on the 
part of Robert Graham and Russ 
Valpey, that of putting on six of 
such meetings, the last of which 
was held on Monday of this week. 
Taking account of stock, Graham 
and Valpey find that the total at- 
tendance was somewhere around 
700, 400 of whom were distribu- 
tors and dealers and the balance 
service managers and salesmen 
Six hundred new cars’ were 
driven away, all for June delivery 
and the territory covered took in 
everything east of the Rockies. 

* * * 


IT WAS MY good fortune to 
attend the fifth party of the 
series, lunching with the visitors 
at the Detroit Club. It was then 
that I really appreciated the good 
the factory got out of the pro- 
motion. Seldom have I run into 
a more enthusiastic lot of dealers, 
who listened to pep talks and left 
for home, convinced there still is 
a lot of retail sales in sight before 
the bell clangs for the finis of 
1936’s new model year. 

The visitors were particularly 
interested in the fuel economy 
records which have been set up 
by Cannonball Baker, especially 
the winning of the famous Gil- 
more-Yosemite sweepstakes in 
which 30 cars competed. Baker 
won it with a mark of 26.66 miles 
to the gallon, the distance being 
352 miles. By the way, this Cali- 
fornia classic is the only economy 
contest of the year. 

“We can thank the supercharger 
for this victory,” Russ Valpey 
confided to me at the lunch. 
“Without it we would have been 
on a par with the rest of the 
field.” 


Dodge at Record 

BOSTON. — William T. Murphy, 
regional manager for Dodge Broth- 
ers Corp., in New England, reports 
that Dodge dealers of the Boston 
area had the largest volume of busi- 
ness in May this year in Dodge 
history. Retail deliveries of passen- 
ger cars and trucks totaled 5,026 
units, compared with 3,412 units in 
May, 1935, an increase of 47.3 per 
cent, establishing an all-time peak. 
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Seattle Sales are Brisk 
Despite Mechanics Strike 


SEATTLE.—In the face of a 
mechanics’ strike involving local 
new car dealers, both new and 
used car sales continue brisk. 
However, the used car market is 
affected somewhat, as many deal- 
ers are unable to condition them 
properly for resale, and so used 
car inventories are piling up. 

The bonus is being spent, with 
much of the money going into 
the automobile market, It is 
proving a fine stimulant, through- 
out the state of Washington, 
where it amounted to a grand 
total of $34,000,000. 

The strike is now in its fourth 
week and dealers have been oc- 
cupied mainly in grappling with 
the situation, and attending vari- 
ous meetings, in effort to bring 
about a_ settlement. However, 
there is time to handle the brisk 
new car sales, as shown by the 
official record. Chevrolet is lead- 
ing the Seattle market, with 231 
sales up to June 20. This is a 
gain during the week of 76. Ford 
is second with 220, a weekly up- 
swing of 73. 

Plymouth holds solidly to third 
position with 182, up 80 from the 
week prior. Other leaders up to 
June 20, for this month: Terra- 
plane, 64; Dodge, 52; Oldsmobile, 
Studebaker, 34; Pontiac, 32; 
Buick, 28. The 20-day total of all 
makes in Seattle is 1,005. For the 
same period Ford leads the truck 
sales with 41; Chevrolet follows 
with 26; GMC, 13, and Dodge 8, 
complete the “Big Four.” 

“Best June in our history,” said 
August Johnson, president of the 
Transport Corp., state distributor 
for Hudson-Terraplane. Northern 
Idaho is also included in the 
territory. 

“Sales are excellent in the Wal- 
lace and Mullan, Ida., section, as 





Tax Evasion Probed 


In Two More States 

NEW YORK.—Investigation of 
gasoline tax evasion frauds has 
been extended to 12 states as 
earlier probes in 10 other states 
have led to indictments, fines and 
sentences. 

Federal aid has been sought in 
bringing criminal action against 
seven Wyoming and Nebraska 
residents on charges relating 
to alleged evasion of both federal 
and state gasoline taxes. Authori- 
ties believe that state losses may 
exceed $12,000 and that federal 
losses are as much as $2,400. 

Alleged “double” bookkeeping 
entries now are in the hands of 
Wyoming tax authorities, who 
charge that one set of entries 
show production figures on which 
taxes were paid, while the other 
shows a larger—and correct—fig- 
ure. The larger losses of gasoline 
tax revenue are said to have been 
sustained at Newcastle, Gillette, 
Lovell, and Sheridan, all in Wy- 
oming, and at Alliance, Neb. 


well as throughout the state,” he 
continued, “Farming conditions 
are good, with the heavy June 
rains practically assuring the 
wheat crop; mines are enjoying 
activity; the Coulee dam is help- 
ing the entire state, and on top 
of it all, the bonus money brings 
many buyers for car dealers. 
“June is usually a dull month; 
not so this year. Our used car 
department is no problem. Stocks 
are in fine shape, moving rapidly. 
Prices are still too high, but just 
the same, used cars are selling.” 
The Seattle used car market is 
abnormal. The identical models, 
now two years older, are selling 
for more than they did in 1934. 


New Service Begun 
By Penn. Airlines 


PITTSBURGH. — A new and 
faster service from Washington, 
Pittsburgh, Akron and Cleveland 
to the twin cities of Minnesota 
via Detroit has been announced 
by Pennsylvania Airlines. 

The new schedule is accom- 
plished through the establishment 
of a direct connection at Milwau- 
kee with the service of Northwest 
Airlines from that point to Min- 
neapolis and St. Paul. 

Under the new schedule, air 
travelers may leave Washington 
at 12:30 p. m., Pittsburgh 2 p. m., 
Akron 2:45 p. m., and Cleveland 
at 3:17 p. m., arriving in Minne- 
apolis at 8:00 p. m., St. Paul 
8:10 p. m. 

The flight to the twin cities is 
by modern, high-speed, twin-en- 
gined transports all the way, due 
to Pennsylvania having completed 
the equipping of its entire Wash- 
ington - Detroit - Milwaukee route 
with the faster Boeing planes 
earlier this month. 


NOTHING COMPARES, WITH 
WONDER WELD 


A Liquid Metallic Preparation--Welds 
Inside Cracks in Cylinder Block--Also 
for making tight Joints--Weld stays tight 
indefinitely--Will not Clog Radiator. 


Guaranteed 
MILLER MFG. CO. 


1218 Kaighn Ave., Camden, N., J.,U.S.A. 
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Expected Tire Price Rise by July 4. is Remote 


oO - SRE 


Advance Later in Season 


Now Appears Quite Likely 


AKRON.—The expected rise in 
tire prices, a short time ago 
looked for by July 4, seems now 
to be very remote. Tire compan- 
ies will probably continue present 
price levels which began last 
May 4 with a 5% per cent to 13 
per cent increase. 

It is reported that tire manu- 
facturers at this time of the year 
have a chance at higher prices on 
original equipment tires. With 
most contracts up, it is under- 
stood they are being negotiated 
on a higher basis. Contracts last 
year were cut about 17 per cent 
from the previous year. Increased 
labor rates, along with higher 
prices for raw materials, have in- 
creased costs at the present time. 
Most tire companies will prob- 
ably ask a little more to compen- 
sate for this increase. Some say 
that profits lately have not been 
adequate, in view of costs, 


Replacements Down 


A lack of hot weather has kept 
down the replacement volume and 
for this reason a price advance is 
remote. Price-cutting has been 
infrequent and mostly confined to 
local areas. 

The labor situation, which took 
the limelight from bad prices in 
the tire industry, seems to be bet- 
ter. Tire companies _ recently 
went through the first week in 
several months without a sit- 
down strike. 

Akron companies at the time of 
the last price raise, lifted wages 
to near $1 an hour for unskilled 
labor, the highest rate for any 
industry in the country. If tire 
prices were again raised, it is ex- 
pected that union leaders would 
demand another pay raise. With 
Akron prices already above the 
rest of the country, such a move 
would place them still farther out 
of line. 


Met Heavy Losses 
Tire companies during the de- 
pression met considerable losses. 
Despite strengthening in the mar- 
ket last fall and spring, price in- 
creases are still needed, the com- 
panies feel. Gross tonnage of 


Willys Sets a Record 
In Hill Climb Contest 


TOLEDO.—Willys established a 
new record in the hill-climbing 
event staged by the Royal Auto- 
mobile Club of Queensland at 
White’s Hill, Brisbane, Australia, 
according to word received here 
today by David R. Wilson, presi- 
dent of Willys-Overland. 

The car had the fastest time in 
the event against all comers and 
broke the previous record for the 
climb under international rules, 
Wilson was advised. 

The Brisbane achievement 
marked the second hill-climbing 
record by Willys in Australia this 
summer. A stock Willys won the 
New South Wales Light Car Club 
event at Waterfall, Australia, re- 
cently. 


Safety Cushion Bumper 


Firm Formed in Detroit 


DETROIT.—A newcomer to au- 
tomotive circles was introduced 
by the formation of the Safety 
Cushion Bumper and Mfg. Co., 
here. 

(See Picture, Page 23) 

The new company, headed by 
J. A. Scheutz, president, A. A. 
Lindauer, vice-president; R. W. 
Miller, secretary, and S. B. Col- 
lier, treasurer, will put out a line 
of bumpers incorporating a new 
shock absorbing principle known 
as four-way dissipation of shock. 
These bumpers, known as Safety 
Cushions, are now in production. 

Models for passenger cars, 
buses, trucks, and trailers have 
been announced, Present sales ef- 
forts will be directed through new 
car dealers and by jobbers to fleet 
owners. 


manufactured products set a new 
high in 1935, but profits amounted 
to only 3.3 per cent of sales. Fire- 
stone was the only company to 
pay a common dividend, The 
other three did not meet their 
dividend requirements, although 
Goodyear continued payment of 
$4 annually on its $7 issue. 

Principal costs in tire manu- 
facture are labor, raw materials 
and taxes. With little chance of 
any of these being reduced, price 
increases seem the only answer 
to the problem of giving stock- 
holders a return on their invest- 
ment. The possibility of another 
price advance later in the season 
still remains. 


Ill. Half-Year License 


Is Started on June 20 
CHICAGO.—An important con- 
cession was obtained from Secre- 
tary of State E. J. Hughes when 
he allowed the issuance of li- 


cense plates at the half-year rate | 
10 days in advance of the usual | 
Oregon Section of S 


date; in other words, on June 20 
instead of July 1. 

The ruling as interpreted and 
announced by A. C. Faeh, general 
manager of the Chicago Automo- 
bile Trade Assn., applies only to 
bonafide sales made on and after 
June 20. A bulletin by Faeh to 
association members continues: 

“For the dealers’ self protec- 
tion, no certificate of title on cars 
sold prior to that date (June 20) 
should be included. This holds 
true of transfers of titles as 
well.” 

It is also pointed out that the 
co-operative action by the secre- 
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eum ss Om uit ee Le me are emel 


cast iron. 


# Modern research has not only 


proved through electron diffraction methods 
the presence of the graphoid surface, but has 
gone further and shown that friction so alines 
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tary of state’s office permits deal- 
ers to sell an extra quota of cars 
during the final 10 days of June 
when otherwise buyers would 
hesitate to take delivery, prefer- 
ing to wait until July 1. 


M. 


S. 3. A. E. 

PORTLAND, Ore.—M. E. Vande 
Water will head the Oregon sec- 
tion of the Society of Automotive 
Engineers during 1936-37 as the 
result of the annual election here. 
He succeeds J. Verne Savage as 
chairman. 

Other officers elected were Ed 
Dagner, vice-chairman; J. V. 
Savage, secretary, and K. Mutch, 
treasurer. 

The Oregon section has closed 
its activities for the summer. The 
final meeting was held at the 
Oregon State college on engi- 
neer’s day. 


7 ; 
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More Color Blind 


Men Than Women 

RICHMOND, Va. (UTPS) 
—Only one out of every 100 
women is even slightly col- 
or blind, while the average 
for men is one out of 10, 
records of the drivers’ test- 
ing station, established here 
under the auspices of the 
Richmond police  depart- 
ment showed. 

Moreover, out of the ap- 
proximately 200 women who 
have so far taken the traf- 
fic light color test there, 
not one has been entirely 
color blind, while a dozen 
or more men have been 
completely so, and unable 
to distinguish even between 
green and red lights, 


BRICATION 


guard “shock points” 


against wear-producing 


metal-to-metal contact. Further, this surface, 


formed with oils which contain “dag” colloidal 


graphite, has greater attraction for oil than 


does bare metal, minimizing oil film rupture. 
Clearly, this surface provides a background 


for perfect lubrication. 
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Finds Cleanliness 1 is a Prime Factor in Service 


‘Go Out and Get Business,’ 
Lincoln Dealers’ Adsive 


LINCOLN, Neb. An average 
gross monthly income of slightly 
more than $1,000 from the lubri- 
cation department alone, not 
counting the service and shop 
business attracted by a completely 
equipped and spic-and-span lubri- 
cation department, is the record 
of the DeTeau Chevrolet Co., 
which boasts one of the best 
equipped and busiest service de- 
partments in the cornbelt. 


The DuTeau company has taken 
a tip from the one-stop service 
stations, and service department 
employes are schooled in courtesy 
and equipped with clean, white 
uniforms. Al DuTeau, proprietor, 
is certain that the dealers would 
lose fewer lubrication and oil jobs 
to the one-stop stations if the 
former would provide the same 
degree of cleanliness and em- 
ploye courtesy as found in the 
one-stop station. DuTeau chal- 
lenges any dealer to show a 
cleaner or more orderly service 
department than his own at any 
hour of the day or night. 


Modern Equipment 


The lubrication department is 
equipped with two rotary lifts 
and auxiliary equipment is mod- 
ern throughout. Special care 
is taken to keep the equipment 
and floor clean and shining at all 
times. DuTeau believes that this 
policy, coupled with modern 
equipment, is responsible for a 
large volume of his lubrication 
business. He makes it a point to 
see that no customer shall ever 
find grease on the steering wheel, 
finish, upholstery or running 


boards of a car after it leaves the 
racks. 

The lubrication department is 
run from 7 a.m., to 10 p.m. with 
three employes in charge. Their 
hours are staggered so that two 
men are on duty during the peak 
hours of the day. 


Uses Personal Contacts 


Considerable personal contact 
and telephone work is done in 
behalf of the lubrication depart- 
ment, along with newspaper ad- 
vertising. An _ illustrated chart 
showing the “39 points” of a car 
where lubrication is vitally 
needed is displayed in the depart- 
ment, and the employes are 
schooled as salesmen to impress 
upon lubrication and oil job cus- 
tomers the economy of proper 
lubrication. 


Thirty per cent of the cars 
which come into the service and 
shop departments go through the 
lubrication department, or a total 
of approximately 6,000 a year. 
This makes 500 cars a month, 
averaged over a year’s time and 
the average sale per car is 
slightly better than $2. At one 
time Charles Bowers, service 
manager, tried selling special lu- 
brication service books at reduced 
prices, but found that while more 
jobs were handled, the profit was 
less, so the idea was discarded. 


DuTeau formulated the policy 
of going out after the Chevrolet 
service and repair business in 
Lincoln which theretofore had 
gone to the general service gar- 
ages and one-stop stations, when 


put is 
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It is the old law of supply and demand . . . The more 


“safe driving” 


is emphasized, the more service-con- 


scious every car owner becomes. He pays ever-increas- 
ing attention to whether or not you are equipped to give 
him thorough inspections and dependable service. 


The kind of equipment you possess and your result- 
ing capacity for service make all the difference in the 
world in the volume of business you attract and hold. 

JOYCE LIFTS and JOYCE JACKS are 


making money for hundreds of owners. 


THE JOYCE-CRIDLAND COMPANY 


DAYTON .°. 





A LITTLE REMODELING to an old stable next door to the Federal Square Garage, Harrisburg, 
Pa., owned by J. H. Wolfe, resulted in the modern lubrication department shown above, which Wolfe 
termed as “Harrisburg’s first and only Lubri-Ka-Torium.” The remodeled building allows ample room for 
work on two cars, leaving the main garage free for storing and repair work. The new lubrication de- 
partment has been opened for about a month, during which time the car washing and lubrication 
business has doubled, according to the proprietor. 





he left his position of advertising 
manager of a daily newspaper a 
number of year ago to take over 
the Chevrolet dealership. That he 
has been largely successful is 
shown by the fact that last year 
more than 21,600 cars were serv- 
iced and repaired in the shop, and 
more than 90 per cent of them 
were Chevrolets. The lubrication 
department has proved to be a 
major asset toward winning this 
volume of business. 


Cleanliness the Byword 


Cleanliness and system are by- 
words of the organization, and 
the company has succeeded in 
building up a service department 
that is attractive and convenient. 


Twenty-four hour service is 
maintained, and the service and 
shop personnel runs from 35 to 
40 men. 

Special equipment includes a 
Bear brake tester, a motor tester, 
and a car radio department which 
has been designated as the of- 
ficial Chevrolet car radio service 
station for the territory in a 75- 
mile radius. Upwards of $1,000 has 
been spent for new equipment in 
the past few months. 


The shop is now doing a ca- 
pacity business. 

DuTeau is of the opinion that 
many dealers have the wrong 
slant on their service depart- 
ments, maintaining them merely 
as an accommodation for new car 
customers. He works on the be- 
lief that service is potentially one 
of the most profitable items the 
dealer has to sell. 


Dealers Miss Opportunity 

“The average dealer has laid 
down cold on the matter of serv- 
ice business,” says DuTeau. “He 
knew that the customer would 
come back as long as the free 
service policy was in effect, and 
let it go at that. This dealer is 
losing a remunerative business to 
the general garage and one-stop 
service station because he has 
failed to do any exploiting, any 
selling and the proper institu- 
tional work. 

“T maintain that an automobile 
dealer is a poor business man if 
he cannot sell a customer on his 
service department when he gets 
first shot at that customer and 90 
days in which to do it,” he con- 
tinued. “And the new car dealer 
has all the cards in his favor ex- 
cept precedent. He has a splendid 
opportunity to build up a name 
and business as a service and re- 
pair specialist. on the make of 
car which he sells. 


The Lincoln firm keeps a com- 
plete record on each car sold and 
it is the duty of a telephone oper- 
ator to call a certain and desig- 
nated number of these customers 
each day in regard to servicing 
their cars, Incidentally, this gir] 





makes it a point to play up Du- 
Teau’s well equipped service de- 
partment and lubrication service, 
along with 24-hour service. If a 
customer fails to come in at the 
proper time, he is checked again 


A 60-day check is kept on all 
service department customers af- 
ter their free service period is 
over. If a telephone call fails to 
bring the tardy customer in, 
Bowers makes it his business to 
see the customer personally if 
possible. “There is almost always 
some definite reason why the cus- 
tomer has not come in,” Bowers 
says, “and the difficulty can 
usually be ironed out.” 

A similar policy is used on used 
car buyers, who are given a 30- 
day labor guarantee if the car 
sold for $100 or more. 


Treated As Salesmen 


Service men are treated as 
salesmen for their department. 
and considerable business is 
gained through this method. In 
addition to keeping regular cus- 
tomers sold on lubrication and 
other service, these men keep an 
eye peeled for cars that appear 
run down, when they are off duty 
It is an easy matter to jot down 
the license number, look up the 
owner's name, and send such 
service prospects a series of let- 
ters. This method has produced 
very good results, 

Bowers also subscribes to a 
moving record which lists all new 
comers to the city, and a series 
of letters are sent to them. Some 
weeks this plan has produced 90 
per cent results, Bowers said. 


Denver Sesiean Holding 


A Summer Auto Show 


DENVER. Local automobile 
dealers are this week holding 
their annual summer automobile 
show in the Denver civic center. 
The show committee is made up 
of the following dealers: O. L. 
Davis jr., chairman; C. Dudley 
Walker, Leonard James, Jack 
Beatty and Thomas D. Braden. 
Cars on display are: Pierce-Ar- 
row, Chevrolet, DeSoto, Hupmo- 
bile, Reo, Studebaker, Oldsmobile, 
Buick, Cadillac, LaSalle, Ford, 
Nash, Hudson, LaFayette, Terra- 
plane, Plymouth, Graham, Cord, 
Willys, Auburn, Lincoln, Chrysler, 
Packard, Pontiac and Dodge. 


Trucks, trailers, tents and 
camping equipment and radios 
are also being featured. Trucks 
include displays by the Interna- 
tional Harvester company, White- 
Indiana, General Motors trucks, 
Dodge, Chevrolet, Ford, Reo, 
Terraplane and Willys “77.” 
Trailers displayed include Colum- 
bine Cruiser, the Covered Wagon 
and Silver Dome. The Izett Auto 
Sleeper also is on display. 





Officers Named 
By San Antonio 
Wholesale Assn. 


SAN ANTONIO. 
election of officers to the San 
Antonio Automotive Wholesalers, 
Inc., was held this week with the 
following being elected to office: 

President, Ray Sanders, Allen 
Auto Electric Co.; vice-president, 
H. H. Grote, G-E Auto Supply 
Co.; treasurer, R. G. Cameron, 
Cameron Mfg. Co., and sergeant- 
at-arms, B. A. Lindsey, San An- 
tonio Piston Ring Co. The office 
of executive secretary is 
appointive and is held by J. T. 
Simmons, who has held this post 
since the association was organ- 
ized about five years ago. Of- 
fices are maintained in the Smith- 
Young Tower. 

S. X. Callahan, of S. X. Calla- 
han, Inc., retiring president was 
elected a member of the board of 
directors, and will serve with Lee 
White, Lee A. White Co.; Waye 
oT Southern Equipment Co.; 

L. Garner, Mountjoy Parts Co., 
a John Phillips, Straus- Frank 
Co. 

A rising vote of thanks was 
given Callahan for the good work 
achieved during his administra- 
tion, and special comment was 
made regarding the Automotive 
Parts and Equipment Show, held 
in the Municipal auditorium here 
in February. 

Members of the nominating 
committee were: Fred O. Small, 
Motor Parts Depot; Fran- 
cis Bowen, Bowen Bros. & Co.; 
Clyde Westbrook, Westbrook Car- 
buretor-Electric Co., and Cc. L. 
Garner and R. G. Cameron. 


Tire H ail 


AKRON.—Containing more statis- 
tical information than previous an- 
nual volumes, the 1936 edition of the 
Operators’ Handbook has just been 
published by the B. F. Goodrich Co. 

In the 66 pages is data on tires 
and tire performances of trucks, 
buses, and tractors. 


The annual 


—here is “‘a find” 
’ 


for some concern! 


An executive who has been presi- 
dent and general manager of an 
auto parts and compressor manu- 
facturing business during the past 
seventeen years is open for a new 
connection. Experience includes 
complete business control, financ- 
ing, production, designing, engi- 
neering and selling to manufac- 
turers, branch houses, jobbers 
and dealer trade. Have proven 
ability to show profitable results. 
Box 1103, Automotive Daily News, 
Detroit, Mich. 








May New Car Sales Index Zi D% Above April Level 


AUTOMOTIVE DAILY NEWS, SATURDAY, JUNE 27, 1936 


Figures are 40% Over 
1935; 76% Above 1934 


WwW ASHINGTON. 
nary adjusted index figure of the 
value of retail sales of new pas- 
senger automobiles shows prac- 
tically no change from April to 
May, the Bureau of Foreign and 
Domestic Commerce announced 
today. 

This index, which makes al- 
lowance for the number of days 
as well as for seasonal move- 
ments, was 92.5 in May, on the 
basis of the 1929-1931 average as 
100, compared with 93 in April 
and 101 in March. 

Sales in May, according to pre- 
liminary figures, were 40 per cent 
higher than in May, 1935, and 76 
per cent greater than in May, 
1934. Daily average sales, with- 
out seasonal adjustment, de- 
creased about 2.5 per cent from 
April to May. The aggregate 
value for the first five months 
of this year was about 22 per cent 
above that for the corresponding 
period of last year and 77 per 
cent higher than the first five 
months of 1934. 


Automobile Tax 
Enters Politics 


NEW YORK. Political plat- 
forms announced by candidates 
for election in Tennessee, Penn- 
sylvania, North Dakota, Georgia, 
and Illinois indicate that motor- 
ists may enjoy a measure of tax 
relief after the fall 
are concluded. 

In Tennessee, 
for governor, Captain Gordon 
Browning and C. W. Wright, as 
well as A. J. Graves, a candidate 


two 


for re-election to the state senate, | 
are proposing reduction of Ten-| 
a gallon gaso- | 


nessee’s seven-cent 
line tax. A third candidate for the 
governorship in Tennessee, Bur- 
gin E. Dossett, is waging a cam- 
paign against diversion of gaso- 
line tax revenues to purposes 
other than highway financing. 

Three candidates for the Penn- 
sylvania legislature, Joseph W. 
Givens, Robert M. Carson, and 
Edwin M. Wallover, 
both to increasing the current 
four-cent per gallon gasoline tax 
rate and to use of highway funds 
for general purposes. 

Governor Walter Welford, of 
North Dakota, a candidate for re- 
election, and also his opponent 
William Langer, are opposed to 
any increase in the gasoline tax. 
Governor Welford has come out 
in opposition to diversion. 

In Illinois, C. Wayland Brooks 
won the Republican nomination 
for the governorship on the 
strength of his stand against high 
gasoline taxes and against diver- 
sion. The Republican party in II- 
linois contains planks to reduce 
the gasoline tax rate to two cents 
a gallon and to oppose diversion. 
The party also favors a constitu- 
tional provision to prevent any 
further increase in the gasoline 
tax rate. 

W. W. Larsen, Democratic can- 
didate for governor of Georgia, is 
advocating not only a reduction 
of the state gasoline tax rate, but 
also repeal of the duplicating 
federal tax on gasoline. 


Penn State to Give 
Auto Driving Course 


WASHINGTON. Joint spons- 
orship by the Pennsylvania State 
College and the American Auto- 
mobile Assn. of a _ six weeks’ 
summer course for training teach- 
ers of safe driving, was an- 
nounced here this week. The 
course begins June 29 under the 


The erate |: | 





campaigns | 
i 


candidates 


are opposed | 








direction of Prof. Amos E. Ney- 
hart, who will be assisted by visit- 
ing lecturers, including Dr. Harry 
R. DeSilva of the Bureau of 
Street Traffic Research of Harv- 
ard University. 


The unique course will include 
morning classroom instruction, 
supplemented by afternoon be- 
hind-the-wheel driving. Numer- 
ous quizzes, a final examination 
passed with at least a 70 per cent 
rating, and proof of ability by 
actually teaching a new driver, 
must be hurdled before students 
will be graduated. Three college 
credits will be given on success- 
ful completion of the course. 








|Branch tubles 
Stores Are Urged 


CHICAGO. 
effective methods whereby auto- 
motive jobbers can meet present- 
day competition is through 
establishment of branch stores, 
according to a bulletin issued by 
the Motor & Equipment Whole- 
salers’ Assn. on this subject. 

“The key to territorial strength 
as well as the key to aggressive 


merchandising against the type | 
of competition which the automo- | 


tive wholesaler faces today is 
availability, the immediate or con- 
venient availability, of the mer- 
chandise he handles, 

“Availability is the result of 
effective distribution, and distribu- 


tion is the direct purpose of the | 


branch store. 
“If known merchandise is avail- 


One of the most| 


the | 


” it is stated. | 


able at acceptable prices in a 


neighborhood, buyers. will 


from the trading centers where 
the chains are located. 


builds itself in its immediate com- 
| munity will determine its strength 
and will influence the type and 
|amount of competition which will 
| be attracted to that territory. A 
district already thoroughly served 
is a poor market for new oppor- 
tunities. 

“Tt is not impossible to take busi- 
|ness away from a good company, 
but it is next to impossible to take 
|business away from a branch 
store manager whose sincerity, 
|thoroughness and dependability 
|have reached deep enough to 
touch responsively the respect 
|and friendship of the man he 
serves.” 





not | 
| choose to ‘lug from downtown’ or | 


“The management of the branch | 
| store and the position to which it | 





Laredo- Mextes 


Road is Good 


WASHINGTON. American 
tourists traveling to Mexico City 


| by automobile over the newly- 


opened Laredo-Mexico City route 
will find an almost perfect high- 
way although containing numer- 
ous curves and grades. 


Facilities, such as gasoline sta- 
tions, garages, restaurants and 
hotels are as yet few and far 
between on the new road. It is 
therefore advisable, the report 
states, for the traveler to acquire 
supplies at those points where 
gasoline, oil and water can be ob- 
tained. The traveler may arrange 
his schedule so as to have satis- 
factory hotel accommodations and 
meals as far south as Monterey. 


Designed for Sigle and a 


SOFTER AND SLEEKER 
IN SUMMER 


COOLER 
EASY ON 


DEFIES WEAR «* 
EASY TO CLEAN 


TO SOIL 


COLLINS & AIKMAN 


CORPORATION 


— MODERN 


ecathing, 


THERE’S new sales ammunition in car interiors for 1936. 
Ammunition that appeals to the typical ‘36 buyer, who is 
looking for a higher standard of luxury, style and comfort. 


CLOTHES 
HARD 


% a f 
BOLO LEED 


Wack 


OHAIR VELVET 


REG. APPLIED FOR U. S. PAT. OFF. 


Upholstery reaches a new high in sales appeal with 


the introduction of Modern “Breathing Back” Mohair 
Velvet. Now the part of the car that is “closest” to pas- 


sengers has a new kind of comfort. The back of this fabric 


200 Madison Avenue, New York City 


is flexible, porous. It automatically adjusts air-pressure 
fn the cushions — gives a softer, cooler ride. 


Feature this new upholstery in your selling. It’s a 
genuine luxury sales point — the kind that car buyers are 
looking for this year. 





BEFORE AND AFTER. There was no malice aforethought in the spilled oil and general untidiness of the view at the left when the photograph was taken of the Ogden, 
Utah, Pontiac dealer’s service department. It just happened to look that way. Note, however, the transformation effected by the new lubrication installation. Modern cone 


ment, a canopy, a scrub brush and paint did the work at small expense. 





Connecticut Dealers Band 
To Fight Insurance Law 


HARTFORD, Conn.—Connecti- 
cut dealers face a strenuous bat- 
tle at next winter’s session of the 
general assembly to prevent en- 
actment of harmful legislation 
and preserve beneficial laws now 
in force, President Harry M. 
Sloate of the Connecticut Auto- 
motive Trades Assn. has declared 
in issuing a plea for united sup- 
port from dealers and repairers. 


Enactment of a compulsory in- 
surance law is likely at the com- 
ing legislative session unless 
strong opposition is offered, and 
the automotive industry must 
throw its entire weight against 
the proposal, Sloate asserted. The 
state association is already pre- 
paring to muster all its resources 
in this fight, he said. 

Opposition Growing 

Opposition to the present com- 
pulsory inspection law, requiring 
semi-annual testing of all motor 
vehicles by state inspectors, has 
been growing of late and may 
result in a movement for its re- 
peal, Sloate told Automotive 
Daily News. He urged united ef- 
fort to assure retention of this 
statute as a public safety measure 
pointing out also that it has been 
of great benefit both to dealers 
and independent service stations. 

Reviewing activities of the as- 
sociation in legislative matters, 
Sloate paid tribute to Michael A. 
Connor, commissioner of motor 
vehicles, for his co-operation and 
support, The commissioner, he 
said, has pledged himself to en- 
force the inspection statute rig- 
idly, and the final deadline for 
testing of all cars has now been 
set for Aug. 1. 

At the coming session of the 
legislature an appropriation will 
be asked for the erection of per- 
manent inspection buildings in 
each of the larger communities, 
replacing the temporary shacks 
now in use. More inspection lanes, 
open the year around instead of 
during the spring and fall seasons 


only, will be advocated. These can 
be operated with fewer men than 
are now required and will prove 
of great convenience to the pub- 
lic, Sloate said. 

The association is now mailing 
to dealers in the smaller cities 
copies of a ruling recently made 
by Commissioner Connor, in 
which cars registered after the 
local inspection lane has been 
moved from the community to a 
point elsewhere in the state are 
specifically exempted from the in- 
spection requirement. 


Helps Dealers 


This ruling means that a dealer 
in one of the towns where the 
inspection lane has completed 
operations and moved away will 
no longer have to send each car 
to the nearest lane, which may 
be 30 miles away. It does not 
apply to used cars brought in 
from out of state or “junk” cars, 
which require a special inspec- 
tion. 

Referring to the latter require- 
ment, Sloate said it has been of 
great benefit to the public and 
dealers alike in that through its 
enforcement a number of unfair 
trade practices have been elimi- 
nated. A number of stolen cars 
have already been “spotted” 
through the rigid inspection ac- 
corded all imported used cars, 
three such having been discovered 
in a 10-day period recently. 


Has Complete Control 


The dealer-repairer licensing 
law has given the motor vehicle 
department, for the first time, 
complete control over automotive 
establishments, the C.A.T.A. head 
declared. He cited the fact that 
several unethical garagemen have 
been driven out of business 
through revocation of their li- 
censes after proof of dishonest 
tactics had been produced. The 
interest of the motorist is re- 
ceiving much greater protection 
through this statute, he pointed 





Louisville Assn. 


In Used Car Week 


LOUISVILLE, Ky. — “Trouble- 
free transportation.” This phrase 
may be used to describe “Used 
Car Week” in Louisville. The 
week of June 21 to 27 is being 
set aside by members of the 
Louisville Automobile Trade Assn. 
to confirm to the motoring public 
that used cars are desirable and 
useful vehicles for travel. 

New models, color combinations 
and improvements have caused 
new car sales to increase this 
year. New low finance terms have 
induced buyers to sacrifice their 
old cars in order to obtain the 
comforts of new ones. These used 
cars, many of them late models, 
have been’ thoroughly recon- 
ditioned, according to dealers, 
with the idea of placing them 
within reach of every family’s 
purse. 

In explaining the purpose of the 
special week, Ralph Grooms, 
president of Louisville Motors, 
said: “Dealers of the association 
have pledged themselves to offer 
the best possible values. Every 
ear has been completely recon- 
ditioned and prices have been re- 
duced. No money can be spent to 
obtain greater happiness than to 
purchase a car. An automobile 
offers unlimited opportunities.” 

J. Rumsey Weir of Weir Mo- 
tors Co. and C. L. Alderson of 
Standard Auto Co., are on the 
committee in charge of arrange- 
ments. 


Federal Mogul Branch 


DETROIT. — Opening of a new 


| branch warehouse at 1314 Jones St., 


Omaha, Neb., is announced by the 
Federal-Mogul Corp. 

The new warehouse carries a com- 
plete stock of engine bearings and 
replacement parts, provides connect- 
ing rod exchange, stocks laminated 
shims, piston pin bushings, babbitt 
metals and bronze bars, both cored 
and solid. 

It will provide overnight service 
on over 400,000 engine bearing re- 
placement parts to a wide territory 
surrounding Omaha. 


Lasting Quality 


BORG & BECK 
CLUTCHES 








Parking 


Meters Illegal 


Ky. Police Court Rules 


PADUCAH, Ky.—This city’s re- 


cently enacted parking meter 
ordinance which provided for the 
installation and operation of 496 
of the devices, was declared in- 
valid in a brief oral decision 
handed down in police court by 
Judge Rex. P. Cornelison. 

Immediately the news of Judge 
Cornelison’s opinion was circu- 
lated throughout the city and mo- 
torists began parking in front of 
the meters without depositing 
five cents. 

Corporation Counsel W. V. 
Eaton announced this afternoon 
that the city will appeal the case 
to the McCracken Circuit Court. 

Judge Cornelison declared the 
meter ordinance invalid on five 
points: 

1. The ordinance was not prop- 
erly passed, because it did not 
lay over for inspection for a 
period of 10 days after being in- 
troduced. 

2. There is no mention in the 
ordinance that it was passed as 
a measure to regulate traffic. 

3. The ordinance set out that 
it was a revenue measure, which 
is contrary to the Kentucky con- 
stitution. 

4. The ordinance delegated ju- 
dicial powers to the chief of po- 
lice in violation of a Kentucky 
statute. 

5. The ordinance contained all 
of the elements of granting of a 
franchise to the Parkrite Corp. 
without advertising for bids in 
compliance with a Kentucky 
statute. 

“We will abide by the court's 
ruling,” Chief of Police William 
E. Bryant said. “I have instructed 
all policemen not to enforce the 
parking meter ordinance while 
the case is in the courts.” 

Judge Cornelison’s decision 
came after A. E. Boyd jr., law 
student, pleaded guilty to violat- 
ing the meter ordinance. The 
court merely stated that “I find 
after a study of this ordinance 
that it is illegal and unenforce- 
able.” 


Boyd, several hours after the 


DIVISION OF BORG- WARNER CORPORATION 





meters were placed in operation, 
parked his car in front of one, re- 
fused to deposit a nickel and re- 
quested a policeman to arrest him 
in order to test validity of the 
law. 


PADUCAH, Ky.—G,. L. Bruner, 
legal counsel for the Parkrite 
Corp., in an address before the 
board of commissioners and a 
group of merchants, admitted his 
concern possibly installed “too 
many parking meters” here. The 
board is expected to vote with- 
drawal of all meters except those 
on Broadway and move to draft 
a new ordinance. 


Dealer Rules 
To Be Studied 
At Wis. Meeting 


MILWAUKEE, Wis.—The state 
banking commission will hold a 
public hearing July 28 in its Mil- 
waukee offices in the Mariner 
Tower bldg. on establishment of 
rules and regulations governing 
automobile dealers and salesmen 
and finance companies licensed 
under chapter 218 of the Wiscon- 
sin statutes. 

At this hearing testimony will 
also be taken on various subjects 
relating to the act, including rules 
and regulations regarding the 
selling by automobile dealers of 
automobiles other than those for 
which such dealers are licensed, 
the matter of issuing licenses to 
foreign automobile dealers operat- 
ing in Wisconsin, and the matter 
of requiring a breakdown of fin- 
ance charges by dealers and fin- 
ance companieS when unreason- 
able dealer participation § in 
finance charges is contracted for 
between dealer and finance com- 
pany, and the establishment of a 
reasonable dealer participation 
for the purposes of a general 
order requiring such break-down. 


Testimony will also be taken on 
the question of the establishment 
of certain rules and regulations 
allowing periodical inspections of 
automobile dealer’s order blanks, 
memoranda, and conditional sales 
contracts for the sale of automo- 
biles, in order that suggestions 
and assistance may be given by 
the banking commission to the 
end that the requirements of 
chapter 218, regarding purchaser 
statements and contracts may be 
correctly carried out. 


The subject of reasonable 
charges to payees because of de- 
faults and delinquencies on con- 
ditional sales contracts and chat- 
tel mortgages taken for sales of 
automobiles, will also be brought 
up for discussion as well as the 
topic of reasonable refunds on 
conditional sales contracts and 
chattel mortgages by finance 
companies and other holders of 
same when prepayments are of- 
fered or made. 





WASHINGTON. Wholesale 
financing of motor vehicles in 
April totaled $194,323,329, while | 
retail financing aggregated $180,- 
926,890 during the same month, 
according to a report.just made 
public by the U. S. Bureau of the 
Census, 

The wholesale financing total | 
for March was $158,555,634, and in 
April, 1935, the figure was $163,- 
235,442. Corresponding increases | 
also are shown in statistics cover- 
ing retail financing, for which the 
March total was $150,820, 1,930, and 


Chicago Safety 
Lanes Are Given 


Trial Workouts 


CHICAGO. <ilainiaiaiale compul- 
sory inspection of motor vehicles 
in Chicago will not become effec- 
tive until July 1, most of the 
safety lanes that will carry on 
this work—14 out of 18, in fact— 
were set up this week and are 
being given a test to prepare for 
the rush of cars. 

The purpose is declared to be 
two-fold. One objective is to 
handle city-owned vehicles  be- 
fore the general public is taken 
care of, and the other is to 
familiarize the men on the job. 
In the latter connection, a change 
in the type of personnel has been 
made necessary. The original | 
plan calling for the use of 
trained mechanics and _ funds 
from city vehicle license fees has 
been replaced by WPA funds and | 
the insistence of those awarding | 
the money that WPA workers be 
assigned to the _ safety lane 
berths. 

An appeal has been made by 
those in charge that automobile 
dealers and their service men| 
take a tolerant attitude toward 
the men making the safety lane 
inspections. Officials of the Chi- 
cago Automobile Trade Assn. 
have so instructed their members. 

It is also stated that the in- 
spectors have been ordered to be 
lenient with motorists at the out- 
set and then tighten up in future 
semi-annual inspections as they 
become more expert on the job. 

The mechanical tests are to be 
given without charge to owners. 
Most of the safety lanes are lo- 
cated in the city’s large and 
small parks. Preliminary inspec- 
tions this week have been made | 
in as speedy time as three and} 
one-half minutes for a vehicle. | 





R. I. Adopts Licensing 


Of Dealers, Repairmen 


PROVIDENCE, R. I.—Becoming 
the second state to take such ac- 
tion, the Rhode Island legislature | 
has adopted a dealer-repairer li- 
censing law designed to exercise | 
control over automotive sales and | 
service firms and eliminate abuses | 
in the trade. The new statute is| 
closely patterned after the law of 
Connecticut, and will become ef- 
fective Aug. 1. 

Machinery for enforcement of 
the new law is now being set up, 
and license application blanks are 
already available. Major credit 
for securing enactment of the 
statute is given to the Rhode 
Island Automobile Dealers Assn., 
of which Wayne L. Langley is 
secretary. 


Expands Plant 


TOLEDO .—The Owens - Illinois 
Glass Co. is reported expanding its 
glass block plant at Muncie, Ind., to} 
increase production 400 per cent. | 
Demand is increasing beyond expec- 





tations of officials, it is said. 
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Retail Figure $180,926,890; , ae 


Gain is Shae Over March| 


that for April of last year was| 


| $118,663,435. 


During the first four months of 
1936, wholesale financing -reached 
a total of $593,208,837, 
$517,008,914 in the same period of 
1935, 
four months of 1934. 


In retail financing during April, | 
new cars accounted for a total} 


of $119,894,021; used cars, $60,052,- 
639; and unclassified, $980,230. 
The total number of cars in- 
volved in these financing opera- 
tions during April was 446,956. 
Of this number, 


were new cars, 52.5 per cent were 
used cars, and 0.7 per cent were 
unclassified, 


against | 


and $326,693,526 for the first | ©2% !0ads of their produce to east- 
nag ~'|ern markets. 


it is stated by} 
the Census Bureau, 46.8 per cent | 





‘Calif. ‘Ake Men x 
Eying Carrots | 


SACRAMENTO, Calif. The | 
lowly carrot will contribute more | 
than $5,000,000 to California’s 1936 
car-buying orgy, believe it or not. 

Back in 1916 the carrot growers | 
of the Golden State shipped four 


| 
In 20 years Cali- | 
fornia’s carrot industry has de- | 
veloped from a backyard garden | 
activity to a major agricultural | 
operation which will pour more | 
than $5,000,000 into about a half | 
dozen California counties to swell | 
the coffers and create more auto- | 
mobile and truck buying power. | 

Last year the California carrot | 
harvest from 15,700 acres was 
8,543 car loads with a value of 
$5,177,000, which placed the busi- 
ness of carrot growing in the 


| motive 


| San Joaquin valleys say much of 


| rot harvest will go for the pur- | 


| six-day 


same financial class as _ cante- — 


loupes, asparagus, peas and cel-|]} 

ery. The increase in 20 years has||| Office Workers 

been as remarkable as the auto- | Of 1 Ganyi 

industry itself, and this Jiteread Service 

year the gold to come from the DETROIT.—A new idea 

carrot crop will go to a new high. in retail service has been 

And motor car men in the carrot put into effect recently by 
the retail store of the Pon- 
tiac Motor Co., here, Be- 


centers of the Sacramento and 
tween 8:00 and 9:30 every 


morning a Pontiac courtesy 
man is stationed at the 
boulevard entrance of the 
General Motors Bldg. to 
take the cars of any motor- 
ists who wish to have them 
serviced, 

Regardless of the make 
of car, the Pontiac courtesy 
man will take the order for 
work to be done, deliver the 
car to the service station 
and have it returned to the 
owner at the specified time. 


the money received from the car- | 


chase of motor cars and trucks. 
Arrest Drivers 
HARRISBURG, Pa. (UTPS)—| 
Twenty-five motorists were arrested | 
in the city and about one-fourth of 
that number on nearby highways | 
on June 22 by state highway patrol- ||| 
men and city police, accused of driv- ||| 
ing without having their machines | 
inspected. The arrests were made | 
on the first day’s check- up, after a | 
extension on the inspection | | 
period, which was to have expired | 
June 15. A fine of $10 is imposed | 
for the charge. ie 


MASSSEREEEELELECECUCOCU UL UUCTT 


hen you need Springs .. . 


UST remember that here at the 
American Steel & Wire Company, 
you will find Springs of any size for 
any use—plus consistent quality, re- 
liability beyond question and an 


exceptional degree of service. 


If 


your products require springs to ef- 
fect tension or motive force—then, 
on their unfailing, trouble-free per- 


AMERICAN QUALITY SPRINGS 


for any requirement 


AMERICAN STEEL & WIRE COMPANY 
208 South La Salle Street, Chicago 


Columbia Steel Company, San Francisco, 


Pacific Coast Distributors 


formance, depends customer satis- 
faction. Good springs can be made 
an investment in the future develop- 
ment of your business, as well as in the 
present efficiency of your merchandise. 

Our engineers will gladly assist in 
solving your application problems — 
and may prove instrumental in re- 
ducing design or production costs. 


Empire State Building, New York 


United States Steel Products Company, 
New York, Export Distributors 
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British Motor Leader Studies American Methods 


N.S.P.A. MONTHLY SALES INDEX 


Mass Output in England 


Unnecessary, Says Rootes| 





By E. M. 


DETROIT.—William E. Rootes 
of London, England, who, accord- 
ing to his own statement, has 
been making a world-wide tour 
in the interest of British inter- 
national trade but who is one of 
the outstanding automobile 
manufacturers in England spent 
several days in Detroit this week 
as a guest of the city’s various 
motor car manufacturers. ‘In Eng- 
land Rootes is chairman of Rootes 
Securities, Ltd., and with R. C. 
Rootes controls a number of mo- 
tor car and truck manufacturing 
concerns and their distributing 
affiliates in England and the 
British possessions. Among the 
list of cars are Sunbeam, Humber, 
Hillman, Talbott Karrier and 
Commer, the latter two being 
trucks and buses. The organiza- 
tion also controls a long list of 
accessories makers and parts 
manufacturing concerns. 


Mass Output Unnecessary 


“American manufacturing meth- 
ods,” Rootes contends, “are not 
being followed in the British 
plants as a rule because the de- 
mand for cars has as yet not 
reached a point where mass pro- 
duction is necessary. Mass trans- 
portation by means of buses is 
the vogue instead of individual 
transportation as is the case in 
the United States and even 
Canada. Car driving in England 
as well as many of the British 
possessions spoken of generally 
as motoring is still a sport and 
becomes apparent when one notes 
the tremendous number of auto- 
mobile clubs, all social in char- 
acter, and the memberships are 
made up of those who own rather 
expensive cars and indulge in 
club runs and racing events. Cars 
for the ‘general public which 
would include lower priced cars 
are still a long ways off as com- 
pared with the various cars pro- 
duced in the United States to sell 
under $1,000.” 


Another feature, according to 
Rootes, is that car building by 
individuals is still going strong, it 
being possible because of the 
lack of cars being produced in 
quantities and at lower prices, for 
the person who wants to build a 
car for himself to obtain all the 
necessary parts and put together 
a car which will suit the family 
of the builder. In the past 15 
years cars of that type have been 
built in every section of the coun- 
try. The used cars on sale in 
England command high prices as 
each car is practically rebuilt, 
worn parts replaced and the car 
refinished to a point where it can 
hardly be distinguished from a 
new one even though the design 
may be from six to 10 years old. 
Chassis are eagerly picked up by 
buyers and then modern style 
bodies mounted thereon so that 
often a car is seen which might 
be called a 1924-1936 model. 


Gas Prices Too High 


Economic conditions in the 
British Isles, too, said Rootes, 
have militated against big pro- 
ductions of motor cars. Petrol 
commands a high price and al- 
cohol blends of the leading gaso- 








LUBECK 
lines are common. Super-service 
stations seen in America are 


totally absent from the picture 
as garages and dealers handle 
all motor car supplies, including 
repairs, tires and accessories, al- 
though in London itself there 
have been several attempts made 
to establish the American type of 
service station. Car sales are 
made through distributing agen- 
cies, many of which are con- 
trolled by the manufacturers, and 
these distributors in turn have 
dealers in the smaller centers, 
many of whom sell cars only 
when some one telephones or an- 
nounces that he is interested in 
purchasing a car. No high speed 
sales methods as in vogue in the 
States are attempted for the rea- 
son that people takes their time 
about buying automobiles. 

From a commercial vehicle 
standpoint, the demand for gaso- 
line lorries is increasing tre- 
mendously and this demand is 
seen as a return to better busi- 
ness conditions not only in Eng- 
land but throughout the world in 
general.” 


Studied New Outlets 

Rootes is a member of the Over- 
seas Trade Development Council 
and of the governing board of 
the British Council for Relations 
with other Countries and his 
trip in the interest of interna- 
tional business has taken him, 
since leaving England in Janu- 
ary, to Egypt, Palestine, Persia, 
India, Straits Settlements, China, 
Japan, Hawaii and the United 
States. In each he has made a 
study of the possibilities of in- 
creased outlets for British pro- 
duction. 

He left Wednesday for Toronto, 
Montreal and New York and 
thence back to England on the 
Queen Mary and will have cov- 
ered, on his return, over 25,000 
miles by land and water. He plans 
to return to the United States for 
the National Automobile Show in 
New York in November and will 
probably bring with him a num- 
ber of associates to study Ameri- 
can sales methods and the de- 
ferred payment plans which have, 
as he says, contributed so much 
to the remarkable sales records 
set up in this country in the past 
10 years. 


William J. Wink Heads 


Detroit-Chevrolet Group 


DETROIT. — William J. Wink 
of the Hamilton Chevrolet Co., 
for the last year vice-president of 
the Detroit Chevrolet Dealers’ 
Assn., was elected its president at 
the annual business meeting, suc- 
ceeding Hanley Dawson. 

Raymond Whyte, president of 
the Eastern Chevrolet Co., was 
made vice-president, and T. A. 
Peters, of the Gratiot Chevrolet 
Co., was elected secretary and 
treasurer for the fifth successive 
term. 


E. J. Maxwell 


MOUNT VERNON, N. Y.—E. J. 
Maxwell, general manager of the 
Globe Motorists Supply Co., Ince., 
died here recently. 








PERMANENT POSITION 


Excellent profit opportunity for salesman in each state sell- 
ing a well established and favorably regarded institutional 
advertising. service to automobile dealers. 


Generous commission rate makes attractive and permanent 
proposition. Salesman must have car. 
experience, and recent annual earnings. 


Box 1105, c/o Automotive Daily News, Detroit, Michigan. 


In writing state age, 
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SHED BY NATIONAL STANDARD PARTS ASSOCIATION, DETROIT, MICHIGAN 
BUSINESS Is AHEAD of last year by a good margin, according 
to this chart prepared by the National Standard Parts Assn. 





NSPA Sales Index Drops 5% 
In May; 15% Over 1935 





DETROIT. — The National 
Standard Parts Assn., automotive 
sales index for May declined 5 
per cent from 147 in April to 138 
in May. May, however, is still 15 
per cent ahead of May, 1935, 
which registered 121. The index 
for the first five months averaged 
131, which shows sales 19 per cent 
ahead of the same five months of 


last year. 
Replacement parts shipped to 
wholesalers registered 127 for 


May, against 133 in April and 120 
in May, 1935. The five months in- 
dex stood at 114, 13 per cent over 
last year. 

Service equipment and tools 
shipped to wholesalers dropped 9 
per cent below April to 140. This 
mark was 27 per cent above May, 
1935. The first five months regis- 


Ben V. Borella, 


GM Official, Dies 

NEW YORK.—Ben V. Borella, 
44, general assistant treasurer of 
General Motors Corp., died sud- 
denly in his offices here Monday. 

Mr. Borella was widely known 
in Detroit, his work having 
brought him to the city at regu- 
lar intervals for a number of 
years. 

He was born in Plymouth, N. 
H., June 23, 1891. He was a gradu- 
ate of Plymouth high school and 
of Dartmouth College, where he 
was a Rufus Choate scholar. After 
serving in the United States Army 
as a captain and as a buyer and 
treasurer in his father’s mercan- 
tile firm.at Newport, Vt., he stud- 
ied law for a year and became a 
member of the financial staff of 
General Motors in November, 1923. 
On June 6, 1929 he was promoted 
to assistant treasurer of General 
Motors and on Jan. 13 of this year 
he was appointed general assist- 
ant treasurer. 

The widow, a sister and three 
brothers survive. 


tered 137 compared with 109 for 
the same period in 1935. 

Original equipment shipped to 
vehicle manufacturers in May 
was 10 per cent below April, reg- 
istering 172 compared with 190. 
This is 27 per cent ahead of May, 
1935. The first five months index 
stands at 191, or 31 per cent 
ahead of the same period last 
year. 


Ford Increases Price 
On De Luxe Model $20 


DETROIT. — The Ford Motor 
Co. has increased the delivered 
price of its de luxe line $20 a car 
through inclusion of several ac- 
cessories as standard equipment. 

It was stated that the acces- 
sories included items for which 
dealers were experiencing  in- 
creased demand. 


Meriden Show 


MERIDEN, Conn.—President John 
Gilmartin of the Meriden Automobile 
Dealers Assn. has announced that 
the group will hold its second fall 
automobile show at the state armory 
here during the week of Nov. 23 to 
28, inclusive. Decision to hold a 1936 
fall show was reached at a recent 
meeting. 


Driving Menace 
Of Back Seaters 
Gauged i in Tests 


NEW YORK—A -A new procedure 
in the widening campaign for 
safer automobile driving was sug- 
gested Tuesday by Dr. Harry R. 
DeSilva of the Bureau of Street 
Traffic Research at Harvard Uni- 
versity during a talk sponsored 
by the New York Museum of 
Science and Industry over radio 
station WHN. 


“Instead of being lectured about 
driving less rapidly, less reck- 
lessly and so on, John Citizen 
needs to be convinced that it is 
smart to drive skillfully,” Dr. De- 
Silva said. “He needs to be shown 
in what way and to what degree 
he lacks skill and finally to re- 
ceive personal advice on how to 
improve his skill and judgment. 


“The Harvard University driv- 
ing test clinic in the New York 
Museum of Science and Industry 
in Rockefeller Center, which is 
sponsored by the Aetna Casualty 
and Surety Co. represents a start 
in this direction. These tests 
which are open to the public 
visiting the museum measure ob- 
jectively some of the basic skills 
that compose driving ability. In 
taking measurements of more 
than 15,000 persons in New York 
and other cifies with this appara- 
tus, we have been interested to 
observe their driving habits. 


“Perhaps the most amusing of 
our observations have been the 
effect of back-seat driving. We 
have had husbands and wives go 
to pieces in the tests while being 
sarcastically criticized by their 
partners. We have seen the down- 
fall of many a man when his wife 
secured a better score on some 
test. 

“We have observed drivers who 
grasp the wheel so tightly that 
they are unable to steer properly. 
Some persons forget which way 
to turn the wheel in an emer- 
gency. We have observed emo- 
tional individuals who lose their 
skill under test.” 


Truscon Changes 


YOUNGSTOWN, O.—C. I. Auten 
has resigned as manager of sales of 
the industrial division of Truscon 
Steel Co., and will be succeeded by 
W. G. Conger, vice-president. He 
remain with Truscon several 


will 
months before assuming his new 
duties. 
Conger will be assisted by D. Ww. 
Hibbard, formerly chief engineer, 


while Robert D. Snodgrass, formerly 
assistant manager of the industrial 
division, has been named chief sales 
engineer. 

L. B. Schumacher, formerly in 
charge of Jones and Laughlin Steel 
Corp.’s reinforcing bar sales, be- 
comes manager of the reinforcing di- 
vision sales succeeding John Bow- 
ditch jr., who has been appointed 
district sales manager at Philadel- 
phia. H. B. Miller, former Philadel- 
phia district sales manager, becomes 
district sales manager in Chicago, 
assisted by A. C. Levine as assist- 
ant district manager. 

Charles L. Spatholt, of Youngs- 
town, will become district sales man- 
ager of the Milwaukee office, while 
W. H. Stewart, former Birmingham 
district sales manager, becomes St. 
Louis district manager and Jack 
Yauger becomes manager at Bir- 
mingham. 




















SUNDAY at 7:30 ix: GULF SALUTES 


COLUMBIA NETWORK 


Julia Sanderson and Frank 
Crumit, starred in GULF’S 
Summer 
Kemp’ 
Smalle’s 7 G’s, 


CHEVROLET 


in one of a series of tributes to the 
automobile industry 









Show, with Hal 
s Orchestra and Ed 





(Continued from 


cent while Canada shaded off to 
2.5 and the rest of the world com- 
bined dropped to 25.8 per cent. 
In 1934 the United States con- 
tinued its upward climb getting 
73.8 per cent of the total and 
Canada made a comeback to 3.2 
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39 World Output of Motor Vehicles is 5,126, 680 


77% of Total Production 
Is Accounted for by U.S. 


Page 1) 

by more than 18 per cent. The 
United States and Canada ac- 
counted for an improvement of 
20 per cent in their exports as 
compared with 1934, while all 
other producing nations increased 
their shipments by 15 per cent. 





WORLD PRODUCTION OF AUTOMOBILES 


Item 
World Total 
Increase (--), or.. 
Decrease (—) % 
Production by 
(as % of Total) 


1931 


1932 1933 1934 


3,048,648 1,976,963 2,756,619 3,735,841 
—26.1 


35.1 135.3 1.39.3 


73.8 
3.2 
23.0 
100.0 


71.7 
2.5 
25.8 
100.0 


69.3 
3.1 
27.6 
100.0 


WORLD AUTOMOBILE PRODUCTION 


and 


1935 


5,126,680 
137.2 





28 Year Old Buick 


Passes Safety Test 


DEN VER.—The oldest 
car to pass the state auto- 
mobile test so far is a 1908 
Buick, No. 1509, owned by 
Cc. C. Dill of Denver. He 
took his car to a garage the 
other day for the state test. 
Brakes were all right 
Wheels and steering gear 
were in alignment. In fact, 
everything seemed to be all 


right, except that his lights 
didn’t work. Dill protested 
that he didn’t need lights; 
he didn’t drive the car at 
night. The matter was 
taken up with Joseph 
Marsh, supervisor of the 
state motor courtesy patrol, 
which enforces the automo- 
bile test law. Marsh in- 
sisted the automobile had to 
have lights, just in case Dill 
got caught out after dark. 
The lights were fixed up 
and the car passed the test. 

Dill doesn’t know how far 
the car has traveled, be- 
cause 15 years ago he threw 
away the speedometer when 
it wore out at 250,000 miles. 


per cent, leaving only 23 per cent 
for the rest of the world. The 
same story is told for 1935. The 
United States in that year rose 
to 77 per cent, Canada improved 
its position to 3.4 per cent and 
the rest of the world slumped off 
to 19.6 per cent, bringing us back 
almost to the 1931 position. 

Among the countries outside 
the United States and Canada, 
there was considerable shifting 
about in a production way. The 
individual breakdowns by coun- 
tries are as follows: 


WORLD PRODUCTION OF MOTOR VEHICLES 
1934 1935 


Passenger Trucks and Passenger Trucks and 
Cars Buses Total Cars Buses 


2,177,919 575,192 2,753,111 3,252,244 694,690 3,946,934 
92,647 24,205 116,852 135,562 37,315 172,877 — 
, porary _ : i . 354,806 
599,397 2,869,963 3,387,806 732,005 4,119,811 cies 
380 1,355 1,788 721 2,509 
240 740 290 753 
890 10,000 783 9,978 
182 182 148 148 
29,316 201,644 23,260 179,270 
25,684 173,014 41,496 242,934 
203 222 111 111 
4,509 43,416 4,972 45,208 
1,915 2,845 1,780 6,800 
600 800 488 300 788 
55,366 72,466 19,200 77,800 97,000 
730 830 96 495 591 
600 2,522 3,122 2,614 3,404 


EXPORTS OF COMPLETE VEHICLES IN 1934 AND 1935 
Per Cent of Pro- 
duction Exported 


1934 1935 
8.5 


The total gain of all countries 
amounted to 18 per cent during 
1935. 

With world production increas- 
ing by 37 per cent and exports by 
only 18 per cent, the ratio of ex- 
ports to output naturally de- 
clined, despite the actual gain in 
the number of units exported. 
This also applies to certain in- 
dividual countries, including the 
United States, Italy and Sweden, 
while the ratio of Canada’s ex- 


Exports 
1934 1935 
236,311 271,383 
43,368 64,330 


Production 

1934 
2,753,111 
116,852 
2, 869, 963 
1,355 
740 
10,000 
182 
201,644 
173,014 
222 
43,416 
2,845 
800 
72,466 
830 


1935 
3,946,934 
172,877 


United States.... 

Canada 

335,713 
924 
113 


4,119,811 279,679 
2,509 
753 
9,978 
148 
179,270 
242,934 
111 
45,208 
6,800 
788 
97,000 
591 
3,404 
460 
416,915 


1,006,869 


Austria 

Belgium 
Czechoslovakia . 
Denmark 
France 
Germany 
Hungary 

Italy 

Japan 

Poland 

Soviet Russia.... 
Spain 

Sweden 





23,563 


Total 





United States... 
1,858§ 


246 
68,202 


108,974 126,040 12.5 
Grand Total... 5,126,680 388,653 461,753 104 


t Revised *First nine months of 1935 tMetric tons. §Including exports of American cars 
assembled in Sweden most of which are exported to Finland. 


j 
with automatic overdrive, 
_ a. a - . will more than ever need 
354,806 325,194 91,721 416,915 


265,6727 89,134 ’ 
653,787 212,091 865,878 759,918 246,951 4, S I AR i I x 


Grand Total... 2,924,353 811,488 3,735,841 4,147,724 978,956 
Automatic Stall-proof Starting 


1,715§ 
166 ; 
ew = New Battery Book 
MILWAUKEE, Wis.—Information 
on storage battery construction and 
care, explaining technical facts about 
batteries, is contained in a new 16- 
page Globe Battery Service Manual. 


2,270,566 
Austria 
Belgium 
Czechoslovakia. . 
Denmark 
France 172,328 
Germany 147,330 
Hungary 19 
Italy 


3,735,841 











156,010 
201,438 


40,236 


930* 5,020* 


Soviet Russia... 
Sweden 


Switzerland 
United Kingdom 





*Includes 895 small passenger and delivery cars in 1934 and 5,000 in 1935. 

tRevised. 

ports to production was un- 
changed from 1934 although a 48 
per cent increase in number of 
units exported was recorded. 


The total number of units ex- 
ported by the various producing 
countries showed further im- 
provement over 1934, increasing 


Imports by Producing Countries 

Imports of complete automobiles or chassis by the world’s produc- 
ing countries advanced from 73,831 in 1934 to 82,155 in the year under 
review. This represented an increase of 8,324 units of 11.2 per cent as 
compared with gains of 26,549 units and 56 per cent as recorded in 
1934 over the preceding year. The 591 units recorded as imported 
into the United States is actually misleading since this figure includes 
used cars which accounts for a substantial share of the total. 


IMPORTS OF COMPLETE AUTOMOBILES OR CHASSIS BY 
THE WORLD’S PRODUCING COUNTRIES 
Imports 
(Revised) 
1934 1935 
5857 5917 
4,111 


MOOTHER and quieter engines, with carburetors set for good 
fuel economy, making rapid and repeated drops in speed of 
several hundred revolutions per minute, driving through an over- 
riding clutch arrangement —these conditions certainly call for 


extra provision against stalling. 

The point is, cars with overdrive—and next season will assuredly 
see many of them—should have STARTIX, the Automatic Stall- 
proof Starting. Its great popularity on cars offering it, is best 
evidenced by sales records. 

Here’s what STARTIX does. From the moment the ignition 
switch key is turned on, STARTIX takes charge... cranking is 
automatic... should the engine stall, STARTIX re-starts it... re- 
peating as often as may be necessary. The driver knows that when 
he steps on the throttle there'll never be a “dead engine.” 

STARTIX may be installed on any car with Bendix Drive. It 
is inexpensive, time-proved, popular, and necessitates no basic 
chassis design changes. 


ECLIPSE MACHINE COMPANY 


(Subsidiary of Bendix Aviation Corporation) 
ELMIRA, NEW YORK 


Austria 
Belgium 
Czechoslovakia 
Denmark 
France 
Germany 
Hungary 


3,349 
779 
1,9298 

1,817 
7,490 
1,728 
44* 
1,944 
1,492.3t 
271 
22,125 
10,315 
9,414 
15,404 
77,453** 
82,155 


§In addition 15,844 units were imported as parts for assembly in 1934 
*First nine months. 


STARTIX 
plus Bendix Drive 


Poland 
Soviet Russia 


Sweden 
Switzerland 
United Kingdom 


equals Automatic 


Stall-proof Starting 


70,341** 


tincluding used vehicles. 
and 9,894 in 1935, 6,297 were re-exported in 1934 ond 7,021 in 1935, 
4+Metrie tons. .**Not ineluding Poland. ° : 
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Co-operative Dealer Plan 
Cuts Trade-In Allowance 


GREELEY, Colo. — Automobile 
dealers in this city, center of a 
rich farming community, 50 miles 
north of Denver, have _ solved 
their collective problem of finding 


a way to discourage unreasonably | 
high trade-in figures through the | 


use of a co-operative used-car ap- 


praisal plan, which in many in- | 
stances has saved dealers 12 to | man for a moment, on the pretext | 


15 per cent on attempted boosts 
of trade-in values. 

The plan is simple, yet effective. 
When a prospect has been de- 
veloped to the point where the 
appraisal man carefully inspects 
the old car and quotes his trade- 


NICKELGRAMS 
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According to an article in a 
recent issue of “Storage Bat- 
tery Power,” the making of Ed- 
ison storage batteries includes 
the handling, daily, of miles of 
perforated steel ribbon for mak- 
ing the tubes and pockets that 
retain the active materials in 
the steel-alkaline cell. Many of 
the steps in the process are con- 
tinuous, including automatic 
nickel plating which is believed 
to be the only operation of its 
kind in the United States. For 
nickel plating, the ribbon of per- 
forated steel unwinds from a 
reel as it enters the tank and 
then winds up on another reel 
after it leaves. 

* * * 


Norman Nairn, who pioneered 
the first desert bus system be- 
tween Damascus and Bagdad, is 
touring the United States in 
search of new ideas. He re- 
cently ordered a new fleet of 
special desert caravan 


steel sheet. This is the well- 
known 18 per cent chromium, 
8 per cent nickel composition, 
used so successfully in this 
country as a decorative, cor- 
rosion-resistant material com- 


bining lasting beauty with ex-| 
strength. | 


ceptional structural 
When bodies are made of such 
stainless steel sheets, the vari- 
ous joints are permanently se- | 
cured by 


veloped by E. G. Budd Mfg. Co. 


* * * 


So much heat passes through | 


the exhaust manifolds of the big 
bus engines that ordinary cast- 
ings just can’t take it for any 
length of time. A well-known 
bus manufacturer has found it 


desirable to make such mani- | 


folds out of Ni-Resist castings, 
a special nickel bearing compo- 
sition which can withstand rapid 
changes from a glowing red heat 
to normal temperature without 
cracking or warping. 
ay ie 

F. R. Fageol, president of the 
Twin Coach Company, manufac- 
turers of buses, told the Society 
of Automotive Engineers re- 
cently about the development of 
buses without chassis frames, 
where the body was designed to 
carry all the running gear part 
units. In this design, the body 
panels help to carry some of the 
load, instead of making the 
framing do all the work. To do 
this, the body sheets are made 
of a new material called Nicra- 
lumin, which contains nickel, 
chromium, and aluminum. This 
type of construction makes pos- 
sible an extremely light but 
exceptionally strong body struc- 


THE 
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NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


buses | 
which will be built of stainless | 


“shot-welding,” a| 
unique welding method de-| 








in price, and the prospect then 
tells a story of another dealer, 
selling cars 
range, offering a higher trade-in 


value, the appraisal man puts the | 


in the same price | 


plan into operation. He first re- | hs 


inspects the old car, 
leaves the prospect with the sales- 


he must look up some information 


before quoting another price. In | 


reality he picks up the closest 
telephone, out of view of the pros- 
pect, and calls the appraisal man 
at the company where the pros- 
pect was supposed to have been 
quoted. the higher price. 

In most instances it is found 
that the higher price was never 
quoted, and then it is a simple 
matter for the first appraisal man 
to return to the prospect and re- 
quote the same price as he gave 
before. It has no effect on the 
prospect because he knows his 
car will bring only a certain 
trade-in value. However, some- 
times the phone call brings in- 
formation showing that an ap- 
praisal given by another dealer 
was somewhat higher. The first 
dealer giving the appraisal then 
tells why he believes the old car 
will bring a higher price, and the 
second appraisal man can then 
use his own judgment as to 
whether or not he will raise his 
offer. 

When an appraisal is given, and 
the prospect is not sold, a card is 
made out and put in the appraisal 
file, listing on the back such in- 
formation as the mileage, price 
quoted, and price quoted by other 
dealers. 
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A NEW PIERCE-ARROW formal sedan is now available with a custom type body, mounted on 
either the de luxe eight or salon 12 chassis of 139-inch wheelbase. An adjustable glass partition may be 
raised or lowered. Plenty of baggage space features the new model. 


Herron is Named 


ASME President 


DALLAS.—At the semi-annual 
meeting of the American Society 
of Mechanical Engineers, held at 
Dallas, June 15-20, 1936, James H. 
Herron, president, the James H. 
Herron Co., Cleveland, and at 
present vice-president of the so- 
ciety, was nominated president. 

Vice-presidents nominated to 
serve on the council were James 
M. Todd, consulting mechanical 
and ‘electrical engineer, New Or- 
leans, at present a manager of 
the society; James A. Hall, pro- 
fessor of mechanical engineering 
at Brown University, Providence, 
also a manager of the society, and 
R. J. S. Pigott, staff engineer in 
charge of engineering, Gulf Re- 
search and Development Corp., 
Pittsburgh, and chairman of the 
society’s special research commit- 
tee on fluid meters. 





Favorable Crop 


W eather 


Boosts Nebraska Sales 


By JAMES P. LOWELL 


LINCOLN, Neb.—Continued fa- 
vorable crop weather and fall of 
moisture over most of the state, 
and soldiers’ bonus anticipation, 
have combined to send both new 
and used car sales off to a near 
record for the first week of June. 
Prospects for the month are un- 
usually bright and dealers in east- 
ern Nebraska estimate the 
month’s sales variously at 15 to 
30 per cent over the same month 
a year ago. 

Assured of a fair wheat crop 
which will be about 10 per cent 
better than last year, prognosti- 
cators now are turning their at- 
tention to the corn crop. If pres- 
ent favorable conditions obtain, 
this state will have the best corn 





crop since 1932, with prices prom- 
ising to be several hundred per 
cent better than for that year. 

Truck sales are heading for a 
new high sales record, and dealer 
expansions, especially in shop and 
service departments and used car 
display facilities, are greater than 
for any time since the spring of 
1929. 

Corn planting, aided by good 
weather and favorable soil con- 
ditions, is nearly completed in 
most parts of Nebraska, and 
many dealers report that an un- 
usually large number of sales, es- 
pecially of trucks, are being made, 
apparently on corn crop pros- 
pects. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 
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NEW PASSENGER CAR REGISTRA 
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Coming Events 


JUNE 
6-Nov. 29—Dallas. Texas Centennial Exposi- 
tion. 
27-Oct. 4—Cleveland. Great Lakes Exposition. 
29-July 3—Atlantic City. American Society for 
Testing Materials, annual meeting. 
Chalfonte-Haddon Hall. 
AUGUST 
3-9—Great Falls, Font. 
State fair. 
15—Goshen, N. Y. Automobile Show. 
22—Springfield, i111. Automobile race. 
fair. 


Automobile Show. 


State 


SEPTEMBER 
7-12—Pittsburgh. American Chemical 
ciety, semi-annual meeting. 
21-22—Reading, Pa. Pennsylvania Automotive 
Assn. Sixteenth annual convention. 

Abraham Lincoln Hotel. 


OCTOBER 
1-11—Paris. Automobile salon. 
{2—Mineola, L. 1. Automobile race. 
velt Field, Mineola, L. I. 
15-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 
19-2i—Chicago, American Trucking Assn. 
nual convention. Stevens Hotel. 
19-22—St. Louis. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual 
convention. Statler Hotel. 
19-23—Cleveland. American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall. 


So- 


Roose- 


an- 


® NOVEMBER 


3-7—Newark, N. J. National Motor Truck 
Show. 





9-12—Chicago. American Petroleum Institute, 
17th annual meeting. 
11-18—New York. Automobile 
Central Palace. 
13-19—Toledo. Automobile show. 
14-20—Columbus. Automobile Show. 
14-21—Chicago. Automobile Show. 
14-21—Detroit, Automobile Show. 
14-21—Boston. Automobile Show. 
14-21—San Francisco. Automobile Show. 
14-21—Washington. Automobile Show. 
14-22—Los Angeles. Automobile Show. 
15-22—St. Louis. Automobile Show. 
15-21—Cincinnati.. Automobile Show. 
*16-2i—Denver. Automobile Show. 
19-20—New York. National Industrial Traffic 
League. Annual Meeting. 
19-25—Asbury Park, N. J. Automobile Show 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automobile Show. 
*21-28—Brooklyn. Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
*21-28—Pittsburgh. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29—Milwaukee. Automobile Show. 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Baltimore. Automobile Show. 
*30-Dec. 5—Peoria. Automobile Show. 
*30-Dec. 5—Philadelphia. Automobile Show. 
30-Dec. 5—New York National Exposition of 
Power and Mechanical Engineering. 
Biennial meeting. 


DECEMBER 
ASI Show. 


Show. Grand 


9-13—Chicago. 
“Tentative. 


Navy Pier. 


36 States Survey Roads 


As Basis for Programs 


WASHINGTON. — Highway 
planning surveys are now in 
progress or soon will begin in 
36 states, according to the Bureau 
of Public Roads of the U. S. De- 
partment of Agriculture. The sur- 
veys are being conducted by the 


state highway departments with 
the co-operation of the bureau. 
They will supply information to 
put future highway improvement 
on a sound, business-like basis. 
In the past, attention has been 
centered on improving the main 


VISITOR FROM ENGLAND. 


Lansing Thoms, left, and F. R. 


Valpey, vice-president, of Graham-Paige Motors Corp., greet Charles 
Watson, automobile merchant and distributor for Graham in Liver- 


pool, England. 


through highways. In the future 
more attention must be given, 
highway officials say, to improv- 
ing secondary and feeder roads 
and to improving’ conditions 
where the main highways pour 
their traffic into cities. At the 
same time the main highways 
must be maintained and further 
improved to meet needs that al- 
ready exist, particularly as _ re- 
gards safety. 

Federal highway officials who 
are co-ordinating the various 
state surveys think that a selec- 
tion should be made of those 
roads that because of their im- 
portance merit early consideration 
in an improvement program. Fu- 
ture programs can be planned in- 
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States 


telligently only with information 
as to which roads should be im- 
proved first. To determine this 
highway officials need definite 
facts as to traffic counts, con- 
struction costs, maintenance costs, 
how much taxes can be fairly im- 
posed for highway use, and where 
the taxes should be imposed from 
the viewpoint of nighway usage. 

Information along these lines is 
being collected in each of the 
state surveys. Each survey has 
three branches—a highway condi- 
tion survey, a highway traffic 
survey, and a highway finance 
survey. 

Highway transportation is now 
one of the major industries of the 
country. 
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Eighteen Deny 
Sale of Faked 


Automobile Parts 


NEW YORK. — Sixteen men, 
two women and five corporations 
this week entered pleas of not 
guilty in Special Sessions to an 
alleged conspiracy to violate the 
state trade mark law in the sale 
of counterfeit automobile parts. 


By agreement with the prose- 
cutor, all surrendered last week, 
Detectives with warrants were 
sent for two who did not appear. 


The charges were taken to Spec- 
ial Sessions following an investi- 
gation by the New York County 
grand jury on a complaint of 
representatives of the Stewart- 
Warner Co., the Ford Motor Co., 
the General Motors Corp. and 
others, that a group of manufac- 
turers in this and other cities had 
in the last three years, profited 
several million dollars by sales 
throughout the country of 7,000,- 
000 automobile parts in imitation 
of their products. 

The concerns involved in the 
alleged conspiracy were the 
Metal Specialties Mfg. Corp., the 
Central Machinery and Supplies 
Co., the Snap-Lite Corp. the 
Presco Trading Corp. and the 
Victory Toy Mfg. Co. 

Four of those who surrendered 
were released on bond pending 
trial of all the defendants on 
Sept. 17. The other 14 were 
paroled. 


MAKE MONEY 
with 
Lorraine 
The Driving Light that 
Turns Night Into Day 


@ Highways that are scenic spots of beauty 
by day are death traps for auto drivers after 
dark—when the cars are not equipped with 
proper driving lights. And the drivers have 
never been more conscious of this than they 
are today. 


For over twelve years Lorraine has been 
recognized as the World’s Finest Driving 
Light, and now the Appleton Electric Com- 
pany offers you a planned selling campaign 
that will mean more sales and better profits 
for you. A floor display stand for Lorraine 
Lights is only one of many powerful selling 
helps furnished free to dealers. 

The new features of the Lorraine Lights, 
including colors to match bodies, twenty- 
minute installation method, and pre-focus 
principle of controlled light, make Lorraine 
the foremost driving light for volume sales. 
The Appleton Electric Company also offers a 
complete line of auxiliary lights, including 
Fog Lights, Road Lights, Warning Lights, 
Clearance Lights and Direction Signals. 
Write today for the name of the wholesaler 
in your territory. Distribution is nation. 
wide and you are assured of rapid, efficient 
co-operation on all orders. 


Write for Complete Information 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 


1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 
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Motor Stocks on List of ‘Most Promising’ Issues 


Chrysler Leaps 
During Week; 
GM Also Active 


By C. J. ALEXANDER 


NEW YORK.—It is an old 
custom of economists during 
the “in-between” seasons such as 
this to compile 
lists in which 
various’ indus- 
tries are segre- 
gated into three 
groups: (1) Most 
promising, from 
standpoint of 
SArnuin ss 
outlook; (2) 
least promising, 
and (3) neutral. 
It is interesting 
to note that au- 
tomobiles and 
automotive parts and accessories 
are to be found currently in the 
“most promising” category. 

Also in that group are tires 
which have climbed up in recent 
months from the least promising 
through neutral. 


C. J. Alexander 


Appraise Next Year 


Wall Street houses report, how- 
ever, that one of the most fre- 
quent questions they meet at this 
time is whether automotive stocks 
should be bought, sold or held. It 
is not uncommon for this crop 
of questions to spring up at a 
time when operations of the in- 
dustry are tapering off even 
though everyone knows full well 
that such a decline is a perfectly 
normal seasonal development. 


But the word goes around that 
automobile production is declin- 
ing and some take this as a sig- 
nal to sell, with the intention of 
buying back later. Sometimes it 
works and sometimes it doesn’t. 
One thing is pretty clear and that 
is that buying and selling of mo- 
tor shares at this time are based 
chiefly on appraisals of the pros- 
pects for next year. It is well 
established that 1936 is to be a 
good year and conclusions al- 
ready have been reached as to 
what to expect for 1936 in the 
way of earnings. 

That financial and investment 
circles are well disposed toward 
automotive stocks on the basis 
of the outlook for 1937 is reflected 
in the widespread attention be- 
ing given this group of securities 
in current market letters of brok- 
erage houses. This interest was 
evident prior to the sharp rallies 
that occurred in some automotive 
stocks this week. More attention 
is being paid to motors than for 
some months and for the most 
part it is favorable. 


Earn Good Money 


Among the individual issues 
that have been discussed in re- 
cent letters or publications of 
Wall Street houses are General 
Motors, Chrysler, Packard, Nash, 
Hudson, Borg-Warner, Briggs, 
Electric Auto-Lite, Houdaille- 
Hershey, Kelsey - Hayes, Libbey- 
Owens-Ford, Stewart - Warner, 
Timken-Detroit Axle and Tim- 
ken Roller Bearing. These com- 
panies, without exception, are es- 
timated to be earning more money 
in the current quarter than a 
year ago and have good prospects 
for the remainder of 1936. 

The outstanding performer in 
the market this week was Chrys- 
ler, which anticipated July 4 by 
putting on some real fireworks 
and jumping some 10 points to 
new high levels for recent years. 
It scampered across 100 and pro- 
ceeded to leave that mark behind 
immediately to approach 110 by 
mid-week, jumping five points on 
Wednesday alone. General Motors 
also provided market leadership 
and gained more than two points 
in the Wednesday rally. 

U. S. Rubber was a feature 
among the tire stocks but the 
group as a.whole was under the 
influence of news from Akron 
that it might not be feasible to 
put into effect the further tire 


price advance which had been 
planned for around July 1. 


Automotive Daily News stock 
price averages for June 24, com- 
pared as follows with the week 
preceding and a year ago: 

Year 
Ago 

23.09 

23.43 


Last This 
Week Week 
47.98 
48.10 50.74 
40.39 40.28 —0.11 23.12 
4 tire-rubbers .... 26.74 27.27 -+0.53 13.59 
Trading in automotive stocks 
in the period covered by the av- 
erages centered chiefly in the car 
and truck companies, with Gen- 
eral Motors, Chrysler, Hudson, 
Nash, Packard and Reo partici- 
pating in the advance. The price 
movement among the parts and 
accessories was mixed and JU. S. 
Rubber provided the bulk of the 
rise in the average for the tire 
group. 
Firestone Dividend 
Firestone Tire & Rubber de- 
clared a quarterly dividend of 30 
cents on its common stock, pay- 
able July 3 to stock of record 
June 20. 


General Tire & Rubber has 
called a special meeting of its 
stockholders for July 16 to vote 
on a proposal to reduce the par 
value of the common stock from 
$25 to $5 and split it up on the 
basis of five new shares for one 
old. A two-thirds vote is neces- 
sary. 


Goodrich has appealed to the 
Supreme Court in New York in 
an effort to clear up the status 
of the proposed financing under 
which the company plans to raise 
$45,000,000 on a mortgage. This 
would not be new capital, how- 
ever, refunding being involved. 
The validity of an earlier favor- 
able vote on the mortgage has 
been attacked by Otis & Co. 
Goodrich now asks the courts to 
determine the legality of the pro- 
posed mortgage. 


Change 


+-2.20 
+2.64 


24 motors 
10 car-truck co.’s .. 
10 parts-accessories. 


Get Paid Vacations 


TOLEDO.—The Libbey-Owens-Ford 
Glass Co. Wednesday posted notice 
that the 7,400 hourly rate workers 
in all its plants will be given one 
week’s vacation with pay this year. 
Employes who have worked one year 
are eligible. The move was voluntary, 
without Union request. 








ings. 


under the tax bill. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, June 26, 3:00 P. 
continued today to be concentrated in the issues of com- 
panies believed most likely to increase their dividend pay- 
ments as a result of the new tax on undistributed earn- 

Chrysler again was the strong spot and with Gen- 

eral Motors provided market leadership, Concensus is 

that both of these companies may make larger payments 


M.—Trading in motor stocks 








Automotive Firms File 
Securities Statements 


WASHINGTON. — Filing of 26 
additional registration statements 
under the Securities Act was an- 
nounced by the Securities and 
Exchange Commission. The total 
involved is $95,663,330, of which 
$89,080,700 represents new issues. 

The securities involved include 
the following: 

Muskegon Piston Ring Co., 
(2-2245, Form A-2) of Muskegon, 
Mich., has filed a_ registration 
statement covering 9,892 shares of 
$2.50 par value common stock, of 
which 6,892 shares have been is- 
sued to Baker, Simonds & Co., of 
Detroit, and 3,000 shares to Has- 
kell, Scott and Jannings, Inc., of 
Chicago, Ill, for services ren- 
dered. Baker, Simonds «& Co., as 
the principal underwriter, will of- 
fer its 6,892 shares at the market, 
it is stated, but the remaining 
3,000 shares are not to be offered 
publicly at this time, None of the 
proceeds from the sale of the 
stock is to be received by the is- 
suer. T. E. McFall, of Sparta, 
Mich., is president of the corpora- 
tion. 

Quaker State Oil Refining Corp. 
(2-2244, Form A-2) of Oil City, 
Pa., has filed a registration state- 
ment covering 85,000 shares of 
$10 par value common stock, of 
which 60,000 shares are presently 


outstanding in the hands of stock- 
holders. The proceeds to the cor- 
poration from the sale of 25,000 
shares are to be applied to im- 
provements to an oil refinery, it 
is stated. No firm commitment 
has been made, it is stated, but 
A. G. Becker & Co., Inc., of Chi- 
cago, is expected to be one of the 
underwriters. Harry J. Crawford, 
of Emlanton, Pa., is president of 
the corporation. 

Graham-Paige Motors’ Corp., 
(2-2246, Form A-2) of Detroit, 
Mich., has filed a _ registration 
statement covering 612,856 shares 
of $1 par value common capital 
stock and warrants evidercing 
rights to subscribe for the stock. 
The stock is to be offered through 
transferable warrants to the com- 
mon stockholders of the corpora- 
tion of record 15 days after the 
registration statement becomes 
effective on the basis of one share 
for each four shares held, at $3 
a share, The warrants are to be 
exercisable for a period of 25 days 
following the date of issuance. All 
shares up to 400,000 not taken by 
stockholders through exercise of 
the warrants are to be taken up 
by certain stockholders or credi- 
tors at $3 a share. The proceeds 
from the sale of the stock are to 
be applied to the payment of in- 
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Allis Chalmers Mfg 
American C. & F 
American Chain 
Auburn Auto 
Bendix Aviation 
Beth. Steel 


Budd Mfg. Co., E. G 
Budd Wheel Co 

Chic. Yellow Cab (1) 
Chrysler 

Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A 
General Elec. (80c) 
General Motors 
Glidden 


Goodyear T. & R. 
Graham-Paige 


Hayes Body Corp. ....... 


Houdaille-Hershey B 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 


Last Sale 
June 26 June 19 


1936 
High Low 


46/4 
352 
48), 
29 
271, 
52% 
4S 
752 
51% 
13% 
101, 
28, 
98g 
3365/5 
46), 
61 
687/; 
2¥% 
5% 
15% 
1487, 
32% 
35, 
tt 
3012 


247, 
164 
63, 
35 
37 
47, 
38, 
2244 
22% 
21% 
19 
13 
3814, 
8, 
267/54 
17 
9%, 
24, 
24. 
14% 
12% 
324 
174% 


18 

12% 
471, 
22% 
27¥% 


Ludlum 


Pacific 
Packard 


Spicer 


Timken 


Kelsey-Hayes W. B 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


Mack Trucks (1) 


Last Sale 


NEW YORK June 26 June 19 


20% 
144% 
545, 
23 
33 


Steel 


Mills 


Raybestos Manhattan 
Reo Motor 

Republic Steel Corp. 
Socony-Vacuum 
Sparks- Withington 


Mfg. 


Stewart-Warner 
Studebaker 
Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 


Roller Bear. 


U. S. Industrial Alcohol 


U. S. Rubber 


2834 

5 
385/, 
64% 
43 
19%, 
247%, 

2% 


White 
Yellow 


Bendix 


Modine 
Perfect 


2414 
16 
2% 
879% 
99Y, 


234 Murray 


Westinghouse E. & M. 


Motors 
Truck 


CHICAGO 


eng TE, 6. scbes ses iacces 


Aviation 


Borg-Warner 
Houdaille-Hershey B 


Mfg. 
Circle 


Pines Winterfront 


DETROIT 
Corp. 


debtedness. Joseph B. Graham of 
Detroit, is president of the cor- 
poration. 


Meeting Called 


By General Tire 


AKRON.—The General Tire & 
Rubber Co. has announced a 
special meeting of holders of 
common capital stock July 16 to 
authorize a vote on changing the 
par value from $25 to $5 a share 
and to change the number of 
shares from 100,000 to 500,000. 

W. O'Neil, president, announced 
in a letter to stockholders that 
the management favored the plan 
because there “might be a more 
stable market for the stock, which 
would be of advantage to all com- 
mon stockholders.” 


International Harvester 


Dividend Boost is Seen 


CHICAGO.—An increase in the 
dividend rate of common stock of 
the International Harvester Co. 
appears likely in view of present 
earnings, which are believed high. 

Among the factors affecting the 
dividend rate, the following are 
cited: 

First half earnings are under- 
stood to be three to four times 
common dividend requirements. 

The new surplus profit tax will 
place a heavy toll on the undis- 
tributed portion of these earnings. 

Cash holdings are high, with 
the company in a good liquid 
condition. 

The company’s surplus remains 
high and there is no need to re- 
build this before paying dividends. 

The common is now paying 
$1.20 a share against $2.50 before 
the depression. 


Report Evans Products 
Are Best in 6 Months 


DETROIT. — Operations in 
every department of Evans Prod- 
ucts Co. are satisfactory, and the 
company is better situated than 
at any time in the last six 
months, according to Edward S. 
Evans, president. ; 

“The company is progressing 
and the outlook continues good,” 
he said. “Our order position is 
good, with satisfactory business 
being booked by all our divisions.” 


Fedders Expands 


BUFFALO.—Directors of Fedders 
Manufacturing Co. meeting here an- 
nounced an expansion of 10,000 
square feet in its plant through the 
leasing of additional space for the 
engineering department. The de- 
partment will be expanded and 
moved across the street into a New 
York Central freight terminal build- 
ing. 

The move will result in additional 
manufacturing space for the com- 
pany’s lines of automobile radiators 
and other products, according to 
Louis F. Fedders, president. Busi- 
ness of the company is decidedly bet- 
ter than a year ago, it was an- 
nounced, with 1,000 now employed— 
an increase of about 25 per cent 
over June, 1935. 


Sales U Pp 43% 


NEW YORK.—A 43 per cent in- 
crease in sales of Proving Ground 
brake lining sets is reported by Ray- 
bestos for the first quarter of 1936 
over the corresponding period in 
1935. 


Cook Joins Tumbler 


PHILADELPHIA.—C. B. Cook has 
been named sales manager for J. A. 
Tumbler Laboratories. 

Cook goes with Tumbler from the 
Edison-Splitdorf Corp., manufactur- 
ers of Edison Spark Plugs, for whom 
he has been sales manager for the 
past several years. 


Meeting Adjourned 
BRIDGEPORT, Conn. — The ad- 
journed meeting of stockholders of 
American Chain Co. has been further 
adjourned to July 27. 
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The News of Automotive Advertising 
By GERRY SCHURMAN 


We Make a Prediction 


Those who predicted drastic sales drops in July are go- | 
ing to find consolation in those who a few months ago pre- 
dicted great reductions in advertising campaigns the lat- 


ter part of June and July. 


While some companies are tapering off, many are keep- 
ing up the hard hitting pace that has set so many adver- 


tising records this year. 


Foremost among the advertising plans of automobile 


companies this summer are the 
exhibits at the Cleveland Great 
Lakes Exposition and the Texas 
Centennial Exposition at Dallas. 
Ford, General Motors and Chrys- 
ler are heavy exhibitors and a 
great deal of money is being 
poured into tourist channels by 
way of these two expositions. 
Forecasting July plans, from 
reports of the individual com- 
panies, it appears there will be no 
great recessions in advertising. 
Several companies will have a 
more selected list of newspapers 
than during the past few months, 
but for the most part, volume 
will continue at a pretty good 
rate. 
* 
Leader in advertising in July 
will be Chevrolet, which has this 
year established an all time high. 
Campbell-Ewald has no changes 
scheduled from its previous list 
which contained 7,000 newspapers. 
Magazines—national and local— 
will be continued on about the 
same scale. Billboards will total 
in the neighborhood of 17,000. It 
is understood that Chevrolet will 
renew another 13-week contract 
on 385 stations for electrical 
transcriptions of the Rubinoff 
program. This transcription pro- 
gram, incidentally, is in its sixth 
renewal, and several renewals 
ago became the largest program 
ever broadcast, both as to num- 
ber of stations and total time. 
> + x 


Newspapers, magazines, a heavy 
billboard barrage and radio are 
on the Ford list. N. W. Ayer will 
continue the campaign without 
noticeable decrease. McCann- 
Erickson, placing Ford dealer and 
outdoor advertising, will continue 
the Fred Waring broadcast 
through the summer on a twice- 
a-week schedule. Dealer transcrip- 
tions of Waring will probably be 
continued. The Sunday Evening 
Hour went off the air June 21. 

- * * 

J. Stirling Getchell has Plym- 
outh scheduled for 1,200 news- 
papers and a long list of maga- 
zines, including the Post, Col- 
lier’s, Time, Fortune, New Yorker 


* * 


and others. Special advertising 
will appear in magazines like 
Popular Mechanics. Ed Wynn 


will continue with his radio show. 
Plymouth, through Chrysler, will 
be active at both the Dallas and 
Cleveland expositions. Barney 
Oldfield’s contract has been re- 


imension 





©-—- -----—--- —— ——E 


van, which last month toured the 
country on a good-will drive, is 
working out of Dallas as an ex- 
position feature. Olds will be 
with GM in both this summer’s 


expositions. Motion pictures for 
dealer shows are being dis- 
tributed. 

* * * 
Pontiac,’ through MacManus, 


John & Adams, will lean heaviest 
on a huge direct mail campaign 
this summer (see below). A new 
poster campaign, aimed at tour- 
ists and featuring economy of 
operations, is scheduled for bill- 
boards in 300 cities July 15. This 
will be Pontiac’s first outdoor ac- 
tivity in several months. Maga- 
zine advertising will carry on 
with only slight reductions in a 
list including the Post, Collier’s, 
Time, New Yorker and others. 
There will be no change in the 
number of cities carrying news- 
paper advertising. A selected list 
has been chosen for all key 
points. Co-operative newspaper 
advertising will continue prac- 


tically unchanged. 
* 


* * 


advertising will be a carryover 
on about the same scale as the 
past few months. Some billboards 
will be used along with news- 
papers and magazines. Trade 
campaigns are expected and it is 
understood direct mail will be 


used more extensively. 
* . * 


Ruthrauff & Ryan has arranged 
for Dodge advertising to run 
through July with no_ great 
change from June. Last month, 
Dodge placed copy in 1,200 to 1,500 | 
newspapers and a heavy schedule 
of national and farm magazines. 
Outdoor space will probably run 
heavy during the tourist season. 
Spot radio will continue. The 
general copy then will be econ- 
omy, as in the past few months. 
Economy tests being featured by 
Dodge dealers are expected to 
run over into the new month. 

* * * 

Chrysler will portion out its ad- 
vertising in about the same dose 
as last month. On the list are 
weekly and monthly magazines 
along with 600 newspapers. It is 
not expected the copy will vary 
much from the “Drive a Fine 
Car” theme. Chrysler has set up 
extensive exhibits in both exposi- 





newed and he will undoubtedly 
continue safety promotion work. 
* ~ * 


Hudson, through Brooke, Smith 
& French, will run through July 
approximately the same as June. 
June sales are about level with 
May, the company said, and as 
long as this is the case, there 
will be no slackening of advertis- 
ing pressure. Approximately 2,700 
newspapers are on the July list, 
along with nine national maga- 
zines. Advertising will continue 
along the testimonial line intro- 
duced a few months ago. Copy 
will feature the electric hand, the 
double braking system, and safety 
features, including the all-steel 
body. Also featured will be beauty 
and roominess. 

cg 





* * 


Oldsmobile copy will appear in 
about 2,000 newspapers, the main 
copy theme being to “Drive and 
Compare.” D. P. Brother reports 
magazines will total about the 
Same as in the past few months. 
The Voice of Safety cars are still 
on the road, being loaned out to 
various cities on behalf of safety 
promotion. The Centennial Cara- 


tions. Lee Anderson is the agency. 
* * * 

Packard, through Young & Rubi- 
cam, will run a normal summer 
campaign including newspapers, 
magazines and outdoor. Direct 
mail will also be used. 

* * + 

Nash-LaFayette advertising, 
through J. Walter Thompson, will 
be maintained in volume, the bulk 
of the appropriation to be spent 
among 1,300 and 1,400 newspapers 
covering the entire country. Bal- 
ancing this will be a wide assort- 
ment of national magazines. A 
continuation of the buying mar- 
ket through July and into August 
is contemplated in the program. 

og * * 


Five hundred and fifteen news- 
papers have been scheduled by 
J. Stirling Getchell for De Soto. 
These, along with the magazine 
schedule, will be the same as 
June. “Nothing taken off,” is De 
Soto’s answer to the July adver- 


tising question. 
cs 


* * 


The Graham newspaper sched- 
ule in July will embrace about 


Arthur Kudner reports Buick | 







tional retail organization, 


The tie-up with General Mills 


the Graham organization 
000 ballots. United States Adver- 
ting prepared 
over 1,000,000 copies of Graham 
News, a special newspaper which 
Graham dealers and Gold Medal 
grocers are using on prospects 
between June 22 and July 11, dur- 
ing the radio contest. Radio ads 
will continue in July and several 
additional stations have been 
hooked up. The economy theme, 
as applied to the car’s porform- 
ance, will be continued without 
abatement in July, and will fea- 
ture certain new records that 


* 


MacManus, John & Adams will 
probably taper 
and LaSalle advertising, 
with plans started last month. 
Magazines and newspapers, how- 
ever, will be continued on the 
list. 


* * 


* * * 


Maxon will heed Reo dealer 
needs in July, and has planned 
using newspapers, billboards, 
rect mail and spot radio. Voca- 


in on a national basis. 


Another Winner? 

Last year Pontiac’s direct mail 
campaign was awarded official 
recognition as the “best direct 
mail campaign in the automobile 
industry” and was selected by the 
Direct Mail Advertising Assn. for 
the “Leaders’ Exhibit.” 

This year, Pontiac officials say, 
the summer direct mail campaign 
will be even better. 

Half a million sets of three 
mailing pieces each are expected 
to be ordered, 375,000 sets having 
been asked for within two weeks. 
Intended to personalize the retail 
salesman, the pieces have three 
distinct appeals. Each contains 
hand addressing to the prospect, 
imprinted firm name and address 
of the dealer and the business 
card of the individual salesman. 
Mailing is timed so that the 
three pieces reach the prospect 
about 10 days apart. 


Affluent Farmers 

The farm market for cars and 
trucks is a big one. Aware of 
the steadily increasing volume in 
the rural sections, automobile 
manufacturers are looking more 
and more to the importance of 
advertising in farm papers. The 
result, for the first five months 
of this year, shows that car and 
truck manufacturers spent 28 per 
cent more in 41 farm papers than 
during the same period in 1935. 
Gordon S. Broholm, represent- 
ing the Midwest Farm Papers, 
sends along the following tabula- 
tion of expenditures for the first 


five months: 
Buick 
Chevrolet 





shpeineeaad $ 13,050.00 


aeetevbe Cars 64,360.20 
Trucks 73,610.08 


138,170.28 


Chrysler 14,476.00 





the same coverage that was used 
in June nationally. Sales promo- 





57,208.36 
Trucks 52,940.75 


Dodge 


110,149.11 
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tion will be stepped up consider- | Fr 
ably, a “July Sprint” being fea- | 
tured throughout the entire na- | 
with 
merchandise prizes being offered. 


in their broad national radio nom- 
ination sweepstakes contest be- 
gan June 22 and 125,000 Gold 
Medal grocers are tying in with 
in the 
distribution of upwards of 4,000,- 


and_ distributed 


have been established during June. | 


off on Cadillac | 
in line | 


di- | 
New Time 
tional and trade papers will come 


| International 





NEW STYLE BUMPER. Four-way shock d'ssipation is claimed 
for this new Safety Cushion Bumper manufactured in Detroit by the 
| newly organized Safety Cushion Bumper & Mfg. Co. 


702.98 


Ol 


cose eGeae wm, 
Trucks 80,146 176,848.99 


Fisher Body .. 8,700.00 


General Motors .. 
Hud.-Terraplane . 


- Trucks 

Cars 

eens Trucks 

Cars 

Cars 1 
196.00 


6,625.20 





Nash-Lafayette .. 
Plymouth 
Reo 


eovecovess Cars 
Trucks 

Studebaker ....... Cars 

Willys-Overland ..Cars 


6,821.20 
13,050.00 
64.00 


$702,929.35 


Honor Guest 

Arthur E. Tongue, newly-ap- 
pointed director of advertising 
and sales promotion of the Chrys- 
ler Sales division of the Chrysler 
Corp., was guest of honor at a 
dinner given by Vice-President 
Joseph W. Frazer, Tuesday even- 
ing. The purpose of the dinner. 
which was held at the Country 
Club, Grosse Pointe Farms, was 
to introduce Tongue to the per- 
sonnel of the advertising depart- 
ments of the several divisions of 
the corporation, and of the agen- 
cies handling these accounts. 

Lee Anderson, president of the 
Lee Anderson Advertising Co., 
was toastmaster. Among those 
present were Charles L. Jacobson 
assistant general sales manager, 
and Earl B. Wilson, director of 
sales of the Chrysler Sales di- 
vision; Emerson G. Poag, adver- 
tising director of Dodge; Karl 
Bronson, advertising director of 
De Soto, and W. W. Romaine, ad- 
vertising director of Plymouth. 


Fred Waring, long-time top- 
notcher among commercial radio 
programs and for several years 
exclusively sponsored by Ford, 













will be heard a half-hour earlier 
beginning Friday, June 26. The 
Tuesday and Friday broadcasts, 
heard over the Columbia and Na- 
tional networks respectively, will 
come to listeners from 9:00 to 
9:30 p.m., EDST, over the same 
stations as in the past. There 
will be no change in the type of 
entertainment. 


|New Day 


Another radio favorite, Richard 
Himber and his Studebaker 
Champions, will switch to 9:30 
p.m., EDST, Monday night, in- 
stead of Fridays. Effective June 
29, the program will be broadcast 
over 40 stations of the NBC red 
network. 


Kudos 

Incidentally, we wonder how 
many people listening to the 
Louis-Schmeling upset last Fri- 


day realized that Studebaker re- 


| linquished its time so that Buick, 


its competitor, might broadcast 
the fight. 

We understand that one of the 
reasons for the frequent mention 
of a “blow with the power of a 
Buick engine” was that it looked 
so sure the scrap wouldn’t last 
long enough to insure sponsor 
recognition. 

Anyhow, it was a swell broad- 
cast, and it looks to us as though 
Buick got a lot more than it ex- 
pected from the match. It 
couldn’t have been better if it had 
been rehearsed. 


Personals 

Orrin P. Kilbourn, long identi- 
fied with automotive advertising, 
now heads a group controlling 
Modern Home Utilities, Inc., Gen- 
eral Electric distributor for Con- 
necticut. Kilbourn was first asso- 
ciated with Willys - Overland. 
From there he went to J. Walter 
Thompson Co. In 1930 he became 
distributor for De Soto in New 
York City and two years later be- 
came a partner in J. Stirling 
Getchell, serving De Soto. Until 
a year ago he was Detroit resi- 
dent partner of the agency, which 
had secured the accounts of 
Plymouth and Socony - Vacuum. 
. . . Arthur H. Rice, former pub- 
lisher of the Rosholt (Wis.) Com- 
munity News, has been named 
editor of the house organ of the 
Four Wheel Drive Auto Co. and 
director of the motion picture 
division of the advertising depart- 
ment. Formerly editor of 
service training publications for 
Cadillac Motor Car Co., Earle E. 
Seilstad has joined the scenario 
staff of AudiVision, Inc., in the 
Detroit office. 


What! Ne Prjamas / 


“But Egbert, you always forget to pack 


your pajamas!” 


“Calm yourself, my dear Eulalia, calm yourself. 
I have only to phone The Roosevelt’s special “forgot- 
to-pack-things” department and in a twinkling you 
shall behold a replica of my pistachio pajamas with 
those raspberry polka dots.” 


“Precious, I can never make up my mind 
whether you plan these things just to show off with 
your favorite hotel, or if you were born with a 
rabbit’s foot in your mouth.” 


auf 
The ROOSEVELT 


MADISON AVE. AT 45th ST., NEW YORK 


Bernam G. Hines, Managing Director 


Expensive? Not at all! Single from $4. Double from $6. 








a, nothing more sensational has happened in 
automobile selling circles this year than the spectacular 


strides Studebaker has taken in this historic city. 


Last year Studebaker’s Philadelphia sales were considerably 
below the national average. This year they are substantially 
ahead of that average and improving every day. 


But no words of mine can tell you half as much as the 
statements of some of the Studebaker dealers in the 
Philadelphia territory which are published on this page. 


Read them—and then if you’re interested, write or wire 


me. If you’re a real merchant there’s a real place for you 
in the Studebaker dealer set- 
up. I claim, and I can prove, 


that the Studebaker dealer- 


bid 


built franchise is the fairest 


in the industry. 


/fPaan 


PRESIDENT 


THE STUDEBAKER CORPORATION 


South Bend, Indiana 


“STUDEBAKER iS THE HOT LINE 
OF THE YEAR” —H. Krouse, Pres. Phila- 
delphia National Motors 


“TI went to the New York show last year with 
the intention of signing up another franchise, 
but the 1936 Studebaker stopped me,”’ says 
Mr. Krouse. “‘Call it good judgment, intuition, 
or what you will, I knew then that Studebaker 
was the high of the year. 

“When I returned to Philadelphia, I signed 
up, and retail deliveries of over 500 cars in six 


STUDEBAKER IS WINNING 
PHILADELPHIA— Louwis Block, Pres. 
S & R Motors 


“‘My congratulations to Studebaker for a great 
car and a great franchise,”’ writes Mr. Block. 

“‘We have been Studebaker dealers for six- 
teen years and some of them have been great 
years—for Studebaker and for us. But 1936 
has been our greatest year. 

“In March we delivered forty cars retail, our 
record month. April set a new record of fifty 
deliveries. Fifty more in May tied that record.” 


$8,000 NET IN SEVEN MONTHS— 
Harry Sampson, Pres. Sampson Motor Car Co. 


Mr. Sampson reports “$8,000 net in seven 
months, That’s my story about Studebaker 
and the Studebaker franchise for 1936—and we 
are just starting. 

“If I hadn’t signed the Studebaker franchise 
last November, I don’t know where I would be 
today. A great product, at the right price, 
backed by a real selling plan, outstanding pub- 
licity and carrying a real profit—what more 
can any dealer ask?” 


“SALES HIT NEW HIGH IN APRIL” 
— James F. Hollywood, Pres. Hollywood, Inc, 


“April, 1936 was the best month this company 
has ever enjoyed from the standpoint of vol- 
ume and profit. That will tell you what we 
think of the Studebaker line for 1936,”’ says 
Mr. Hollywood. 

“Public acceptance in the Philadelphia mar- 
ket since the announcement of this splendid 
line, has grown amazingly and we hope to do 
our part to put Philadelphia in first place 
nationally in Studebaker sales.” 


months speak for themselves.” 


STUDEBAKER 
HAS WHAT THE PUBLIC 
WANTS 

— Wm. C. Marsden 
“I believe I am the newest 
dealer in the Philadelphia Stu- 
debaker family,’’ says Mr. Mars- 
den of Drexel Park. ‘‘As such, I 
can only say that I picked Stu- 
debaker because it offers what 
John Q. Public wants—that is, 
a splendid chassis, the world’s 
safest body, luxurious comfort 
and unequalled beauty.” 


SUCCESS OF OTHER 
DEALERS SOLD ME ON 
STUDEBAKER-—P2t0O’Brien 
Mr. O’Brien writes—“I was 
solicited by nearly all the man- 
ufacturers before I signed my 
Studebaker franchise, but I 
took Studebaker because of the 
astonishing progress that has 
been made in Philadelphia. 

“Deliveries of 12 cars my Ist 
month—before I was organized 
to go after real business, proved 
thesoundness of my judgment.” 


“SALES FOR 1936 ARE 

120% AHEAD OF 1935” 

— Elwood Wick, Automotive 
Sales and Service 


“Our business for 1936 is just 
120% better than for the same 
period in 1935—and we are 
making real money,” reports 
Mr. Wick. 

“Public acceptance of the 
1936 Studebaker models amazes 
us. In fact, since these models 
were announced sales have be- 
gun to leap upward.” 


LARGEST SALES IN 
HISTORY—Wm. J. Durst, 
Pres. Wm. J. Durst, Inc. 


Mr. Durst writes— 

“T have just closed the big- 
gest month I have enjoyed 
since I have been selling auto- 
mobiles, and I am looking for- 
ward to an even bigger one this 
month, Why? Because Stude- 
baker is‘IN’ in Philadelphia. It’s 
an honest car—from bumper 
to bumper—and it has the eye 
appeal that wins the public.” 


BIGGEST YEAR 
IN NINE YEARS 

— Eddie McGugan, Daniel 
McGugan and Son 


“We are having the biggest 
year we have enjoyed since we 
signed up with Studebaker in 
1928. Not only in volume but in 
profits,” reports Mr. McGugan, 
“The public certainly ‘go’ for 
the 1936 Studebaker, for the 
public knows that Studebaker 
has always built good cars.” 


A GREAT CAR AND A 
GREAT FRANCHISE 
—A, Lloyd Gleim, Pres. 

Lloyd Gleim, Inc. 
“Studebaker is winning Phila- 
delphia. Sales prove it,” writes 
Mr. Gleim. “As far as my busi- 
ness is concerned, February, 
March, April and May of 1936 
have been record months. 

“If you fellows keep up your 
aggressive factory help, and 
your dominant advertising 
campaigns, the sky is the limit 
from here on out.” 





